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Abstract: This article provides a comprehensive analysis of the
transformative ai impact on marketing, tracing its historical development
from early algorithmic approaches to the sophisticated AI-driven strategies
prevalent today. We explore the key applications of AI in marketing, examine
both its benefits and challenges, and offer insights into future trends. The
analysis highlights the profound and ongoing shift in how businesses connect
with consumers, driven by the increasing capabilities of artificial
intelligence.

1. The Genesis of AI in Marketing: From Rule-Based
Systems to Deep Learning

The seeds of the ai impact on marketing were sown long before the term
"artificial intelligence" gained widespread popularity. Early examples
include rule-based systems for targeted email campaigns and basic
recommendation engines. These initial efforts relied heavily on pre-
programmed rules and lacked the adaptability and learning capabilities of
modern AI. The advent of machine learning (ML), a subset of AI, marked a
significant turning point. ML algorithms allowed marketing systems to learn
from data, improving their accuracy and effectiveness over time. This led to
advancements in areas like customer segmentation, predictive modeling, and
personalized advertising.

The rise of deep learning, a more advanced form of ML utilizing artificial
neural networks, further revolutionized the ai impact on marketing. Deep
learning algorithms can process vast amounts of unstructured data—such as
images, text, and audio—to identify complex patterns and insights that would
be impossible for human analysts to uncover. This opened up new possibilities
for tasks like image recognition in ad targeting, sentiment analysis of
social media posts, and the generation of personalized content.

2. Current Applications of AI in Marketing: A
Multifaceted Transformation

The ai impact on marketing is currently being felt across multiple facets of
the marketing landscape. Key applications include:

Customer Segmentation & Targeting: AI algorithms can analyze customer data to
create highly granular segments based on demographics, behavior, preferences,



and even predicted future actions. This allows for hyper-personalized
marketing campaigns with significantly improved conversion rates.
Predictive Analytics: AI empowers marketers to anticipate customer behavior,
such as churn risk or likelihood of purchase. This enables proactive
interventions to retain customers or optimize marketing spend.
Content Creation & Personalization: AI tools are now capable of generating
personalized content, such as product descriptions, email subject lines, and
even ad copy, tailored to individual customer preferences.
Chatbots & Conversational AI: AI-powered chatbots provide instant customer
support, answer frequently asked questions, and guide users through the sales
funnel, improving customer experience and efficiency.
Social Media Marketing: AI assists in social media listening, sentiment
analysis, and identifying influencers, helping marketers understand and
engage with their target audiences more effectively.
Search Engine Optimization (SEO): AI-powered tools can analyze search trends,
suggest relevant keywords, and optimize website content for improved search
engine rankings.
Programmatic Advertising: AI automates the buying and selling of online
advertising, optimizing ad placement and targeting for maximum ROI.

3. Benefits & Challenges of AI in Marketing

The ai impact on marketing presents numerous benefits, including:

Increased Efficiency & Productivity: AI automates repetitive tasks, freeing
up marketers to focus on strategic initiatives.
Improved Customer Experience: Personalized experiences and readily available
support enhance customer satisfaction and loyalty.
Enhanced ROI: Targeted campaigns and data-driven decision-making optimize
marketing spend and maximize returns.
Data-Driven Insights: AI unlocks valuable insights from vast datasets,
enabling informed strategic planning.

However, the adoption of AI in marketing also presents challenges:

Data Privacy & Security: Handling large amounts of customer data necessitates
robust security measures and compliance with data privacy regulations.
Implementation Costs: Investing in AI tools and infrastructure can be
expensive, particularly for smaller businesses.
Skills Gap: A shortage of skilled professionals capable of developing and
implementing AI solutions poses a significant hurdle.
Ethical Concerns: Algorithmic bias and the potential for manipulation raise
ethical considerations that require careful attention.

4. Future Trends in AI-Driven Marketing

The ai impact on marketing is an ongoing evolution. Future trends include:

Increased use of generative AI: Creating more sophisticated and personalized
content.
Enhanced integration of AI across marketing channels: Creating a seamless and
consistent customer journey.
The rise of explainable AI (XAI): Making AI-driven decisions more transparent
and understandable.
Greater focus on ethical considerations and responsible AI: Addressing
concerns about bias and transparency.



5. Conclusion

The ai impact on marketing is undeniable and transformative. AI is no longer
a futuristic concept; it's a present-day reality shaping how businesses
interact with their customers. While challenges remain, the potential
benefits of leveraging AI for enhanced efficiency, personalization, and ROI
are too significant to ignore. Embracing AI responsibly, with a focus on
ethical considerations and data privacy, is crucial for marketers seeking to
thrive in this rapidly evolving landscape.

FAQs

What are the most important metrics to track when using AI in marketing?1.
Key metrics include conversion rates, customer lifetime value (CLTV),
customer acquisition cost (CAC), engagement rates, and ROI on AI-driven
campaigns.

How can small businesses leverage AI in their marketing strategies?1.
Small businesses can start with affordable AI tools focused on specific
areas like email marketing automation or social media scheduling.

What are the ethical implications of using AI in marketing? Ethical1.
considerations include algorithmic bias, data privacy, transparency, and
the potential for manipulative practices.

What are the best AI tools for marketing? Several platforms offer AI-1.
powered solutions, including HubSpot, Adobe Marketing Cloud, Salesforce
Marketing Cloud, and Google Marketing Platform. The best choice depends
on specific needs and budget.

How can I ensure data privacy when using AI in marketing? Implementing1.
strong security measures, complying with data privacy regulations (like
GDPR and CCPA), and being transparent with customers about data
collection practices are crucial.

What skills are needed to work in AI-driven marketing? Skills in data1.
analysis, machine learning, marketing strategy, and digital marketing
are highly valuable.

What is the future of AI in marketing? The future will likely see even1.



greater personalization, automation, and integration across channels,
with a strong emphasis on ethical considerations.

How can I measure the success of my AI-driven marketing campaigns? Track1.
key metrics, analyze campaign performance data, and conduct A/B testing
to compare AI-driven campaigns with traditional approaches.

What are the potential risks of over-reliance on AI in marketing? Over-1.
reliance can lead to a lack of human oversight, missed opportunities for
creative thinking, and a failure to adapt to unexpected market changes.

Related Articles

"The Algorithmic Revolution in Personalized Advertising": Explores the1.
evolution of personalized advertising using AI and machine learning.

