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Summary: This article provides a comprehensive overview of the crucial role of an agence marketing

numérique B2B in driving business growth. It explores the unique challenges and opportunities

presented by the B2B market, highlighting how a specialized agency can leverage digital strategies to

generate leads, build brand awareness, and ultimately increase revenue. The article delves into

various digital marketing tactics, including content marketing, SEO, social media marketing, and paid



advertising, and demonstrates how an agence marketing numérique B2B effectively integrates these

elements to create a cohesive and high-performing strategy tailored to specific business objectives.

Understanding the Needs of an Agence Marketing Numérique B2B

The business-to-business (B2B) landscape is complex and competitive. Unlike B2C marketing, which

often focuses on immediate sales conversions, B2B marketing demands a more nuanced approach.

Building trust, establishing credibility, and nurturing long-term relationships are paramount. This is

where an agence marketing numérique B2B becomes invaluable. These agencies possess specialized

expertise in reaching and engaging B2B audiences through digital channels. They understand the

intricacies of the B2B sales cycle, the importance of lead nurturing, and the need for data-driven

decision making.

An agence marketing numérique B2B offers a range of services designed to address the unique

challenges of the B2B market. These services often include:

Inbound Marketing: Attracting qualified leads through valuable content and SEO optimization. An

effective agence marketing numérique B2B understands how to create compelling content that

resonates with the target audience and drives organic traffic.

Search Engine Optimization (SEO): Improving website ranking in search engine results pages (SERPs)

to increase organic visibility and attract more qualified leads. B2B SEO requires a deep understanding

of keyword research, on-page optimization, and link building strategies tailored to the specific industry

and target audience.

Content Marketing: Creating high-quality, informative content such as blog posts, white papers, case

studies, and videos to educate and engage potential clients. An agence marketing numérique B2B

expertly crafts content that establishes thought leadership and builds trust.

Social Media Marketing: Leveraging social media platforms to build brand awareness, engage with

prospects, and share valuable content. A B2B social media strategy often focuses on professional



networking platforms like LinkedIn and targeted advertising campaigns on other relevant platforms.

Paid Advertising (PPC): Running targeted advertising campaigns on platforms like Google Ads and

LinkedIn Ads to generate leads and drive traffic to the website. An agence marketing numérique B2B

carefully manages PPC campaigns to maximize ROI and ensure cost-effectiveness.

Email Marketing: Nurturing leads through targeted email campaigns designed to build relationships and

guide prospects through the sales funnel. This involves creating engaging email content and

segmenting audiences for personalized messaging.

Lead Generation: Implementing strategies to capture leads and convert them into qualified

opportunities. An agence marketing numérique B2B employs various techniques, from landing pages

and lead magnets to advanced CRM integration.

The Value Proposition of an Agence Marketing Numérique B2B

Partnering with an agence marketing numérique B2B offers numerous advantages:

Expertise and Specialized Knowledge: Agencies possess in-depth knowledge of B2B marketing best

practices and emerging trends. They have a dedicated team of experts who can manage various

aspects of your digital marketing strategy.

Data-Driven Insights: They utilize analytics tools to track campaign performance and provide data-

driven insights to optimize your strategy for better results.

Cost-Effectiveness: Outsourcing your marketing efforts to an agency can be more cost-effective than

building an in-house team. Agencies can often achieve better results at a lower cost.

Time Savings: Agencies take care of your marketing tasks, freeing up your time to focus on core

business operations.



Scalability: As your business grows, an agency can easily scale its services to meet your evolving

needs.

Selecting the Right Agence Marketing Numérique B2B

Choosing the right agency is crucial for success. Consider these factors:

Experience and Expertise: Look for an agency with a proven track record of success in the B2B

sector.

Client Portfolio: Review their client portfolio to see if their past work aligns with your business goals

and industry.

Communication and Collaboration: Choose an agency with a collaborative approach and excellent

communication skills.

Reporting and Transparency: Ensure the agency provides regular reporting and transparent

communication about campaign performance.

Pricing and Contracts: Understand their pricing model and contract terms before committing.

Conclusion

In today's digital landscape, an agence marketing numérique B2B is no longer a luxury, but a

necessity for businesses seeking to thrive. By leveraging their expertise and resources, companies can

effectively reach their target audience, build strong brand awareness, and ultimately drive revenue

growth. Selecting a reputable and experienced agency is the first step toward achieving significant

success in the competitive B2B market.



FAQs

What is the difference between B2B and B2C digital marketing? B2B marketing focuses on1.

building relationships and trust with other businesses, often involving longer sales cycles and

more complex decision-making processes. B2C marketing typically targets individual consumers

with shorter sales cycles and a focus on immediate purchases.

How can an agence marketing numérique B2B help me generate leads? Through targeted1.

inbound marketing strategies, SEO optimization, paid advertising, and lead nurturing campaigns,

an agency can effectively generate high-quality leads that are more likely to convert into paying

customers.

What metrics should I track to measure the success of my B2B digital marketing campaigns?1.

Key metrics include website traffic, lead generation, conversion rates, customer acquisition cost

(CAC), and return on investment (ROI).

How much does it cost to hire an agence marketing numérique B2B? Pricing varies depending1.

on the agency's size, experience, and the scope of services required. It's best to obtain quotes

from several agencies to compare pricing and services.



How do I choose the right agence marketing numérique B2B for my business? Consider their1.

experience in your industry, their client portfolio, their communication style, and their ability to

provide data-driven insights.

What are some common mistakes to avoid when working with an agence marketing numérique1.

B2B? Avoid unclear communication, lack of defined goals, unrealistic expectations, and failure to

track progress.

How important is content marketing for B2B success? Content marketing is crucial for building1.

trust, establishing thought leadership, and attracting qualified leads. High-quality content helps

educate prospects and guide them through the sales funnel.

What role does SEO play in B2B marketing? SEO is essential for improving organic visibility in1.

search engine results, attracting more organic traffic to your website, and ultimately generating

more leads.

How can social media benefit my B2B business? Social media helps build brand awareness,1.

engage with prospects, and share valuable content. Platforms like LinkedIn are particularly

effective for professional networking and targeted advertising within the B2B space.



Related Articles:

The Power of LinkedIn Marketing for B2B Businesses: This article explores the unique1.

opportunities presented by LinkedIn for B2B marketing, including strategies for building a strong

professional presence, generating leads, and engaging with potential clients.

