15 examples of artificial intelligence
in marketing

15 Examples of Artificial Intelligence in
Marketing: A Comprehensive Guide

Author: Dr. Anya Sharma, PhD in Marketing Analytics, 10+ years experience in
AI-driven marketing strategy at leading tech companies.

Publisher: MarketingProfs, a leading provider of marketing education and
resources for professionals. MarketingProfs has a strong reputation for
delivering high-quality, insightful content on the latest marketing
technologies, including AI.

Editor: Ben Carter, Marketing Editor at MarketingProfs, 5+ years experience
editing and publishing articles on digital marketing and emerging
technologies.

Summary: This comprehensive guide explores 15 examples of artificial
intelligence in marketing, demonstrating how AI is transforming marketing
strategies. We delve into the practical applications of AI across various
marketing functions, highlighting best practices and potential pitfalls to
avoid. The guide provides actionable insights for marketers looking to
leverage AI for improved efficiency, personalization, and ROI.

Introduction:

The integration of artificial intelligence (AI) into marketing is no longer a
futuristic concept; it's a present-day reality reshaping how businesses
engage with their customers. Understanding and implementing AI effectively
can provide a significant competitive advantage. This guide explores 15
examples of artificial intelligence in marketing, providing a practical
overview of its applications and offering insights into best practices and
potential challenges. Mastering these 15 examples of artificial intelligence
in marketing is crucial for success in today's dynamic landscape.

15 Examples of Artificial Intelligence in Marketing:
A Deep Dive

1. AI-Powered Chatbots: Chatbots provide instant customer support, answer



frequently asked questions, and guide users through the sales funnel.
Best practices include ensuring seamless integration with CRM systems
and using natural language processing (NLP) for lifelike interactions.
Pitfalls include inflexible responses and a lack of human intervention
for complex issues.

. Personalized Email Marketing: AI analyzes customer data to segment
audiences and personalize email content, increasing open and click-
through rates. Best practices involve A/B testing different
personalization strategies and continuously refining algorithms based on
performance data. Pitfalls include sending irrelevant or overly
intrusive emails, leading to unsubscribes.

. Predictive Analytics for Customer Churn: AI algorithms analyze customer
behavior to predict which customers are likely to churn. This allows
businesses to proactively intervene with targeted retention strategies.
Best practices involve using a combination of historical and real-time
data for accurate predictions. Pitfalls include relying solely on
predictive models without considering qualitative factors.

. Dynamic Pricing Optimization: AI adjusts pricing in real-time based on

factors like demand, competition, and inventory. Best practices involve
integrating pricing algorithms with sales data and market intelligence.
Pitfalls include price wars and negative customer perception if pricing
changes are too frequent or drastic.

. AI-Driven Content Creation: Tools like Jasper and Copy.ai can generate
marketing copy, blog posts, and social media content, saving time and
resources. Best practices involve human oversight to ensure accuracy and
brand consistency. Pitfalls include generating low-quality, generic
content lacking originality.

. Programmatic Advertising: AI automates the buying and selling of online
advertising space, optimizing ad placement for maximum ROI. Best
practices involve defining clear campaign objectives and using
sophisticated targeting options. Pitfalls include ad fraud and a lack of



transparency in the bidding process.

. Social Media Listening and Sentiment Analysis: AI monitors social media
conversations to understand customer sentiment and identify emerging
trends. Best practices involve using a combination of keyword tracking
and sentiment analysis tools. Pitfalls include misinterpreting sentiment
and drawing incorrect conclusions from limited data.

. Image Recognition for Product Tagging: AI automatically tags product
images with relevant keywords, improving searchability and organization.
Best practices involve using high-quality images and regularly updating
the image recognition model. Pitfalls include inaccurate tagging and
difficulty handling diverse product variations.

. Lead Scoring and Qualification: AI assesses leads based on various
factors (website activity, demographics, etc.) to identify high-
potential prospects. Best practices involve integrating lead scoring
with CRM and sales automation systems. Pitfalls include biased
algorithms leading to unfair lead prioritization.

. Recommendation Engines: AI suggests products or services based on
customer preferences and past behavior, increasing sales and customer
engagement. Best practices involve using collaborative filtering and
content-based filtering techniques. Pitfalls include the "filter bubble"
effect, where users only see recommendations aligned with their existing
preferences.