"AI-Powered Chatbots: Transforming Customer Service": Focuses on the2.
impact of chatbots on customer experience and efficiency.

"Predictive Analytics: Anticipating Customer Behavior in the Age of AI":3.
Details the applications of predictive analytics for customer retention
and marketing optimization.

"Ethical Considerations in AI-Driven Marketing: A Framework for4.
Responsible AI": Discusses the ethical challenges and proposes best
practices for responsible AI implementation.

"The AI Skills Gap: Preparing for the Future of Marketing": Analyzes the5.
skills shortage in AI and offers strategies for training and
development.

"Measuring the ROI of AI in Marketing: A Practical Guide": Provides a6.
step-by-step guide for measuring the return on investment of AI
marketing initiatives.

"Generative AI in Marketing: Creating Personalized Content at Scale":7.
Explores the applications of generative AI for content creation and
personalization.

"AI and the Future of Marketing: Trends and Predictions for the Next8.
Decade": Offers a forward-looking perspective on the future of AI in
marketing.

"Case Studies: How Leading Brands are Using AI to Transform Their9.
Marketing Strategies": Presents real-world examples of successful AI
implementations in different industries.



Publisher: MarketingProfs – A leading provider of marketing education and
resources, known for its in-depth analysis and expert insights on the latest
marketing trends, including the significant ai impact on marketing.

Editor: Sarah Miller, MBA in Digital Marketing & 10+ years of experience
editing publications focusing on technology and marketing trends. Her
expertise ensures accuracy and clarity in the presented information.

  ai impact on marketing: Using Artificial Intelligence in Marketing Katie King, 2019-02-03
Artificial intelligence (AI) is paving the way for the future of marketing and business transformation,
yet many organizations struggle to know exactly how and where to integrate it. This book is the
ultimate guide to embracing the opportunity that AI can bring for your marketing. With AI
forecasted to boost global GDP by 14% by 2030, an efficient and sustainable AI marketing strategy is
now essential to avoid losing the competitive edge. Using Artificial Intelligence in Marketing
provides the definitive, practical framework needed for marketers to identify, apply and embrace the
opportunity to maximize the results and business advancement that AI can bring. Streamlining
efficiencies into every business practice, AI automates simpler, repetitive tasks with unrivalled
accuracy, allowing sales and marketing teams to return their attention to where human interaction
is most valuable: strategy, creativity and personal connection. Using Artificial Intelligence in
Marketing outlines key marketing benefits such as accurate market research samples, immediate
big data insights and brand-safe content creation, right through to the on-demand customer service
that is now expected 24/7. It also explores the inevitable myths, concerns and ethical questions that
can arise from the large-scale adoption of AI. This book is an essential read for every 21st century
marketer.
  ai impact on marketing: The AI Marketing Canvas Raj Venkatesan, Jim Lecinski, 2021-05-18
This book offers a direct, actionable plan CMOs can use to map out initiatives that are properly
sequenced and designed for success—regardless of where their marketing organization is in the
process. The authors pose the following critical questions to marketers: (1) How should modern
marketers be thinking about artificial intelligence and machine learning? and (2) How should
marketers be developing a strategy and plan to implement AI into their marketing toolkit? The
opening chapters provide marketing leaders with an overview of what exactly AI is and how is it
different than traditional computer science approaches. Venkatesan and Lecinski, then, propose a
best-practice, five-stage framework for implementing what they term the AI Marketing Canvas. Their
approach is based on research and interviews they conducted with leading marketers, and offers
many tangible examples of what brands are doing at each stage of the AI Marketing Canvas. By way
of guidance, Venkatesan and Lecinski provide examples of brands—including Google, Lyft,
Ancestry.com, and Coca-Cola—that have successfully woven AI into their marketing strategies. The
book concludes with a discussion of important implications for marketing leaders—for your team and
culture.
  ai impact on marketing: Marketing Artificial Intelligence Paul Roetzer, Mike Kaput,
2022-06-28 Artificial intelligence is forecasted to have trillions of dollars of impact on businesses and
the economy, yet many marketers struggle to understand what it is and how to apply it in their
marketing efforts. The truth is, AI possesses the power to change everything. While AI-powered
marketing technologies may never achieve the sci-fi vision of self-running, self-improving
autonomous systems, a little bit of AI can go a long way toward dramatically increasing productivity,
efficiency, and performance. Marketing AI Institute’s Founder & CEO, Paul Roetzer, and Chief
Content Officer, Mike Kaput, join forces to show marketers how to embrace AI and make it their
competitive advantage. Marketing Artificial Intelligence draws on years of research and dozens of
interviews with AI marketers, executives, engineers, and entrepreneurs. Roetzer and Kaput present
the current potential of AI, as well as a glimpse into a near future in which marketers and machines
work seamlessly to run personalized campaigns of unprecedented complexity with unimaginable