Mastering B2B Content Marketing: A Guide to Creating Engaging Content: This article provides1.

a step-by-step guide to creating high-quality content that resonates with B2B audiences, focusing

on topics like blog posts, white papers, case studies, and videos.

The Ultimate Guide to B2B SEO: This article explores the key elements of successful B2B SEO,1.

including keyword research, on-page optimization, link building, and technical SEO best

practices.

Effective Lead Nurturing Strategies for B2B Companies: This article delves into the importance1.

of lead nurturing and provides actionable strategies for converting leads into paying customers.

How to Measure the ROI of Your B2B Digital Marketing Campaigns: This article explains how to1.

track key metrics and accurately measure the return on investment of your B2B digital marketing

efforts.



Building a Strong B2B Brand Identity: This article focuses on the importance of brand building1.

and provides practical tips for developing a cohesive and effective brand identity for B2B

businesses.

Leveraging Account-Based Marketing (ABM) for B2B Success: This article explores the strategy1.

of ABM, targeting specific high-value accounts with personalized marketing efforts.

The Future of B2B Marketing: Emerging Trends and Technologies: This article examines1.

emerging trends in B2B marketing, such as AI, automation, and personalized experiences.

Choosing the Right B2B Marketing Automation Platform: This article helps businesses navigate1.

the selection process for marketing automation tools, guiding them towards a platform that best

fits their specific needs and goals.

  agence marketing numerique b2b: La boîte à outils de la stratégie digitale omnicanale
Catherine Headley, Catherine Lejealle, 2017-05-24 Internet a révolutionné à la fois le parcours client
que la stratégie des marques offrant de nouveaux canaux ( facebook,twitter, blogs, you tube..) et la
relation avec celles-ci. Désormais, le consommateur peut interagir sur différents devices( mobile,
ordinateur, tablette, bracelet connecté..), sur différents canaux aussi bien en ligne qu’hors ligne. On
comprend bien que la stratégie digitale des entreprises- grandes marques, petites entreprises,
start-up, en B to C qu’en B to B voir en B to B to C s’est vraiment complexifiée. Qu’il s’agisse
d’acquisition, via les moteurs de recherche ou d’affiliation , de ciblage en temps réel, de fidélisation,



ce livre traite de tous les outils indispensables pour relever les défis qui sont autant d’opportunités
pour les entreprises.
  agence marketing numerique b2b: Stratégies digitales François Cazals, 2015-10-23
L'ouvrage dresse un panorama des grandes évolutions liées aux technologies et montre leurs
impacts pour les organisations et les individus, de manière générale, et les ETI et PME, en
particulier. Il dresse une typologie des stratégies digitales qui en découlent et propose une
méthodologie empirique pour les définir et les déployer : la méthode des 6 C, conçue et mise en uvre
par l'auteur depuis 15 ans. Cette approche est structurée de la façon suivante : - Comprendre : c est
la phase diagnostique de tout projet stratégique incluant une dimension digitale. - Cibler : ou
comment choisir et prioriser les publics cibles et mettre le client au centre de la stratégie digitale. -
Choisir : définir les orientations, objectifs et initiatives de la stratégie digitale. - Concevoir :
structurer et déployer le projet stratégique, au plan organisationnel et technologique, pour une
expérience digitale optimale. - Convertir : réaliser la promotion du projet, en présentant les
nombreux leviers digitaux existants, pour générer de la valeur ajoutée. - Changer : conduire la
transformation digitale de l'entreprise. L'ouvrage comporte des études de cas, des entretiens avec
des dirigeants de PME et d'ETI et propose de nombreux outils concrets pour mettre en oeuvre les
concepts présentés
  agence marketing numerique b2b: Stratégies digitales : La méthode des 6 C François
CAZALS, Françoise Gri, 2018-05-31 L'ouvrage dresse un panorama des grandes évolutions liées aux
technologies (numériques, Big Data, intelligence artificielle) et montre leurs impacts pour les
organisations et les individus, de manière générale, et les ETI et PME, en particulier. Il dresse une
typologie des stratégies digitales qui en découlent et propose une méthodologie empirique pour les
définir et les déployer : la méthode des 6 C, conçue et mise en oeuvre par l'auteur depuis 15 ans.
Cette approche est structurée de la façon suivante : • Comprendre : c'est la phase diagnostique de
tout projet stratégique incluant une dimension digitale. • Cibler : ou comment choisir et prioriser les
publics cibles et mettre le client au centre de la stratégie digitale. • Choisir : définir les orientations,
objectifs et initiatives de la stratégie digitale. • Concevoir : structurer et déployer le projet
stratégique, au plan organisationnel et technologique, pour une expérience digitale optimale. •
Convertir : réaliser la promotion du projet, en présentant les nombreux leviers digitaux existants,
pour générer de la valeur ajoutée. • Changer : conduire la transformation digitale de l'entreprise.
L'ouvrage comporte des études de cas, des entretiens avec des dirigeants de PME et d'ETI et
propose de nombreux outils concrets pour mettre en oeuvre les concepts présentés.
  agence marketing numerique b2b: Marketing digital Arthur de Montmarin, 2021-11-23 Ce
livre est à destination des étudiants, des responsables marketing, marketing digital et
communication, mais également des entrepreneurs et dirigeants d’entreprise qui souhaitent utiliser
de manière efficace les leviers du marketing digital pour acquérir des clients. Vous y découvrirez les
bonnes méthodes à mettre en place tout au long du funnel du marketing digital : acquisition de
trafic, conversion prospects et conversion clients. Les pratiques clés du marketing digital comme
l’A/B testing, le lead nurturing, le lead scoring, l’inbound marketing ainsi que les outils clés que sont
les chatbots, les sites internet et les plateformes publicitaires des réseaux sociaux sont détaillés pour
que vous, lecteurs, puissiez facilement les mettre en place afin de développer votre activité.
  agence marketing numerique b2b: Éloge de la procrastination et autres facéties Robert
Major, 2022-08-24 After his death, a public figure leaves behind an astonishing manuscript – an
embarrassment to his godson, the executor of his estate. What should be done with these
disconcerting essays, which touch on disparate topics, jumping from the iconoclastic to the ironic,
from the moving to the provocative, from the highbrow to the eccentric, at times preposterous and
ridiculous, but all fundamentally contradictory? It is a difficult question to answer, especially as none
of these essays seem to match the persona he hid behind and seem to have been written against
everything he stood for. Is this really a tribute to procrastination from a workaholic? Or a tribute to
the tavern from someone who never frequented them? Are these truly tributes? Or are they pranks
instead, farcical tricks, intended to be ironic, a full-on hoax, allowing the author to strip away all