. Chatbot for Lead Generation: AI-powered chatbots can qualify leads by
asking targeted questions and gathering information, feeding this data
into your CRM. Best practices include designing conversational flows to
guide users through lead qualification process. Pitfalls include poor
user experience and a lack of integration with sales processes.



1. AI-Powered A/B Testing: AI automates the A/B testing process by
identifying the best-performing variations of marketing assets. Best
practices involve setting clear testing objectives and using
statistically significant sample sizes. Pitfalls include over-reliance
on automated testing and neglecting qualitative data.

1. Voice Search Optimization: AI is powering voice search, requiring
marketers to optimize content for conversational queries. Best practices
include using long-tail keywords and focusing on natural language.
Pitfalls include neglecting the unique aspects of voice search, like
conversational tone and context.

1. Customer Segmentation Based on Behavioral Data: AI analyzes customer
behavior data to create granular segments for targeted marketing
campaigns. Best practices involve utilizing a variety of data sources
(website analytics, CRM, social media) for a holistic view of customer
behavior. Pitfalls include creating overly-specific segments with too
few members.

1. Fraud Detection and Prevention: AI can identify and prevent fraudulent
activities, such as fake accounts and click fraud, safeguarding
marketing budgets. Best practices involve using anomaly detection
algorithms and keeping the system updated with the latest fraud
patterns. Pitfalls include false positives and a reliance on AI alone
without human oversight.

Conclusion:

These 15 examples of artificial intelligence in marketing highlight the
transformative potential of AI for businesses of all sizes. By embracing AI-
powered tools and strategies, marketers can improve efficiency,
personalization, and ROI. However, it's crucial to approach AI implementation
strategically, addressing potential pitfalls and ensuring ethical
considerations are prioritized. Continuous learning and adaptation are key to



harnessing the full potential of AI in the ever-evolving marketing landscape.

FAQs:

1. What are the ethical considerations of using AI in marketing? Ethical
considerations include data privacy, bias in algorithms, transparency,
and accountability.

2. How much does it cost to implement AI in marketing? Costs vary depending
on the specific tools and services used, ranging from free to tens of
thousands of dollars per month.

3. What are the key skills needed to manage AI-driven marketing campaigns?
Skills include data analysis, programming, marketing strategy, and
understanding of AI algorithms.

4. How can small businesses leverage AI in marketing? Small businesses can
start with affordable AI tools like chatbot platforms and email
marketing automation software.

5. What are the limitations of AI in marketing? AI's limitations include
the need for high-quality data, potential for bias, and inability to
replace human creativity and intuition.

6. How can I measure the ROI of AI-driven marketing campaigns? Measure ROI
by tracking key metrics such as conversion rates, customer acquisition
cost, and customer lifetime value.

7. What are some examples of AI marketing failures? Failures often stem
from poor data quality, unrealistic expectations, and a lack of human
oversight.

8. How do I choose the right AI marketing tools for my business? Consider
your business needs, budget, and the level of technical expertise
available.

9. What is the future of AI in marketing? The future likely includes more
sophisticated AI applications, increased personalization, and greater
focus on ethical considerations.

Related Articles:

1. The Ultimate Guide to AI-Powered Chatbots in Marketing: This article
explores the various types of chatbots, their applications in marketing,
and best practices for implementation.



2. How AI is Revolutionizing Personalized Email Marketing: A deep dive into
the techniques and technologies used for personalized email campaigns
using AI.

3. Predictive Analytics and Customer Churn Prevention: A Practical Guide:
This guide covers how predictive analytics can help businesses identify
and retain at-risk customers.

4. Mastering Programmatic Advertising with AI: This article provides a
comprehensive overview of programmatic advertising and how AI enhances
its effectiveness.

5. AI-Driven Content Marketing: Strategies and Best Practices: Explores how
AI can assist in content creation, optimization, and distribution.

6. The Ethics of AI in Marketing: A Critical Analysis: A discussion on
ethical implications of using AI in marketing, including bias, privacy,
and transparency.

7. Measuring the ROI of AI-Driven Marketing Initiatives: This article
outlines effective methods for measuring the return on investment of AI
marketing strategies.

8. AI and Social Media Marketing: A Powerful Combination: Explores how AI
can enhance social media marketing efforts, including social listening
and content scheduling.

9. Case Studies: Successful Implementations of AI in Marketing: Real-world
examples showcasing successful AI marketing campaigns and their
outcomes.