simplicity. As the amount of data exponentially increases, marketers’ abilities to filter through the
noise and turn information into actionable intelligence remain limited. Roetzer and Kaput show you
how to make breaking through that noise your superpower. So, come along on a journey of
exploration and enlightenment. Marketing Artificial Intelligence is the blueprint for understanding
and applying AI, giving you just the edge in your career you’ve been waiting for.
  ai impact on marketing: AI in Marketing, Sales and Service Peter Gentsch, 2018-10-22 AI and
Algorithmics have already optimized and automated production and logistics processes. Now it is
time to unleash AI on the administrative, planning and even creative procedures in marketing, sales
and management. This book provides an easy-to-understand guide to assessing the value and
potential of AI and Algorithmics. It systematically draws together the technologies and methods of AI
with clear business scenarios on an entrepreneurial level. With interviews and case studies from
those cutting edge businesses and executives who are already leading the way, this book shows you:
how customer and market potential can be automatically identified and profiled; how media
planning can be intelligently automated and optimized with AI and Big Data; how (chat)bots and
digital assistants can make communication between companies and consumers more efficient and
smarter; how you can optimize Customer Journeys based on Algorithmics and AI; and how to
conduct market research in more efficient and smarter way. A decade from now, all businesses will
be AI businesses – Gentsch shows you how to make sure yours makes that transition better than
your competitors.
  ai impact on marketing: Strategic Innovative Marketing and Tourism Androniki Kavoura,
Efstathios Kefallonitis, Apostolos Giovanis, 2019 This book covers a very broad range of topics in
marketing, communication, and tourism, focusing especially on new perspectives and technologies
that promise to influence the future direction of marketing research and practice in a digital and
innovational era. Among the areas covered are product and brand management, strategic marketing,
B2B marketing and sales management, international marketing, business communication and
advertising, digital and social marketing, tourism and hospitality marketing and management,
destination branding and cultural management, and event marketing. The book comprises the
proceedings of the International Conference on Strategic Innovative Marketing and Tourism
(ICSIMAT) 2018, where researchers, academics, and government and industry practitioners from
around the world came together to discuss best practices, the latest research, new paradigms, and
advances in theory. It will be of interest to a wide audience, including members of the academic
community, MSc and PhD students, and marketing and tourism professionals.
  ai impact on marketing: AI for Marketing and Product Innovation A. K. Pradeep, Andrew
Appel, Stan Sthanunathan, 2018-11-26 Get on board the next massive marketing revolution AI for
Marketing and Product Innovation offers creatives and marketing professionals a non-tech guide to
artificial intelligence (AI) and machine learning (ML)—twin technologies that stand poised to
revolutionize the way we sell. The future is here, and we are in the thick of it; AI and ML are already
in our lives every day, whether we know it or not. The technology continues to evolve and grow, but
the capabilities that make these tools world-changing for marketers are already here—whether we
use them or not. This book helps you lean into the curve and take advantage of AI’s unparalleled and
rapidly expanding power. More than a simple primer on the technology, this book goes beyond the
“what” to show you the “how”: How do we use AI and ML in ways that speak to the human spirit?
How to we translate cold technological innovation into creative tools that forge deep human
connections? Written by a team of experts at the intersection of neuroscience, technology, and
marketing, this book shows you the ins and outs of these groundbreaking technological tools.
Understand AI and ML technology in layman’s terms Harness the twin technologies unparalleled
power to transform marketing Learn which skills and resources you need to use AI and ML
effectively Employ AI and ML in ways that resonate meaningfully with customers Learn practical
examples of how to reinvest product innovation, brand building, targeted marketing and media
measurement to connect with people and enhance ROI Discover the true impact of AI and ML from
real-world examples, and learn the thinking, best practices, and metrics you need to capture this



lightning and take the next massive leap in the evolution of customer connection. AI for Marketing
and Product Innovation shows you everything you need to know to get on board.
  ai impact on marketing: Artificial Intelligence for Marketing Jim Sterne, 2017-08-14 A
straightforward, non-technical guide to the next major marketing tool Artificial Intelligence for
Marketing presents a tightly-focused introduction to machine learning, written specifically for
marketing professionals. This book will not teach you to be a data scientist—but it does explain how
Artificial Intelligence and Machine Learning will revolutionize your company's marketing strategy,
and teach you how to use it most effectively. Data and analytics have become table stakes in modern
marketing, but the field is ever-evolving with data scientists continually developing new
algorithms—where does that leave you? How can marketers use the latest data science
developments to their advantage? This book walks you through the need-to-know aspects of Artificial
Intelligence, including natural language processing, speech recognition, and the power of Machine
Learning to show you how to make the most of this technology in a practical, tactical way. Simple
illustrations clarify complex concepts, and case studies show how real-world companies are taking
the next leap forward. Straightforward, pragmatic, and with no math required, this book will help
you: Speak intelligently about Artificial Intelligence and its advantages in marketing Understand
how marketers without a Data Science degree can make use of machine learning technology
Collaborate with data scientists as a subject matter expert to help develop focused-use applications
Help your company gain a competitive advantage by leveraging leading-edge technology in
marketing Marketing and data science are two fast-moving, turbulent spheres that often intersect;
that intersection is where marketing professionals pick up the tools and methods to move their
company forward. Artificial Intelligence and Machine Learning provide a data-driven basis for more
robust and intensely-targeted marketing strategies—and companies that effectively utilize these
latest tools will reap the benefit in the marketplace. Artificial Intelligence for Marketing provides a
nontechnical crash course to help you stay ahead of the curve.
  ai impact on marketing: Retail Marketing Management Dhruv Grewal, 2018-12-03 In this
new text, Dhruv Grewal, a leading Professor of Marketing and Retailing, explores the complexities of
the contemporary retail environment by drawing on what he refers to as the 5 Es of retailing: -
Entrepreneurial, innovative and customer-centric mindset - Excitement - Education - Experience -
Engagement These are illustrated using a wide range of examples such as Tesco, Kroger, Zara,
Wholefoods, Groupon, and Amazon. Together, the framework and examples enable readers to
navigate today’s challenging retail environment made up of social media, retailing analytics and
online and mobile shopping. Retail Marketing Management is essential reading for students of
retailing and marketing, as well as practitioners working in retail today.
  ai impact on marketing: AI Strategy for Sales and Marketing Katie King, 2022-01-03
Marketing and sales prioritize AI and machine learning more than any other business department,
yet often struggle with how to scale and strategize the opportunities they present. AI Strategy for
Sales and Marketing presents a framework for understanding how AI can boost customer-centricity
and sales by creating a connected strategy that delivers value today and into the future. Supported
by practical tips and advice throughout, it covers topics including personalization, upskilling,
customer experience for both on and offline shopping channels and the importance of using AI
responsibly to create consumer trust. Featuring original research and interviews with leading
practitioners, it also contains global case studies from organizations in a range of sectors, including
Samsung, PwC, Rolls Royce, Deloitte and Hilton, with insights into the various stages of their
adoption journeys. Written by a recognized industry expert, it is an invaluable resource for those
wanting to benefit from using AI strategically in marketing, sales and CX.
  ai impact on marketing: Retailing Management Michael Levy, Barton A. Weitz, Dea Watson,
2014-03
  ai impact on marketing: Lean AI Lomit Patel, 2020-01-30 How can startups successfully scale
customer acquisition and revenue growth with a Lean team? Out-of-the-box acquisition solutions
from Facebook, Google, and others provide a good start, but the companies that can tailor those