pretence in order to communicate authentically? There was only one thing left to do: publish them.
Que sera sera.
  agence marketing numerique b2b: Le Marketing digital de @ à Z Yann Gourvennec,
Hubert Kratiroff, 2024-02-08 L’ouvrage de référence sur le marketing digital ! Dans un paysage
marketing en constante évolution, le numérique est devenu indispensable. Ce livre est un tour
complet et résolument pratique du marketing digital.Que vous soyez professionnel du market
  agence marketing numerique b2b: Ils demandent : vous répondez Marcus Sheridan,
2024-10-03 Traduction du best-seller: They Ask, You Answer Les consommateurs d’aujourd’hui
vivent dans un monde numérique où ils ont accès à toutes les informations dont ils ont besoin pour
prendre une décision d’achat. Pour influencer le comportement de vos acheteurs, vous devez être
une autorité capable de répondre à toutes les questions, préoccupations ou craintes qu’ils peuvent
avoir. Pour ce faire, vous devez mettre de côté les manuels de marketing et de vente de la « vieille
école » et adopter le rôle d’enseignant, en créant du contenu qui apporte à vos acheteurs les
réponses qu’ils recherchent. C’est ainsi que vous développerez votre entreprise à l’ère numérique.
Ils demandent : vous répondez est le guide qui vous permettra d’atteindre cet objectif. La première
édition de Ils demandent : vous répondez a connu un énorme succès, permettant aux équipes
marketing et commerciales de tous les secteurs (B2B et B2C) de se connecter avec leurs acheteurs
en ligne et de réaliser une croissance stupéfiante de leur chiffre d’affaires. Cette édition révisée va
encore plus loin en vous présentant les derniers outils incontournables du marketing de contenu,
comme la technologie de conversation en temps réel et la vidéo. Vous y trouverez également de
nouvelles études de cas et des entretiens avec des leaders d’opinion du secteur. Enfin, ce livre vous
donnera un aperçu de l’avenir du marketing numérique. Avec Ils demandent : vous répondez dans
votre poche, vous ne serez pas seulement positionné pour réussir aujourd’hui, mais vous serez
également prêt pour ce qui se profile à l’horizon en matière de comportement des acheteurs et de
technologie. Évaluez votre performance en ligne et apprenez par où commencer pour vous
positionner parmi les meilleurs au monde : pinavox.com/cdp Toutes les ressources de ce livre sont
disponibles en français sous le lien suivant : pinavox.com/idvr
  agence marketing numerique b2b: Sell Like Crazy Sabri Suby, 2019-01-30 In this
groundbreaking book, Sabri Suby, the founder of Australia's #1 fastest growing digital marketing
agency, reveals his exclusive step-by-step formula for growing the sales of any business, in any
market or niche! The 8 phase 'secret selling system' detailed in this book has been deployed in over
167 industries and is responsible for generating over $400 million dollars in sales. This isn't like any
business or marketing book you've ever read. There's no fluff or filler - just battle-hardened tactics
that are working right now to rapidly grow sales. Use these timeless principles to rapidly and
dramatically grow the sales for your business and crush your competition into a fine powder.
  agence marketing numerique b2b: Le plan marketing-communication digital Denis
Pommeray, 2016-09-21 Vous souhaitez construire un plan marketing-communication digital
performant ? - Comment le digital a-t-il révolutionné l’approche de la stratégie marketing ? - Quels
sont les éléments clés pour optimiser et rentabiliser ses actions marketing online ? - Comment
adapter son plan marketing aux nouveaux usages des consom’acteurs ? - Quelles sont les
connaissances requises des leviers marketing pour bâtir son plan marketing ? Autant de questions
auxquelles cet ouvrage apporte des réponses. Le digital est un élément incontournable des actions
de marketing et de communication. La multiplication des points de contact, les bouleversements
dans les comportements des consommateurs complexifient le travail des marques. Illustré de
nombreux exemples et cas d’entreprises, cet ouvrage présente les étapes nécessaires à la
préparation, au déploiement et au pilotage d’un plan marketing-communication digital performant.
  agence marketing numerique b2b: La boîte à outils du Marketing digital - 2e éd.
Stéphane Truphème, Philippe Gastaud, 2023-01-04 La transformation digitale dont tout le monde
parle, c’est quoi ? Le référencement naturel est-il si important qu’on le dit ? Quelle différence entre
brand content et content marketing ? Quand faut-il s’exprimer sur les médias sociaux ? Qu’est-ce
que l’inbound marketing ? Le growth hacking est-il une solution efficace ? Comment définir avec