15 examples of artificial intelligence in marketing: Artificial Intelligence as a Disruptive
Technology Rosario Girasa, 2020-01-11 Artificial intelligence (Al) is the latest technological
evolution which is transforming the global economy and is a major part of the “Fourth Industrial
Revolution.” This book covers the meaning, types, subfields and applications of Al, including U.S.
governmental policies and regulations, ethical and privacy issues, particularly as they pertain and
affect facial recognition programs and the Internet-of Things (IoT). There is a lengthy analysis of
bias, Al's effect on the current and future job market, and how Al precipitated fake news. In
addition, the text covers basics of intellectual property rights and how AI will transform their
protection. The author then moves on to explore international initiatives from the European Union,
China’s New Generation Development Plan, other regional areas, and international conventions. The
book concludes with a discussion of super intelligence and the question and applicability of
consciousness in machines. The interdisciplinary scope of the text will appeal to any scholars,
students and general readers interested in the effects of Al on our society, particularly in the fields
of STS, economics, law and politics.

15 examples of artificial intelligence in marketing: Principles of Marketing Philip Kotler,
Gary Armstrong, Lloyd C. Harris, Hongwei He, 2019 Philip Kotler is S. C. Johnson & Son



Distinguished Professor of International Marketing at the Kellogg Graduate School of Management,
Northwestern University. Gary Armstrong is Crist W. Blackwell Distinguished Professor Emeritus of
Undergraduate Education in the Kenan-Flagler Business School at the University of North Carolina
at Chapel Hill. Lloyd C. Harris is Head of the Marketing Department and Professor of Marketing at
Birmingham Business School, University of Birmingham. His research has been widely disseminated
via a range of marketing, strategy, retailing and general management journals. Hongwei He is
Professor of Marketing at Alliance Manchester Business School, University of Manchester, and as
Associate Editor for Journal of Business Research

15 examples of artificial intelligence in marketing: Marketing Analytics Rajkumar
Venkatesan, Paul W. Farris, Ronald T. Wilcox, 2021-01-13 The authors of the pioneering
Cutting-Edge Marketing Analytics return to the vital conversation of leveraging big data with
Marketing Analytics: Essential Tools for Data-Driven Decisions, which updates and expands on the
earlier book as we enter the 2020s. As they illustrate, big data analytics is the engine that drives
marketing, providing a forward-looking, predictive perspective for marketing decision-making. The
book presents actual cases and data, giving readers invaluable real-world instruction. The cases
show how to identify relevant data, choose the best analytics technique, and investigate the link
between marketing plans and customer behavior. These actual scenarios shed light on the most
pressing marketing questions, such as setting the optimal price for one’s product or designing
effective digital marketing campaigns. Big data is currently the most powerful resource to the
marketing professional, and this book illustrates how to fully harness that power to effectively
maximize marketing efforts.

15 examples of artificial intelligence in marketing: Competition, Strategy, and Innovation
Rafat Sliwinski, Lukasz Puslecki, 2021-11-29 Understanding the latest trends and technologies and
their impact on enterprises, organizations or state administrations is essential to successfully
develop a business in the age of Industry 4.0. This book presents a unique selection of topics and
offers the reader an understanding of the implications of the newest technologies such as Artificial
Intelligence (AI), Internet of Things (IoT), Augmented Reality (AR) and new trends like social media
and sustainable competitiveness in business. It presents the impact of the newest trends on
businesses, consumers, and the result on the economy. Contributions showcase the technical
perspective of new technologies and provides an innovative and enriching perspective on the
implementation of Al in e-commerce and the developmental barriers it can create, modern social
media usage in enterprises, the newest trends in innovation management, sustainable
competitiveness in the business context, the influence and effect of augmented reality, and the
privacy problem of Internet of Things to consumers. This book illustrates how to develop innovation
cooperation between business, academia and public institutions through the example of
biopharmaceutical industry. It will be of value to researchers, academics, professionals, and
students in the fields of economics, management, international business.

15 examples of artificial intelligence in marketing: Handbook of Research on Applied Al for
International Business and Marketing Applications Christiansen, Bryan, Skrinjari?, Tihana,
2020-09-25 Artificial intelligence (AI) describes machines/computers that mimic cognitive functions
that humans associate with other human minds, such as learning and problem solving. As businesses
have evolved to include more automation of processes, it has become more vital to understand Al
and its various applications. Additionally, it is important for workers in the marketing industry to
understand how to coincide with and utilize these techniques to enhance and make their work more
efficient. The Handbook of Research on Applied Al for International Business and Marketing
Applications is a critical scholarly publication that provides comprehensive research on artificial
intelligence applications within the context of international business. Highlighting a wide range of
topics such as diversification, risk management, and artificial intelligence, this book is ideal for
marketers, business professionals, academicians, practitioners, researchers, and students.