solutions to meet their specific needs, objectives, and goals will come out winners. But that hasn’t
been an easy task—until now. With this practical book, author Lomit Patel shows you how to use AI
and automation to provide an operational layer atop those acquisition solutions to deliver amazing
results for your company. You’ll learn how to adapt, customize, and personalize cross-channel user
journeys to help your company attract and retain customers—to usher in the new age of Autonomous
Marketing. Learn how AI and automation can support the customer acquisition efforts of a Lean
Startup Dive into Customer Acquisition 3.0, an initiative for gaining and retaining customers Explore
ways to use AI for marketing purposes Understand the key metrics for determining the growth of
your startup Determine the right strategy to foster user acquisition in your company Manage the
increased complexity and risk inherent in AI projects
  ai impact on marketing: Competing in the Age of AI Marco Iansiti, Karim R. Lakhani,
2020-01-07 a provocative new book — The New York Times AI-centric organizations exhibit a new
operating architecture, redefining how they create, capture, share, and deliver value. Now with a
new preface that explores how the coronavirus crisis compelled organizations such as
Massachusetts General Hospital, Verizon, and IKEA to transform themselves with remarkable speed,
Marco Iansiti and Karim R. Lakhani show how reinventing the firm around data, analytics, and AI
removes traditional constraints on scale, scope, and learning that have restricted business growth
for hundreds of years. From Airbnb to Ant Financial, Microsoft to Amazon, research shows how
AI-driven processes are vastly more scalable than traditional processes, allow massive scope
increase, enabling companies to straddle industry boundaries, and create powerful opportunities for
learning—to drive ever more accurate, complex, and sophisticated predictions. When traditional
operating constraints are removed, strategy becomes a whole new game, one whose rules and likely
outcomes this book will make clear. Iansiti and Lakhani: Present a framework for rethinking
business and operating models Explain how collisions between AI-driven/digital and
traditional/analog firms are reshaping competition, altering the structure of our economy, and
forcing traditional companies to rearchitect their operating models Explain the opportunities and
risks created by digital firms Describe the new challenges and responsibilities for the leaders of both
digital and traditional firms Packed with examples—including many from the most powerful and
innovative global, AI-driven competitors—and based on research in hundreds of firms across many
sectors, this is your essential guide for rethinking how your firm competes and operates in the era of
AI.
  ai impact on marketing: Artificial Intelligence Harvard Business Review, 2019 Companies that
don't use AI to their advantage will soon be left behind. Artificial intelligence and machine learning
will drive a massive reshaping of the economy and society. What should you and your company be
doing right now to ensure that your business is poised for success? These articles by AI experts and
consultants will help you understand today's essential thinking on what AI is capable of now, how to
adopt it in your organization, and how the technology is likely to evolve in the near future. Artificial
Intelligence: The Insights You Need from Harvard Business Review will help you spearhead
important conversations, get going on the right AI initiatives for your company, and capitalize on the
opportunity of the machine intelligence revolution. Catch up on current topics and deepen your
understanding of them with the Insights You Need series from Harvard Business Review. Featuring
some of HBR's best and most recent thinking, Insights You Need titles are both a primer on today's
most pressing issues and an extension of the conversation, with interesting research, interviews,
case studies, and practical ideas to help you explore how a particular issue will impact your company
and what it will mean for you and your business.
  ai impact on marketing: Artificial Intellligence in Social Media Introbooks, 2020-04-07
Artificial Intelligence has revolutionized and transformed Social Media in many innovative ways.
With around 3 billion people connected to various social media platforms, they are generating a
huge mass of data. Now the question is, Why should social media be concerned about all this data
floating around? The answer to this question is that this 'meta - data' is of great value to social media
platforms.One reason is that the social networks can keep themselves relevant with times only if



they keep themselves abreast about the needs, wants and choices of the users from multiple
geographical locations. Another reason is that they get to monetize this information when they share
their platforms with advertisers and marketers. AI is one single solution for both these scenarios.
  ai impact on marketing: The Marketing Performance Blueprint Paul Roetzer, 2014-08-04
Discover what's possible when the art and science of marketing collide The Marketing Performance
Blueprint is an actionable and innovative guide to unlocking your potential as a marketer and
accelerating success for your business. With an eye toward the marketing industry's rapid evolution,
this book focuses on the processes, technologies, and strategies that are redefining the marketing
environment. Step by step, you will learn how to build performance-driven organizations that exceed
ROI expectations and outpace the competition. Companies are demanding a more technical,
scientific approach to marketing, and this guide provides the key information that helps marketing
professionals choose the right tools and recruit the right talent to more effectively build brand,
generate leads, convert sales, and increase customer loyalty. Marketers are facing increased
pressure to connect every dollar spent to bottom-line results. As the industry advances, the
tremendous gaps in talent, technology, and strategy leave many professionals underprepared and
underperforming. The Marketing Performance Blueprint helps bridge those gaps: Align marketing
talent, technology, and strategy to reach performance goals Drive digital marketing transformation
within your organization Recruit, train, and retain a modern marketing team Propel growth through
digital-savvy marketing agency partners Adapt more quickly to marketing technology advancements
Create connected customer experiences Turn marketing data into intelligence, and intelligence into
action Devise integrated marketing strategies that deliver real business results The marketers who
will redefine the industry in the coming months and years will never stop challenging conventional
knowledge and solutions. Whether in terms of evolved talent, advanced technology, or more
intelligent and integrated strategies, these driven professionals will be in demand as the pioneers of
the new marketing era. The Marketing Performance Blueprint helps marketers blaze a trail of their
own by providing a roadmap to success.
  ai impact on marketing: The Economics of Artificial Intelligence Ajay Agrawal, Joshua
Gans, Avi Goldfarb, Catherine Tucker, 2024-03-05 A timely investigation of the potential economic
effects, both realized and unrealized, of artificial intelligence within the United States healthcare
system. In sweeping conversations about the impact of artificial intelligence on many sectors of the
economy, healthcare has received relatively little attention. Yet it seems unlikely that an industry
that represents nearly one-fifth of the economy could escape the efficiency and cost-driven
disruptions of AI. The Economics of Artificial Intelligence: Health Care Challenges brings together
contributions from health economists, physicians, philosophers, and scholars in law, public health,
and machine learning to identify the primary barriers to entry of AI in the healthcare sector. Across
original papers and in wide-ranging responses, the contributors analyze barriers of four types:
incentives, management, data availability, and regulation. They also suggest that AI has the
potential to improve outcomes and lower costs. Understanding both the benefits of and barriers to
AI adoption is essential for designing policies that will affect the evolution of the healthcare system.
  ai impact on marketing: The AI Advantage Thomas H. Davenport, 2019-08-06 Cutting through
the hype, a practical guide to using artificial intelligence for business benefits and competitive
advantage. In The AI Advantage, Thomas Davenport offers a guide to using artificial intelligence in
business. He describes what technologies are available and how companies can use them for
business benefits and competitive advantage. He cuts through the hype of the AI craze—remember
when it seemed plausible that IBM's Watson could cure cancer?—to explain how businesses can put
artificial intelligence to work now, in the real world. His key recommendation: don't go for the
“moonshot” (curing cancer, or synthesizing all investment knowledge); look for the “low-hanging
fruit” to make your company more efficient. Davenport explains that the business value AI offers is
solid rather than sexy or splashy. AI will improve products and processes and make decisions better
informed—important but largely invisible tasks. AI technologies won't replace human workers but
augment their capabilities, with smart machines to work alongside smart people. AI can automate