précision vos persona ? 60 outils indispensables pour transformer en profondeur vos pratiques
marketing ou tout simplement mieux les maîtriser. Pour s’adapter aux nouvelles attentes des clients
connectés, les fonctions marketing, communication et vente doivent profondément se réinventer.
Cela peut parfois sembler complexe, mais passé le cap des acronymes barbares et des concepts
nébuleux, de nouveaux horizons apparaissent.
  agence marketing numerique b2b: Tech-Powered Sales Justin Michael, Tony Hughes,
2021-06-29 Conventional ways of selling are becoming outdated. Learn what it takes to go from the
traditional sales mindset to a tech-enabled sales superhero. In tough markets and with more people
working remotely, creating a quality sales pipeline in traditional ways is more challenging than ever.
As sales technologies continue to evolve and advance, developing technical quotient (TQ) is an
essential element of sales success. Record-setting sales expert Justin Michael and bestselling sales
leadership author Tony Hughes combine to provide practical guidance on how professional sellers
can maximize results with an effective sales tech-stack to increase sales effectiveness for
outstanding results. In Tech-Powered Sales, Michael and Hughes share helpful advice that:? Reveal
the techniques that enable you to break through with difficult to reach buyers Teach you how sales
technologies can be employed for maximum benefit by raising your TQ Enable you to make the jump
from being a beginner to a superuser within your sales team Show you how to thrive in the fourth
industrial revolution to leverage technology rather than be at risk of being replaced by it
Tech-Powered Sales delivers evidence-based strategies salespeople can use to create more
opportunities than ever before. If you want to learn how to maximize your abilities to develop new
business, this is the book for you!
  agence marketing numerique b2b: Agency R. Webb, 2016-09-30 This book is for young
startups and entrepreneurs in the advertising, marketing, and digital services space. It's an A-to-Z
guide for young advertising firms, full of advice that ranges from getting funding to how to value the
company and sell it to how to hire your first employee.
  agence marketing numerique b2b: Gagner plus de 10 000 $ par mois en ligne à partir de
zéro Lucien Bellevoix, 2024-02-03 Il existe encore un secteur numérique qui n'est pas saturé, où l'on
peut entrer sans investissement et gagner de l'argent rapidement. Pourquoi est-il si rentable ? Parce
que c'est un sujet tabou, méconnu, sur lequel il n'existe quasiment aucune information. Dans ce
livre, vous trouverez un guide de l'entrepreneuriat en ligne et obtiendrez des résultats qui
changeront votre vie en un temps record. Il s'agit d'une lecture pratique, à la virgule près, où vous
ne trouverez que des actions concrètes que vous réaliserez et qui vous feront gagner tout l'argent,
l'argent ou la laine que vous voulez. Vous n'avez besoin d'aucune connaissance préalable et peu
importe dans quel pays vous vous trouvez, si vous avez une connexion Internet vous pouvez l'obtenir,
vous n'avez qu'à suivre les instructions que vous trouverez ici. Ne ratez pas cette occasion,
procurez-vous votre exemplaire avant qu'il ne soit trop tard.
  agence marketing numerique b2b: Perspectives de l'OCDE sur les PME et l'entrepreneuriat
2021 OECD, 2021-12-21 Les petites et moyennes entreprises (PME) et les entrepreneurs ont été
durement touchés pendant la crise du COVID-19. Les réponses politiques ont été rapides et sans
précédent, aidant à amortir le choc et à maintenir la plupart des PME et des entrepreneurs à flot.
Malgré l’ampleur du choc, les données disponibles jusqu’à présent indiquent une création soutenue
de start-ups, aucune vague de faillites et une impulsion à l’innovation dans la plupart des pays de
l’OCDE.
  agence marketing numerique b2b: La Boîte à outils des réseaux sociaux - 4e éd. Cyril
Bladier, 2016-06-29 Comment être au plus près de vos clients grâce aux médias sociaux ? Quelles
sont les grandes tendances de la communication en ligne ? Comment exploiter les réseaux sociaux
pour recruter et être recruté ? Quels sont les critères pour cibler les plateformes les plus adaptées ?
Comment évaluer sa stratégie communautaire ? Découvrez les 54 outils et méthodes indispensables
pour aborder toutes les dimensions des réseaux sociaux. Traité de façon synthétique, chaque outil
est décrit sur 2 ou 4 pages par un schéma, l’essentiel en français et en anglais, les objectifs, le
contexte d’utilisation, les étapes de mise en oeuvre, les avantages et les précautions à prendre, ainsi



que des conseils méthodologiques. Certains outils sont complétés d’un approfondissement et d’un
cas d’entreprise. Cette édition, entièrement mise à jour, s’enrichit de nouveaux outils et de nouveaux
cas. Des liens accessibles par QR code offrent une expérience de lecture multimédia innovante.
  agence marketing numerique b2b: Lettres au bison blanc Marie Fleur, 2024-09-02 Lettres
au Bison Blanc est un recueil de lettres qui explore l’essence même de ces rencontres inattendues et
magiques qui sculptent nos vies, révélant des émotions profondes et des liens indéfectibles entre les
êtres. Ce roman épistolaire capture l’éclat d’un été où l’amitié flirte avec l’amour dans une relation
fusionnelle exaltante. Une lecture qui nourrit l’âme, à intégrer sans réserve à votre bibliothérapie de
réconfort et d’inspiration. À PROPOS DE L'AUTRICE Marie Fleur explore à travers ses écrits un
instant décisif qui l’a révélé à elle-même. Dans Lettres au Bison Blanc, elle revisite avec émotion une
rencontre fugace mais structurante, laissant une empreinte indélébile dans son être. Cet ouvrage
témoigne d’une tranche de vie de lumière qui a fait basculer son destin et lui redonner l’envie.
  agence marketing numerique b2b: Les 9 leviers de croissance Rémi Salette, 2021-10-11
Comment identifier sur le marché une opportunité à saisir? En France, 87 % des lancements de
nouveaux produits ou services se soldent par un échec, 4 000 entreprises ferment chaque mois et 40
% des repreneurs jettent l'éponge avant la quatrième année. Dans ces conditions, quels sont les
secrets pour se distinguer et faire décoller son entreprise ? - Comment trouver une opportunité sur
son marché et concevoir une offre innovante ? - Comment développer un business model viable ? -
Comment aller chercher de la croissance et préparer le coup d'après ? Le modèle des 9 leviers,
proposé ici, vous permet de construire une stratégie de croissance en actionnant un à un les leviers
de la création de valeur et de l'amplification de la croissance. En partant de la réalité du marché et
du quotidien des clients, ce carnet de bord vous guide pour innover, identifier vos facteurs clés de
succès, trouver les ressources nécessaires, établir un business model solide et pérenne, nouer des
partenariats, animer les bons réseaux de distribution et générer des leads. Un carnet de bord à
compléter avec : - des tests pour évaluer votre situation à chaque étape ; - des exercices pratiques et
des schémas à compléter ; - un score final pour estimer la viabilité de votre business model ; - des
business cases d'entreprises à succès (BlaBlaCar, WeWork, C'est qui le Patron ?!, etc.) ; - Podinno, le
podcast de l'auteur pour vous accompagner.
  agence marketing numerique b2b: Legislatures in Evolution / Les législatures en
transformation Charles Feldman, David Groves, 2022-09-14 Legislatures in Evolution presents a
series of essays on evolution and change in the legislative context. They cover a wide range of
topics, including both proposed and implemented reforms. The contributions included here discuss
parliamentarians’ attitude toward party discipline; the specific challenges associated with
implementing sexual harassment policies within legislatures; the consequences of the Supreme
Court’s ruling in Mikisew Cree First Nation v. Canada on the government’s duty to consult
Indigenous Peoples when drafting legislation; parliamentarians’ engagement in budgetary control
issues; the reform of the rules governing prayers in the Legislature of British Columbia; and time
management reforms in the Legislative Assembly of Yukon. Charles Feldman, Geneviève Tellier,
David Groves, and their contributors bring together both practical and academic experience and
perspectives. They conclude with an analysis of parliamentary reforms, paying particular attention
to the impact of the COVID-19 pandemic on the functioning of legislatures.
  agence marketing numerique b2b: Déploiements canadiens-français et métis en
Amérique du Nord (18e-20e siècle) Yves Frenette, Marc St-Hilaire, Marie-Ève Harton,
2023-09-27 Déploiements canadiens-français et métis en Amérique du Nord (18e-20e siècle) sheds
new light on French-Canadian and Métis deployments in North America by showing how migration
has influenced social development and collective identity. Each of the eleven chapters addresses a
facet of these movements from the mid-18th century to the Great Depression, primarily in five
geographic areas—Quebec, Manitoba, New England, the American Midwest and the Pacific Coast.
This work is part of the research movement that gives geographical mobility, migration and those
involved their rightful place in the origins and evolution of francophone communities in North
America. The successful completion of this research is due in part to the recent contribution of