15 examples of artificial intelligence in marketing: Artificial Intelligence for Marketing Jim
Sterne, 2017-08-14 A straightforward, non-technical guide to the next major marketing tool Artificial




Intelligence for Marketing presents a tightly-focused introduction to machine learning, written
specifically for marketing professionals. This book will not teach you to be a data scientist—but it
does explain how Artificial Intelligence and Machine Learning will revolutionize your company's
marketing strategy, and teach you how to use it most effectively. Data and analytics have become
table stakes in modern marketing, but the field is ever-evolving with data scientists continually
developing new algorithms—where does that leave you? How can marketers use the latest data
science developments to their advantage? This book walks you through the need-to-know aspects of
Artificial Intelligence, including natural language processing, speech recognition, and the power of
Machine Learning to show you how to make the most of this technology in a practical, tactical way.
Simple illustrations clarify complex concepts, and case studies show how real-world companies are
taking the next leap forward. Straightforward, pragmatic, and with no math required, this book will
help you: Speak intelligently about Artificial Intelligence and its advantages in marketing
Understand how marketers without a Data Science degree can make use of machine learning
technology Collaborate with data scientists as a subject matter expert to help develop focused-use
applications Help your company gain a competitive advantage by leveraging leading-edge
technology in marketing Marketing and data science are two fast-moving, turbulent spheres that
often intersect; that intersection is where marketing professionals pick up the tools and methods to
move their company forward. Artificial Intelligence and Machine Learning provide a data-driven
basis for more robust and intensely-targeted marketing strategies—and companies that effectively
utilize these latest tools will reap the benefit in the marketplace. Artificial Intelligence for Marketing
provides a nontechnical crash course to help you stay ahead of the curve.

15 examples of artificial intelligence in marketing: Research Anthology on
Cross-Disciplinary Designs and Applications of Automation Management Association,
Information Resources, 2021-10-29 Throughout human history, technological advancements have
been made for the ease of human labor. With our most recent advancements, it has been the work of
scholars to discover ways for machines to take over a large part of this labor and reduce human
intervention. These advancements may become essential processes to nearly every industry. It is
essential to be knowledgeable about automation so that it may be applied. Research Anthology on
Cross-Disciplinary Designs and Applications of Automation is a comprehensive resource on the
emerging designs and application of automation. This collection features a number of authors
spanning multiple disciplines such as home automation, healthcare automation, government
automation, and more. Covering topics such as human-machine interaction, trust calibration, and
sensors, this research anthology is an excellent resource for technologists, IT specialists, computer
engineers, systems and software engineers, manufacturers, engineers, government officials,
professors, students, healthcare administration, managers, CEOs, researchers, and academicians.

15 examples of artificial intelligence in marketing: Obsessed Marc Bresseel, Renout van
Hove, 2019-12-02 Being obsessed with positive change and ideas can propel us to extraordinary
achievements and can be a fantastic positive driver of change. In the age of Al wired consumers with
irrationally high demands, we need to be obsessed with creating smooth, differentiated, relevant,
exciting customer experiences and frictionless customer services. Any of those interactions should
be driven by customer data - the pulse of every customer’s unique heartbeat, and an organisation
that has adopted new methodologies, processes, and technology platforms. In Obsessed, we
demystify the complex world of data and sales and marketing technology. We answer questions like:
How do you build a data culture and strategy? How can you be more intentional about the
technology foundation you choose to improve your marketing and sales engine across the customer
lifecycle. How do you create an obsession for the right metrics that focus on value? How do you
infuse Artifical Intelligence capabilities into your organization? Can you see GDPR as an enabler?
Finally, we need a cultural paradigm shift in dealing with marketing technology and applying it to
marketing and sales scenarios. An obsession with long term thinking and customer relationships
based on value rather than short term. And that’s when you truly start rebooting your revenue
engine. ABOUT THE AUTHOR Marc Bresseel started his professional career at IBM and



subsequently grew further while at Microsoft. He was fortunate to kick off the Microsoft online
services MSN, Hotmail, and Messenger as one of the early internet pioneers in Belgium. He
managed the sales and marketing activities for MSN and Microsoft online services in the EMEA
markets and became Global CMO for Microsoft Advertising. After sixteen years at Microsoft, Marc
managed the top 14 markets for IPG Mediabrands. In 2014 he became a founding partner of Duval
Union, an organization that provides business & marketing consulting, and marketing &
communication execution to brands.