structured and repetitive work; provide extensive analysis of data through machine learning
(“analytics on steroids”), and engage with customers and employees via chatbots and intelligent
agents. Companies should experiment with these technologies and develop their own expertise.
Davenport describes the major AI technologies and explains how they are being used, reports on the
AI work done by large commercial enterprises like Amazon and Google, and outlines strategies and
steps to becoming a cognitive corporation. This book provides an invaluable guide to the real-world
future of business AI. A book in the Management on the Cutting Edge series, published in
cooperation with MIT Sloan Management Review.
  ai impact on marketing: The Master Algorithm Pedro Domingos, 2015-09-22 Recommended
by Bill Gates A thought-provoking and wide-ranging exploration of machine learning and the race to
build computer intelligences as flexible as our own In the world's top research labs and universities,
the race is on to invent the ultimate learning algorithm: one capable of discovering any knowledge
from data, and doing anything we want, before we even ask. In The Master Algorithm, Pedro
Domingos lifts the veil to give us a peek inside the learning machines that power Google, Amazon,
and your smartphone. He assembles a blueprint for the future universal learner--the Master
Algorithm--and discusses what it will mean for business, science, and society. If data-ism is today's
philosophy, this book is its bible.
  ai impact on marketing: Adoption and Implementation of AI in Customer Relationship
Management Singh, Surabhi, 2021-10-15 Integration of artificial intelligence (AI) into customer
relationship management (CRM) automates the sales, marketing, and services in organizations. An
AI-powered CRM is capable of learning from past decisions and historical patterns to score the best
leads for sales. AI will also be able to predict future customer behavior. These tactics lead to better
and more effective marketing strategies and increases the scope of customer services, which allow
businesses to build healthier relationships with their consumer base. Adoption and Implementation
of AI in Customer Relationship Management is a critical reference source that informs readers about
the transformations that AI-powered CRM can bring to organizations in order to build better
services that create more productive relationships. This book uses the experience of past decisions
and historical patterns to discuss the ways in which AI and CRM lead to better analytics and better
decisions. Discussing topics such as personalization, quality of services, and CRM in the context of
diverse industries, this book is an important resource for marketers, brand managers, IT specialists,
sales specialists, managers, students, researchers, professors, academicians, and stakeholders.
  ai impact on marketing: Content Inc.: How Entrepreneurs Use Content to Build Massive
Audiences and Create Radically Successful Businesses Joe Pulizzi, 2015-09-04 “Instead of
throwing money away and sucking up to A-listers, now there is a better way to promote your
business. It’s called content marketing, and this book is a great way to master this new technique.”
-Guy Kawasaki, Chief evangelist of Canva and author of The Art of the Start 2.0 How do you take the
maximum amount of risk out of starting a business? Joe Pulizzi shows us. Fascinate your audience,
then turn them into loyal fans. Content Inc. shows you how. Use it as your roadmap to startup
success.” -Sally Hogshead, New York Times and Wall Street Journal bestselling author, How the
World Sees You If you're serious about turning content into a business, this is the most detailed,
honest, and useful book ever written. -Jay Baer, New York Times bestselling author of Youtility The
approach to business taught all over the world is to create a product and then spend a bunch of
money to market and sell it. Joe outlines a radically new way to succeed in business: Develop your
audience first by creating content that draws people in and then watch your business sell
themselves! -David Meerman Scott bestselling author of ten books including The New Rules of Sales
and Service The digital age has fundamentally reshaped the cost curve for entrepreneurs. Joe
describes the formula for developing a purpose-driven business that connects with an engaged and
loyal audience around content. With brand, voice and audience, building and monetizing a business
is easy. -Julie Fleischer, Sr. Director, Data + Content + Media, Kraft Foods What if you launched a
business with nothing to sell, and instead focused first on serving the needs of an audience, trusting
that the 'selling' part would come later? Crazy? Or crazy-brilliant? I'd say the latter. Because in