population microdatabases (primarily censuses and civil registers), which were combined, as well as
the digitization of numerous historical archives. The chapters —from a variety of disciplines
(demography, history, geography, literary studies and sociology)—trace itineraries that illustrate
mobility at various temporal, spatial and social scales.
  agence marketing numerique b2b: Sales Engagement Manny Medina, Max Altschuler, Mark
Kosoglow, 2019-03-12 Engage in sales—the modern way Sales Engagement is how you engage and
interact with your potential buyer to create connection, grab attention, and generate enough
interest to create a buying opportunity. Sales Engagement details the modern way to build the top of
the funnel and generate qualified leads for B2B companies. This book explores why a Sales
Engagement strategy is so important, and walks you through the modern sales process to ensure
you’re effectively connecting with customers every step of the way. • Find common factors holding
your sales back—and reverse them through channel optimization • Humanize sales with personas
and relevant information at every turn • Understand why A/B testing is so incredibly critical to
success, and how to do it right • Take your sales process to the next level with a rock solid, modern
Sales Engagement strategy This book is essential reading for anyone interested in up-leveling their
game and doing more than they ever thought possible.
  agence marketing numerique b2b: THE AGENCY Luca Senatore, 2019-01-25 How do you
build a truly remarkable agency business that wins and keeps clients? In THE AGENCY: BUILD -
GROW - REPEAT, you'll discover proven and actionable strategies and tools to build a remarkable
agency business that wins and keeps clients (and staff), from sales, marketing, recruitment and
everything in between.
  agence marketing numerique b2b: They Ask, You Answer Marcus Sheridan, 2019-08-06 The
revolutionary guide that challenged businesses around the world to stop selling to their buyers and
start answering their questions to get results; revised and updated to address new technology,
trends, the continuous evolution of the digital consumer, and much more In today’s digital age, the
traditional sales funnel—marketing at the top, sales in the middle, customer service at the
bottom—is no longer effective. To be successful, businesses must obsess over the questions,
concerns, and problems their buyers have, and address them as honestly and as thoroughly as
possible. Every day, buyers turn to search engines to ask billions of questions. Having the answers
they need can attract thousands of potential buyers to your company—but only if your content
strategy puts your answers at the top of those search results. It’s a simple and powerful equation
that produces growth and success: They Ask, You Answer. Using these principles, author Marcus
Sheridan led his struggling pool company from the bleak depths of the housing crash of 2008 to
become one of the largest pool installers in the United States. Discover how his proven strategy can
work for your business and master the principles of inbound and content marketing that have
empowered thousands of companies to achieve exceptional growth. They Ask, You Answer is a
straightforward guide filled with practical tactics and insights for transforming your marketing
strategy. This new edition has been fully revised and updated to reflect the evolution of content
marketing and the increasing demands of today’s internet-savvy buyers. New chapters explore the
impact of technology, conversational marketing, the essential elements every business website
should possess, the rise of video, and new stories from companies that have achieved remarkable
results with They Ask, You Answer. Upon reading this book, you will know: How to build trust with
buyers through content and video. How to turn your web presence into a magnet for qualified
buyers. What works and what doesn’t through new case studies, featuring real-world results from
companies that have embraced these principles. Why you need to think of your business as a media
company, instead of relying on more traditional (and ineffective) ways of advertising and marketing.
How to achieve buy-in at your company and truly embrace a culture of content and video. How to
transform your current customer base into loyal brand advocates for your company. They Ask, You
Answer is a must-have resource for companies that want a fresh approach to marketing and sales
that is proven to generate more traffic, leads, and sales.
  agence marketing numerique b2b: Futurize Your Enterprise David Siegel, 1999-09-30