today's world, you should serve before selling. -Ann Handley, author of the Wall Street Journal
bestseller Everybody Writes and Content Rules Today, anyone, anywhere with a passion and a focus
on a content niche can build a multi-million dollar platform and business. I did it and so can you. Just
follow Joe's plan and hisContent Inc. model. -John Lee Dumas, Founder, EntrepreneurOnFire The
Internet doesn't need more content. It needs amazing content. Content Inc is the business blueprint
on how to achieve that. If you're in business and are tired of hearing about the need for content
marketing, but want the how and the proof, Content Inc is your blueprint. -Scott Stratten, bestselling
author and President of UnMarketing Inc. Content marketing is by far the best marketing strategy
for every company and Joe is by far the best guru on the topic. I wish this book was available when
we started our content marketing initiative. It would have saved us a huge amount of time and
effort! -Scott Maxwell, Managing Partner/Founder OpenView Venture Partners
  ai impact on marketing: Artificial Intelligence in Practice Bernard Marr, 2019-04-15
Cyber-solutions to real-world business problems Artificial Intelligence in Practice is a fascinating
look into how companies use AI and machine learning to solve problems. Presenting 50 case studies
of actual situations, this book demonstrates practical applications to issues faced by businesses
around the globe. The rapidly evolving field of artificial intelligence has expanded beyond research
labs and computer science departments and made its way into the mainstream business
environment. Artificial intelligence and machine learning are cited as the most important modern
business trends to drive success. It is used in areas ranging from banking and finance to social
media and marketing. This technology continues to provide innovative solutions to businesses of all
sizes, sectors and industries. This engaging and topical book explores a wide range of cases
illustrating how businesses use AI to boost performance, drive efficiency, analyse market
preferences and many others. Best-selling author and renowned AI expert Bernard Marr reveals how
machine learning technology is transforming the way companies conduct business. This detailed
examination provides an overview of each company, describes the specific problem and explains how
AI facilitates resolution. Each case study provides a comprehensive overview, including some
technical details as well as key learning summaries: Understand how specific business problems are
addressed by innovative machine learning methods Explore how current artificial intelligence
applications improve performance and increase efficiency in various situations Expand your
knowledge of recent AI advancements in technology Gain insight on the future of AI and its
increasing role in business and industry Artificial Intelligence in Practice: How 50 Successful
Companies Used Artificial Intelligence to Solve Problems is an insightful and informative exploration
of the transformative power of technology in 21st century commerce.
  ai impact on marketing: Innovative Computing Jason C. Hung, Jia-Wei Chang, Yan Pei,
Wei-Chen Wu, 2022-01-04 This book comprises select proceedings of the 4th International
Conference on Innovative Computing (IC 2021) focusing on cutting-edge research carried out in the
areas of information technology, science, and engineering. Some of the themes covered in this book
are cloud communications and networking, high performance computing, architecture for secure
and interactive IoT, satellite communication, wearable network and system, infrastructure
management, etc. The essays are written by leading international experts, making it a valuable
resource for researchers and practicing engineers alike.
  ai impact on marketing: Artificial Intelligence Stuart Russell, Peter Norvig, 2016-09-10
Artificial Intelligence: A Modern Approach offers the most comprehensive, up-to-date introduction to
the theory and practice of artificial intelligence. Number one in its field, this textbook is ideal for one
or two-semester, undergraduate or graduate-level courses in Artificial Intelligence.
  ai impact on marketing: Digital and Social Media Marketing Nripendra P. Rana, Emma L.
Slade, Ganesh P. Sahu, Hatice Kizgin, Nitish Singh, Bidit Dey, Anabel Gutierrez, Yogesh K. Dwivedi,
2019-11-11 This book examines issues and implications of digital and social media marketing for
emerging markets. These markets necessitate substantial adaptations of developed theories and
approaches employed in the Western world. The book investigates problems specific to emerging
markets, while identifying new theoretical constructs and practical applications of digital marketing.



It addresses topics such as electronic word of mouth (eWOM), demographic differences in digital
marketing, mobile marketing, search engine advertising, among others. A radical increase in both
temporal and geographical reach is empowering consumers to exert influence on brands, products,
and services. Information and Communication Technologies (ICTs) and digital media are having a
significant impact on the way people communicate and fulfil their socio-economic, emotional and
material needs. These technologies are also being harnessed by businesses for various purposes
including distribution and selling of goods, retailing of consumer services, customer relationship
management, and influencing consumer behaviour by employing digital marketing practices. This
book considers this, as it examines the practice and research related to digital and social media
marketing.
  ai impact on marketing: The Marketing Agency Blueprint Paul Roetzer, 2011-11-29 Build a
disruptive marketing agency for the modern age The marketing services industry is on the cusp of a
truly transformational period. The old guard, rooted in tradition and resistant to change, will fall and
new leaders will emerge. Hybrid marketing agencies that are more nimble, tech savvy, and
collaborative will redefine the industry. Digital services will be engrained into the DNA and blended
with traditional methods for integrated campaigns. The depth, versatility, and drive of their talent
will be the cornerstones of organizations that pursue a higher purpose. The Marketing Agency
Blueprint is a practical and candid guide that presents ten rules for building such a hybrid agency.
The new marketing agency model will create and nurture diverse recurring revenue streams
through a mix of services, consulting, training, education, publishing, and software sales. It will use
efficiency and productivity, not billable hours, as the essential drivers of profitability. Its value and
success will be measured by outcomes, not outputs. Its strength and stability will depend on a
willingness to be in a perpetual state of change, and an ability to execute and adapt faster than
competitors. The Marketing Agency Blueprint demonstrates how to: Generate more qualified leads,
win clients with set pricing and service packages, and secure more long-term retainers Develop
highly efficient management systems and more effective account teams Deliver greater results and
value to clients This is the future of the marketing services industry. A future defined and led by
underdogs and innovators. You have the opportunity to be at the forefront of the transformation.
  ai impact on marketing: The Fourth Industrial Revolution Klaus Schwab, 2017-01-03
World-renowned economist Klaus Schwab, Founder and Executive Chairman of the World Economic
Forum, explains that we have an opportunity to shape the fourth industrial revolution, which will
fundamentally alter how we live and work. Schwab argues that this revolution is different in scale,
scope and complexity from any that have come before. Characterized by a range of new technologies
that are fusing the physical, digital and biological worlds, the developments are affecting all
disciplines, economies, industries and governments, and even challenging ideas about what it means
to be human. Artificial intelligence is already all around us, from supercomputers, drones and virtual
assistants to 3D printing, DNA sequencing, smart thermostats, wearable sensors and microchips
smaller than a grain of sand. But this is just the beginning: nanomaterials 200 times stronger than
steel and a million times thinner than a strand of hair and the first transplant of a 3D printed liver
are already in development. Imagine “smart factories” in which global systems of manufacturing are
coordinated virtually, or implantable mobile phones made of biosynthetic materials. The fourth
industrial revolution, says Schwab, is more significant, and its ramifications more profound, than in
any prior period of human history. He outlines the key technologies driving this revolution and
discusses the major impacts expected on government, business, civil society and individuals. Schwab
also offers bold ideas on how to harness these changes and shape a better future—one in which
technology empowers people rather than replaces them; progress serves society rather than
disrupts it; and in which innovators respect moral and ethical boundaries rather than cross them.
We all have the opportunity to contribute to developing new frameworks that advance progress.
  ai impact on marketing: Real Impact Marketing 2e Stefan Michel, Lisa Duke, 2021-08-30
Improve your marketing function with Stefan Michel and Lisa Duke's business-focused and practical
approach, value-based tools, and their unique one-page visual marketing plan that's proven to help



leverage your strategies for success.
  ai impact on marketing: Web Analytics Avinash Kaushik, 2007-07-30 Written by an
in-the-trenches practitioner, this step-by-step guide shows you how to implement a successful Web
analytics strategy. Web analytics expert Avinash Kaushik, in his thought-provoking style, debunks
leading myths and leads you on a path to gaining actionable insights from your analytics efforts.
Discover how to move beyond clickstream analysis, why qualitative data should be your focus, and
more insights and techniques that will help you develop a customer-centric mindset without
sacrificing your company’s bottom line. Note: CD-ROM/DVD and other supplementary materials are
not included as part of eBook file.
  ai impact on marketing: Handbook of Research on Applied Data Science and Artificial
Intelligence in Business and Industry Chkoniya, Valentina, 2021-06-25 The contemporary world lives
on the data produced at an unprecedented speed through social networks and the internet of things
(IoT). Data has been called the new global currency, and its rise is transforming entire industries,
providing a wealth of opportunities. Applied data science research is necessary to derive useful
information from big data for the effective and efficient utilization to solve real-world problems. A
broad analytical set allied with strong business logic is fundamental in today’s corporations.
Organizations work to obtain competitive advantage by analyzing the data produced within and
outside their organizational limits to support their decision-making processes. This book aims to
provide an overview of the concepts, tools, and techniques behind the fields of data science and
artificial intelligence (AI) applied to business and industries. The Handbook of Research on Applied
Data Science and Artificial Intelligence in Business and Industry discusses all stages of data science
to AI and their application to real problems across industries—from science and engineering to
academia and commerce. This book brings together practice and science to build successful data
solutions, showing how to uncover hidden patterns and leverage them to improve all aspects of
business performance by making sense of data from both web and offline environments. Covering
topics including applied AI, consumer behavior analytics, and machine learning, this text is essential
for data scientists, IT specialists, managers, executives, software and computer engineers,
researchers, practitioners, academicians, and students.
  ai impact on marketing: Web Analytics 2.0 Avinash Kaushik, 2009-12-30 Adeptly address
today’s business challenges with this powerful new book from web analytics thought leader Avinash
Kaushik. Web Analytics 2.0 presents a new framework that will permanently change how you think
about analytics. It provides specific recommendations for creating an actionable strategy, applying
analytical techniques correctly, solving challenges such as measuring social media and multichannel
campaigns, achieving optimal success by leveraging experimentation, and employing tactics for truly
listening to your customers. The book will help your organization become more data driven while
you become a super analysis ninja!
  ai impact on marketing: The End of Marketing Carlos Gil, 2019-10-03 WINNER: American
Book Fest Best Book Awards 2020 - Marketing and Advertising category WINNER: NYC Big Book
Award 2020 - Business: Small Business and Entrepreneurship category WINNER: BookAuthority
Best New Book to Read in 2020 - Social Media Marketing category FINALIST: Business Book Awards
2020 - International Business Book category Social networks are the new norm and traditional
marketing is failing in today's digital, always-on culture. Businesses across the world are having to
face up to how they remain relevant in the choppy waters of the digital ocean. In an era where a
YouTube star gets more daily impressions than Nike, Coca-Cola and Walmart combined, traditional
marketing as we know it is dead. The End of Marketing revolutionizes the way brands, agencies and
marketers should approach marketing. From how Donald Trump won the American presidency using
social media and why Kim Kardashian is one of the world's biggest online brands, through to the
impact of bots and automation, this book will teach you about new features and emerging platforms
that will engage customers and employees. Discover bold content ideas, hear from some of the
world's largest brands and content creators and find out how to build smarter paid-strategies,
guaranteed to help you dominate your markets. The End of Marketing explains that no matter how



easy it is to reach potential customers, the key relationship between brand and consumer still needs
the human touch. Learn how to put 'social' back into social media and claim brand relevancy in a
world where algorithms dominate, organic reach is dwindling and consumers don't want to be sold
to, they want to be engaged.
  ai impact on marketing: Data-Driven Marketing with Artificial Intelligence Martin Wass,
Magnus Unemyr, 2018-06-06 The marketing industry is being disrupted right before of our eyes, and
the new technological revolution will transform our world. Artificial intelligence is set to change
everything we know about marketing and how we interact with customers. Business leaders need to
pay attention, or they risk being left behind. Artificial intelligence will drive a massive shift in
business models, and will profoundly change how businesses and customers communicate. Staying
at the forefront of these changes is essential for any business to stay competitive. Data-Driven
Marketing with Artificial Intelligence is the definitive guide to understanding and using AI in
marketing. It is essential reading for corporate and marketing leaders, and anyone seeking to
understand how artificial intelligence will lead us into the world of tomorrow. Featuring discussions
with dozens of industry leaders, it provides both an overview of how AI will continue to affect online
marketing, and details of how to implement these new tools into your business. Learn how
traditional marketing strategies are being replaced by autonomous, data-driven, and self-optimizing
systems capable of providing more relevance to each customer, improving loyalty, and ultimately
increasing the bottom line. After reading this book, you will understand these key topics: * The
disruption that artificial intelligence and other emerging technologies will have on marketing, sales,
and the industries that surround them * The latest AI-based software tools and what they can do for
marketers today * Using big data, predictive analytics, and machine learning in marketing * How to
develop and implement your own custom AI software * The risks AI hold for your job or business *
How new technologies, beyond AI, will disrupt marketing even further * The legal and ethical
aspects of using artificial intelligence systems Leading experts and technology CEOs believe that
soon, nearly every decision we make will be influenced by AI technology. Marketing is no exception,
and it will see changes faster and with wider adoption than any other. In an AI-enabled world,
companies will have to adjust to new purchase patterns to stay in business. Learning about and
implementing AI tools will keep your business on the forefront of the next technological
revolution--while the rest play catch up. Buy the book now to jump into the world of artificial
intelligence and stay one step ahead of the competition!
  ai impact on marketing: Artificial Intelligence in Healthcare Adam Bohr, Kaveh
Memarzadeh, 2020-06-21 Artificial Intelligence (AI) in Healthcare is more than a comprehensive
introduction to artificial intelligence as a tool in the generation and analysis of healthcare data. The
book is split into two sections where the first section describes the current healthcare challenges
and the rise of AI in this arena. The ten following chapters are written by specialists in each area,
covering the whole healthcare ecosystem. First, the AI applications in drug design and drug
development are presented followed by its applications in the field of cancer diagnostics, treatment
and medical imaging. Subsequently, the application of AI in medical devices and surgery are covered
as well as remote patient monitoring. Finally, the book dives into the topics of security, privacy,
information sharing, health insurances and legal aspects of AI in healthcare. - Highlights different
data techniques in healthcare data analysis, including machine learning and data mining - Illustrates
different applications and challenges across the design, implementation and management of
intelligent systems and healthcare data networks - Includes applications and case studies across all
areas of AI in healthcare data
  ai impact on marketing: Trends and Innovations in Information Systems and Technologies
Álvaro Rocha, Hojjat Adeli, Luís Paulo Reis, Sandra Costanzo, Irena Orovic, Fernando Moreira,
2020-06-07 This book gathers selected papers presented at the 2020 World Conference on
Information Systems and Technologies (WorldCIST’20), held in Budva, Montenegro, from April 7 to
10, 2020. WorldCIST provides a global forum for researchers and practitioners to present and
discuss recent results and innovations, current trends, professional experiences with and challenges