Praise for Futurize Your Enterprise David Siegel has taken the New Economy to an exciting new
level. Futurize Your Enterprise is packed with management insights and a philosophy that celebrates
life online. - Eric Schmidt, CEO, Novell Siegel's principles are a roadmap to the future. The limiting
factor online is not the pace of technology but the pace of perception. - Jane Metcalfe, founder,
Wired Ventures Inc. David Siegel's vision of the future is a gift. When I look forward to the changes
ahead, this is what I envision. A future where companies co-exist with customers in an expandable,
renewable relationship. Managers: you will love this book! - Susan Rockrise, Worldwide Creative
Director, Intel The next revolution on the Internet will be a management revolution. David Siegel
shows how your customers will change your company, whether you were planning to reorganize or
not! - Steve Schaffer, CEO, Mystery.net David Siegel uses a people-centered, commonsense
approach to take the Web from the realm of hype into practical reality. - John Porter, Chairman,
Telos Group About the companion web site This book comes with a companion web site, where you
can get all the tools you need to construct a customer-led web strategy. It's designed to go
hand-in-hand with this book. Come to www.futurizenow.com and get the rest of the story.
  agence marketing numerique b2b: Pour sortir les allumettières de l’ombre Kathleen
Durocher, 2022-05-11 Exploited young women or committed union activists? How should we
remember the allumettières working at the E. B. Eddy match factory, in Hull? Between 1854 and
1928, an anonymous workforce of female workers produced 90% of Canada’s matches—grueling and
incredibly dangerous work given the continual risk of fire and, more importantly, given the
manipulation of toxic chemicals. This work had disastrous consequences for these women, and it is
therefore of little surprise that they launched the very first female-driven union dispute in Quebec.
In this first-ever book devoted to Hull’s allumettières, historian Kathleen Durocher tells their
fascinating story using a trove of historical documents, including Canadian censuses, various
governments, private, and parish archives, as well as numerous articles published in scientific
journals and large-circulation newspapers. Durocher presents a demographic profile of the
allumettières, followed by sections on their daily life, their role within the working class, their
positions at the factory, their working conditions—particularly hazards linked to the use of white
phosphorus—, and their union activities from 1918 to 1928, when the company closed its doors in
Hull. Tragic and inspiring, the history of Hull’s allumettières has marked both regional and Canadian
history for more than a century, yet it remains little known. With this book, it is finally brought to
light. Published in French.
  agence marketing numerique b2b: Marketing in Morocco Latifa Louraoui, 1986
  agence marketing numerique b2b: Digital Minds (2) WSI, 2015-11-25 The progression of
the Internet hasn’t slowed down one bit; in fact, it’s only just begun. And with capabilities like visitor
tracking, geo-targeting and personalized marketing, the business competition on the digital playing
field has become more aggressive than ever. The advancements are rapid; adaptation is vital. And
yet, business owners are either too tentative to dive in or want to get started but just don’t know
where to begin. In the 2nd edition of WSI’s Digital Minds, we provide a map (literally!) that’s
designed to help professionals navigate through the complexities of the digital marketing realm.
Fourteen of WSI’s thought-leaders explore how online strategies like web design, marketing
automation, eCommerce, SEO, reputation management, email marketing and more have been
shaped by online consumers and their mobile device du jour! By evolving alongside the growing
trends, your brand will be equipped to leave the competition far behind.
  agence marketing numerique b2b: Marketing stratégique et opérationnel - 9e éd.
Jean-Jacques Lambin, Chantal de Moerloose, 2016-06-29 Cet ouvrage propose un traitement complet
de la mise en oeuvre de la démarche marketing: du marketing stratégique et du marketing
opérationnel. Le marketing stratégique porte sur la réflexion située en amont du processus de mise
en marché et identifie les options et le positionnement. Le marketing opérationnel est chargé de la
mise en ouvre des options stratégiques retenues en s'appuyant sur les 4P. Il est le complément
indispensable de la réflexion stratégique. Cette 9e édition confirme son approche originale fondée
sur le concept d'orientation-marché. Entièrement restructurée et mise à jour, elle vise à une



simplification du propos et met particulièrement l'accent sur la dimension digitale et son impact sur
le marketing.
  agence marketing numerique b2b: Inbound PR Iliyana Stareva, 2018-04-16 The digital era’s
new consumer demands a new approach to PR Inbound PR is the handbook that can transform your
agency’s business. Today’s customer is fundamentally different, and traditional PR strategies are
falling by the wayside. Nobody wants to feel “marketed to;” we want to make our own choices based
on our own research and experiences online. When problems arise, we demand answers on social
media, directly engaging the company in front of a global audience. We are the most empowered,
sophisticated customer base in the history of PR, and PR professionals must draw upon an enormous
breadth of skills and techniques to serve their clients’ interests. Unfortunately, those efforts are
becoming increasingly ephemeral and difficult to track using traditional metrics. This book merges
content and measurement to give today’s PR agencies a new way to build brands, evaluate
performance and track ROI. The ability to reach the new consumer, build the relationship, and
quantify the ROI of PR services allows you to develop an inbound business and the internal
capabilities to meet and exceed the needs of the most demanding client. In this digital age of
constant contact and worldwide platforms, it’s the only way to sustainably grow your business and
expand your reach while bolstering your effectiveness on any platform. This book shows you what
you need to know, and gives you a clear framework for putting numbers to reputation. Build brand
awareness without “marketing to” the audience Generate more, higher-quality customer or media
leads Close the deal and nurture the customer or media relationship Track the ROI of each stage in
the process Content is the name of the game now, and PR agencies must be able to prove their
worth or risk being swept under with obsolete methods. Inbound PR provides critical guidance for
PR growth in the digital era, complete with a practical framework for stimulating that growth.
  agence marketing numerique b2b: Traductions et métraductions de Jane Austen
Rosemarie Fournier-Guillemette, 2022-05-18 British novelist Jane Austen is one of the best-known
authors, especially in the English-speaking world. Her novels are widely read, and adaptations and
continuations — textual and transmedia — of her books are countless. In their two centuries of
existence, there have been over 70 translations of her work in French alone. How was her writing,
which is filled with humour, irony, and free indirect speech, integrated into the French corpus?
While Austen is already the subject of numerous debates in the Anglo-Saxon world, how was her
work interpreted across the Channel and proposed to a French readership? For the author, did this
linguistic transfer result in a translation or mistranslation? A literary analysis combining
translatology, narratology, and feminist studies, this book examines the French translations of three
of Jane Austen’s novels — Northanger Abbey (1803 [†1818]), Pride and Prejudice (1813), and
Persuasion (†1818) — with a diachronic approach. In this translatological and literary study of the
French versions of Austen’s novels, Rosemarie Fournier-Guillemette is interested in how Austen’s
voice, which inspired numerous feminists through her criticism of the institution of marriage, was
conveyed in France.
  agence marketing numerique b2b: Lancer sa start-up aux Etats-Unis Patricia Carreras,
2016-02-25 On reproche souvent aux start-up françaises de ne pas voir assez grand. Pourtant, les
choses bougent ; de plus en plus de jeunes envisagent de créer leur structure et de s'implanter aux
États-Unis. Ce guide pratique aborde, de manière détaillée et concrète, les aspects financiers,
juridiques, techniques mais aussi culturels et pratiques pour réussir la conquête de l'Amérique :
modes de financement, structures juridiques, approche culturelle, réseaux et partenariats, coûts
d'implantation, recrutement et marketing. Il répond ainsi à une forte demande des start-up
françaises, quel que soit leur domaine d'activité. Il s'agit donc d'aider les jeunes et les moins jeunes
à surmonter les obstacles qu'ils rencontreront et devront franchir pour se lancer et réussir sur le
marché américain.
  agence marketing numerique b2b: Ice Breakers! Tom “Big Al” Schreiter, 2019-12-05 Want
to get your MLM and network marketing prospects to beg you for a presentation by using Ice
Breakers? You can turn any warm or cold prospect into a hot prospect, wanting to know all about



your business. How? By learning how to effectively introduce your business into a social
conversation with an easy, rejection-free sequence of just a few words. Prospects want what you
have to offer, but they are afraid of someone selling them. However, prospects love to buy and join.
So why not use socially acceptable word sequences that compel any prospect to literally beg you for
a presentation? This book contains several effective formulas with many examples of each formula
that you can use or modify. Once we know how the formulas work, we can create unlimited Ice
Breakers on-demand to use and pass on to our downline. Your distributors will no longer be afraid of
prospecting; instead, they will love prospecting. It is much more fun when we are in control.
Distributors want to work hard, but just don't know what to say. Their opening random remarks ruin
their chances and they suffer bad experiences. That experience trains them to avoid prospecting.
But with trained words and phrases, everything changes. Quick and positive results. Prospecting is
fun again. Enjoy learning how to prospect negative people, positive people, relatives, co-workers,
strangers, leads, cold prospects ... anyone, by using fun Ice Breakers that even the prospects enjoy.
Spend the entire week giving presentations, instead of spending the entire week looking for
someone to talk to. And never again will you have to hear one of your distributors complain, I just
don't have anyone to talk to. Ice Breakers are the best way to energize your MLM and network
marketing business. Order your copy now!
  agence marketing numerique b2b: Le Marketing du tourisme Christine Petr, 2010-09-08
Ce topo présente l'essentiel du marketing du tourisme. Sa structure est basée sur la démarche d'un
consommateur qui prépare un séjour touristique et qui doit effectuer un certain nombre de choix :
La destination et le type de séjour. Les forfaitistes ou les concepteurs de produits de voyage. Les
transporteurs. Les distributeurs. Les structures d'accueil et les loisirs. Complété de nombreux
exemples, cet ouvrage synthétique apporte une vision d'ensemble des problématiques marketing
spécifiques de chaque type d'opérateur dans le domaine du tourisme.
  agence marketing numerique b2b: Les dessous des marques. Une lecture des marques
comme signes des mythes contemporains Julien Féré, Karine Berthelot-Guiet, Margot Besnier,
Anne Bock, Virgile Brodziak, Jean-Patrick Chiquiar, Stéphanie Foucard, Béatrice Godineau, Malika
Kaoua, Pascal Laroche, Séverine Lèbre Badré, Déborah Marino, Caroline Marti, Mélanie Rauscher,
2021-01-26 Qu'est-ce qui fait la puissance des grandes marques aujourd’hui? Grâce à des
spécialistes stratèges de la communication, en agence de publicité ou dans des entreprises, et des
universitaires experts des pratiques de communication et des logiques marchandes, cet ouvrage
retrace — par le biais d'études de cas (Orange, Apérol, Citéo...), et de réflexions sur différents
marchés (téléphonie, transports) et différentes marques (Vinted, Suze) : la genèse d'une marque ,le
système de communication d'une marque,le système d'existance d'une marque,la mort d'une
marque. Il s’adresse aux professionnels et aux étudiants qui veulent questionner les évidences sur la
marque et son rôle dans notre écosystème économique.
  agence marketing numerique b2b: Manuel de rédaction à l'usage des militaires, nouvelle
édition Eric Ouellet, Adam Chapnick, Craig Stone, 2024-03-20 Manuel de rédaction à l'usage des
militaires est conçu pour aider le personnel militaire à rédiger des textes scientifiques dans un style
clair et efficace. Fruit de la collaboration entre un professeur d’écriture chevronné et un officier
militaire à la retraite, le manuel s’adresse aux membres des forces armées qui rejoignent le monde
universitaire et qui ont déjà rédigé dans un contexte professionnel militaire ou qui n’ont aucune
expérience de la rédaction. En plus d’enseigner aux officiers et officières comment rédiger
efficacement, ce manuel explique en quoi la maîtrise des techniques de rédaction est utile au
personnel des forces armées dans leurs tâches régulières, en particulier aux échelons supérieurs.
L’ouvrage traite de l’importance de savoir communiquer par écrit, de ce qui distingue la rédaction
savante de la rédaction professionnelle, des processus de recherche et de rédaction proprement
dite, du professionnalisme dans la sphère universitaire ainsi que des problèmes et défis
fréquemment rencontrés par les rédactrices et les rédacteurs. Un dernier chapitre novateur traite
de la manière dont les officiers peuvent mettre à profit les connaissances qu’ils ont acquises par
leurs expériences professionnelles dans le contexte universitaire. Des exemples concrets — à l’usage