regarding various aspects of modern information systems and technologies. The main topics covered
are A) Information and Knowledge Management; B) Organizational Models and Information
Systems; C) Software and Systems Modeling; D) Software Systems, Architectures, Applications and
Tools; E) Multimedia Systems and Applications; F) Computer Networks, Mobility and Pervasive
Systems; G) Intelligent and Decision Support Systems; H) Big Data Analytics and Applications; I)
Human–Computer Interaction; J) Ethics, Computers & Security; K) Health Informatics; L)
Information Technologies in Education; M) Information Technologies in Radiocommunications; and
N) Technologies for Biomedical Applications.
  ai impact on marketing: Introduction to Business Lawrence J. Gitman, Carl McDaniel, Amit
Shah, Monique Reece, Linda Koffel, Bethann Talsma, James C. Hyatt, 2024-09-16 Introduction to
Business covers the scope and sequence of most introductory business courses. The book provides
detailed explanations in the context of core themes such as customer satisfaction, ethics,
entrepreneurship, global business, and managing change. Introduction to Business includes
hundreds of current business examples from a range of industries and geographic locations, which
feature a variety of individuals. The outcome is a balanced approach to the theory and application of
business concepts, with attention to the knowledge and skills necessary for student success in this
course and beyond. This is an adaptation of Introduction to Business by OpenStax. You can access
the textbook as pdf for free at openstax.org. Minor editorial changes were made to ensure a better
ebook reading experience. Textbook content produced by OpenStax is licensed under a Creative
Commons Attribution 4.0 International License.
  ai impact on marketing: Artificial Intelligence in Society OECD, 2019-06-11 The artificial
intelligence (AI) landscape has evolved significantly from 1950 when Alan Turing first posed the
question of whether machines can think. Today, AI is transforming societies and economies. It
promises to generate productivity gains, improve well-being and help address global challenges,
such as climate change, resource scarcity and health crises.
  ai impact on marketing: Inventive Computation and Information Technologies S. Smys,
Valentina Emilia Balas, Khaled A. Kamel, Pavel Lafata, 2021-03-27 This book is a collection of best
selected papers presented at the International Conference on Inventive Computation and
Information Technologies (ICICIT 2020), organized during 24–25 September 2020. The book
includes papers in the research area of information sciences and communication engineering. The
book presents novel and innovative research results in theory, methodology and applications of
communication engineering and information technologies.
  ai impact on marketing: Sales Engagement Manny Medina, Max Altschuler, Mark Kosoglow,
2019-03-12 Engage in sales—the modern way Sales Engagement is how you engage and interact
with your potential buyer to create connection, grab attention, and generate enough interest to
create a buying opportunity. Sales Engagement details the modern way to build the top of the funnel
and generate qualified leads for B2B companies. This book explores why a Sales Engagement
strategy is so important, and walks you through the modern sales process to ensure you’re
effectively connecting with customers every step of the way. • Find common factors holding your
sales back—and reverse them through channel optimization • Humanize sales with personas and
relevant information at every turn • Understand why A/B testing is so incredibly critical to success,
and how to do it right • Take your sales process to the next level with a rock solid, modern Sales
Engagement strategy This book is essential reading for anyone interested in up-leveling their game
and doing more than they ever thought possible.
  ai impact on marketing: The Future of Management in an AI World Jordi Canals, Franz
Heukamp, 2019-10-07 Artificial Intelligence (AI) is redefining the nature and principles of general
management. The technological revolution is reshaping industries, disrupting existing business
models, making traditional companies obsolete and creating social change. In response, the role of
the manager needs to urgently evolve and adjust. Companies need to rethink their purpose, strategy,
organisational design and decision-making rules. Crucially they will also need to consider how to
nurture and develop the business leaders of the future and develop new ways to interact with society



on issues such as privacy and trust. Containing international insights from leading figures from the
world of management and technology, this book addresses the big challenges facing organisations,
including: · Decision-making · Corporate strategy · People management and leadership ·
Organisational design Taking a holistic approach, this collection of expert voices provides valuable
insight into how firms will discover and commit to what makes them unique in this new big data
world, empowering them to create and sustain competitive advantage.
  ai impact on marketing: Automate This Christopher Steiner, 2012-08-30 The rousing story of
the last gasp of human agency and how today’s best and brightest minds are endeavoring to put an
end to it. It used to be that to diagnose an illness, interpret legal documents, analyze foreign policy,
or write a newspaper article you needed a human being with specific skills—and maybe an advanced
degree or two. These days, high-level tasks are increasingly being handled by algorithms that can do
precise work not only with speed but also with nuance. These “bots” started with human
programming and logic, but now their reach extends beyond what their creators ever expected. In
this fascinating, frightening book, Christopher Steiner tells the story of how algorithms took
over—and shows why the “bot revolution” is about to spill into every aspect of our lives, often
silently, without our knowledge. The May 2010 “Flash Crash” exposed Wall Street’s reliance on
trading bots to the tune of a 998-point market drop and $1 trillion in vanished market value. But that
was just the beginning. In Automate This, we meet bots that are driving cars, penning haiku, and
writing music mistaken for Bach’s. They listen in on our customer service calls and figure out what
Iran would do in the event of a nuclear standoff. There are algorithms that can pick out the most
cohesive crew of astronauts for a space mission or identify the next Jeremy Lin. Some can even
ingest statistics from baseball games and spit out pitch-perfect sports journalism indistinguishable
from that produced by humans. The interaction of man and machine can make our lives easier. But
what will the world look like when algorithms control our hospitals, our roads, our culture, and our
national security? What happens to businesses when we automate judgment and eliminate human
instinct? And what role will be left for doctors, lawyers, writers, truck drivers, and many others?
Who knows—maybe there’s a bot learning to do your job this minute.
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