particulier des militaires — sont présentés tout au long du texte pour guider la lectrice et le lecteur
de manière pratique et pertinente. Cette édition révisée comprend de nouveaux exemples provenant
d’une plus grande variété de sources. Elle prend en compte l’évolution récente des technologies de
communication et reflète les nouvelles avancées dans les domaines de l’enseignement et de
l’apprentissage. Cet ouvrage, le seul guide exhaustif de rédaction à l’usage du personnel militaire,
est un ajout incontournable à la bibliothèque de tout officier et officière militaire, où qu’il se trouve
et quel que soit son rang. Ce livre est publié en français. Formats disponibles : couverture souple,
PDF accessible et ePub accessible
  agence marketing numerique b2b: Account-Based Marketing For Dummies Sangram
Vajre, 2016-04-25 Grow your account list with an effective account-based marketing strategy Buyers
have changed the B2B marketing game. Account-Based Marketing For Dummies is here to give you
the tools to transform your current approach to find, reach, and engage with your potential
customers on their terms to meet their ever-changing demands. Packed with expert tips and
step-by-step instructions, this book shows you how to analyze current data to identify the accounts
with the biggest ROI opportunities and execute effective, account-specific techniques that get
results. This practical guide takes the intimidation out of account-based marketing in today's highly
digitized world. You'll be armed with the knowledge you need to increase your reach in real time,
giving you greater exposure to other decision-makers and influencers within an account. You'll
discover how, through a combination of marketing technology and online advertising, your messages
can be displayed where and when your customers already engage online. Align your sales and
marketing teams for greater success in your ABM efforts Analyze data to identify key accounts
Target your messages for real-time interaction Integrate your campaign with marketing automation
software If you're a member of a sales or marketing team already using a CRM tool who's looking to
increase your reach, Account-Based Marketing For Dummies has you covered! Account-Based
Marketing For Dummies clears away the confusion surrounding this much-hyped topic. It offers
simple, direct explanations of what account-based marketing is, why it's important, and how to do it.
Any business marketing professional will benefit from a look at this book. —David Raab, Founder at
Raab Associates If you're reading this book and just getting started with ABM, welcome to the future
of what b-to-b marketing can be: insight-led, technology-enabled and, above all, customer focused.
Our clients are delighted with the business impact they deliver using account-based marketing, and
you will be, too. —Megan Heuer, Vice President and Group Director, SiriusDecisions Like a
Hollywood agent, marketing's job is to get sales the 'audition,' not the part. Account-based
marketing is the key to maximizing the number of the 'right' auditions for your sales team, and
Account-Based Marketing For Dummies explains how. —Joe Chernov, VP of Marketing at
InsightSquared Ever-advancing marketing technology is enabling a new generation of sales and
marketing strategies to thrive, changing the playing field for companies of all sizes. This modern
wave of account-based marketing has tremendous potential to improve your business, and Sangram
Vajre is an insightful and enthusiastic guide to show you how. —Scott Brinker, Author of Hacking
Marketing Account-based marketing is shifting how businesses use customer insights to capture
more upmarket revenue. This book teaches a new wave of data-driven marketers how to embrace an
enlightened quality-vs-quantity approach and execute a scalable ABM strategy that delivers real
results. —Sean Zinsmeister, Senior Director of Product Marketing, Infer The book may be titled
'...for dummies', but ABM is proving to be a smart approach for B2B marketers charged with
generating sales pipeline and acquiring and delighting customers. Use this book to help you get
started and advance your account-based marketing strategies and tactics that will thrill your sales
colleagues, executive team and customers alike. —Scott Vaughan, CMO, Integrate
  agence marketing numerique b2b: Un succès nommé Huawei Vincent Ducrey, Hub Institute,
2019-11-28 COMPRENDRE LE SUCCÈS DE HUAWEI À TRAVERS SON HISTOIRE ET SA
STRATÉGIE DE DÉVELOPPEMENT S'INSPIRER DU GÉANT CHINOIS POUR METTRE EN PLACE
DES ACTIONS CONCRÈTES AU SEIN DE SON ORGANISATION IDENTIFIER LES FACTEURS CLÉS
DE LA RÉUSSITE À LA CHINOISE Avec l'arrivée de la 5G, de l'Internet des Objets et du Cloud, il



devient indispensable pour comprendre la révolution numérique de bien connaître les acteurs qui la
font. Après la Silicon Valley américaine, c'est désormais la Chine qui est pourvoyeuse des
innovations les plus disruptives. Ce livre, conçu comme une source d'inspiration pour tous les grands
groupes et les entrepreneurs, met au centre le parcours unique et fulgurant de Huawei qui, après
seulement trois décennies d'existence, est en passe de conquérir le munde. Il révèle la personnalité
de ses dirigeants, leurs valeurs, leur vision de l'avenir, en mettant au jour les facteurs de réussite
qui ont fait de Huawei le leader mendiai des télécoms. Enrichi de commentaires, d'études de cas et
de témoignages inédits d'un panel de grands témoins (dirigeants et collaborateurs de Huawei,
partenaires et clients européens), il délivre des clés de compréhension inspirantes et actionnables
pour les dirigeants et les décideurs. CONTENU : 8 choix stratégiques inspirants organisés en une
trentaine d'actions classées par thématiques 8 grandes étapes de l'histoire de Huawei 8 regards
croisés français et internationaux 77 mots pour comprendre Huawei THÉMATIQUES ABORDÉES :
Management Stratégie commerciale Expérience client Ressources humaines Recherche et
développement Communication Opérations & Supply Chain Écosystème métier
  agence marketing numerique b2b: The Business of Influence Philip Sheldrake, 2011-05-04
Media has most definitely evolved, as have the ways in which we contemplate, design, communicate
and execute strategy. And rather than technological evolution, we’re plainly in the midst of a
technological revolution. We have no choice then but to reframe marketing and PR in the context of
21st Century technology, 21st Century media and disintermediation, and 21st Century articulation of
and appreciation for business strategy. “Today, every organization is in the influence business. We
influence customers to buy from us, employees to work for us, and the media to write about us. Gone
are the days when you could be your own island. Now, to be successful, you need to live within the
influence ecosystem and that requires a change of mindset. Fortunately, Philip Sheldrake will show
you how.” David Meerman Scott, bestselling author of The New Rules of Marketing & PR and the
new hit Real-Time Marketing & PR
  agence marketing numerique b2b: Mastering Digital Marketing Like a Boss ... Beyond
Social Media Yann Gourvennec, Hervé Kabla, 2014 Maîtriser marketing numérique comme un
patron partir de 2014 , on peut supposer que la quasi-totalité des entreprises du monde est pratique
marketing numérique d'une manière ou d'une autre . Cependant , le marketing numérique reste un
mystère pour beaucoup dans le monde des affaires.
  agence marketing numerique b2b: You Lead Minter Dial, 2021-01-03 WINNER: Business
Book Awards 2022 - Leadership Your biggest asset in leadership is you. How can you expect people
to trust and believe in you, if you aren't truthful and don't embrace your whole self at work? There is
a need for a new kind of leadership; one that bleeds personality and rings true to employees and
customers alike who crave authenticity. You Lead argues that business leaders deliver superior
results, communities of engagement both inside and outside of the company and true values-driven
success when they are themselves and come across as genuine. Bestselling author, Minter Dial,
shows readers how embracing your whole self at work encourages people to also be themselves,
seek true fulfilment at work and merge the personal and professional to become true examples of
what you stand for. You Lead is a call to arms to leaders to stop pretending to be who they are not,
and play on their uniqueness and strengths, to allow people to do the same and develop a culture of
authenticity and purpose. With practical advice, real-life stories and a simple framework, this book
shows you how you can: - Be yourself, lead by example and merge the professional and personal -
Stand for something and allow people to develop true purpose at work - Allow a community to
flourish through the right kind of governance model - Radiate your purpose through employees and
customers alike for long-term performance
  agence marketing numerique b2b: Clear Your Head Trash Alexia Leachman, 2018-04-28
Clear Your Head Trash is your essential road map to confront and conquer the fears, stresses and
anxieties that prevent you from thinking clearly, doing your best and living with confidence. The
Head Trash Clearance Method will help you to reclaim your headspace so that you can enjoy your
life and work. Includes bonus online materials!
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