15 examples of artificial intelligence in marketing: Encyclopedia of Organizational
Knowledge, Administration, and Technology Khosrow-Pour D.B.A., Mehdi, 2020-09-29 For any
organization to be successful, it must operate in such a manner that knowledge and information,
human resources, and technology are continually taken into consideration and managed effectively.
Business concepts are always present regardless of the field or industry - in education, government,
healthcare, not-for-profit, engineering, hospitality/tourism, among others. Maintaining
organizational awareness and a strategic frame of mind is critical to meeting goals, gaining
competitive advantage, and ultimately ensuring sustainability. The Encyclopedia of Organizational
Knowledge, Administration, and Technology is an inaugural five-volume publication that offers 193
completely new and previously unpublished articles authored by leading experts on the latest
concepts, issues, challenges, innovations, and opportunities covering all aspects of modern
organizations. Moreover, it is comprised of content that highlights major breakthroughs, discoveries,
and authoritative research results as they pertain to all aspects of organizational growth and
development including methodologies that can help companies thrive and analytical tools that assess
an organization’s internal health and performance. Insights are offered in key topics such as
organizational structure, strategic leadership, information technology management, and business
analytics, among others. The knowledge compiled in this publication is designed for entrepreneurs,
managers, executives, investors, economic analysts, computer engineers, software programmers,
human resource departments, and other industry professionals seeking to understand the latest
tools to emerge from this field and who are looking to incorporate them in their practice.
Additionally, academicians, researchers, and students in fields that include but are not limited to
business, management science, organizational development, entrepreneurship, sociology, corporate
psychology, computer science, and information technology will benefit from the research compiled
within this publication.

15 examples of artificial intelligence in marketing: Artificial Intelligence for Marketing Jim
Sterne, 2017-08-02 A straightforward, non-technical guide to the next major marketing tool Artificial
Intelligence for Marketing presents a tightly-focused introduction to machine learning, written
specifically for marketing professionals. This book will not teach you to be a data scientist—but it
does explain how Artificial Intelligence and Machine Learning will revolutionize your company's
marketing strategy, and teach you how to use it most effectively. Data and analytics have become
table stakes in modern marketing, but the field is ever-evolving with data scientists continually
developing new algorithms—where does that leave you? How can marketers use the latest data
science developments to their advantage? This book walks you through the need-to-know aspects of
Artificial Intelligence, including natural language processing, speech recognition, and the power of
Machine Learning to show you how to make the most of this technology in a practical, tactical way.
Simple illustrations clarify complex concepts, and case studies show how real-world companies are
taking the next leap forward. Straightforward, pragmatic, and with no math required, this book will
help you: Speak intelligently about Artificial Intelligence and its advantages in marketing
Understand how marketers without a Data Science degree can make use of machine learning
technology Collaborate with data scientists as a subject matter expert to help develop focused-use
applications Help your company gain a competitive advantage by leveraging leading-edge
technology in marketing Marketing and data science are two fast-moving, turbulent spheres that
often intersect; that intersection is where marketing professionals pick up the tools and methods to
move their company forward. Artificial Intelligence and Machine Learning provide a data-driven



basis for more robust and intensely-targeted marketing strategies—and companies that effectively
utilize these latest tools will reap the benefit in the marketplace. Artificial Intelligence for Marketing
provides a nontechnical crash course to help you stay ahead of the curve.

15 examples of artificial intelligence in marketing: Handbook of Research on
Methodologies and Applications of Supercomputing Milutinovi?, Veljko, Kotlar, Milos, 2021-02-19 As
computers continue to remain essential tools for the pursuit of physics, medicine, economics, social
sciences, and more, supercomputers are proving that they can further extend and greatly enhance
as-of-yet undiscovered knowledge and solve the world’s most complex problems. As these
instruments continue to lead to groundbreaking discoveries and breakthroughs, it is imperative that
research remains up to date with the latest findings and uses. The Handbook of Research on
Methodologies and Applications of Supercomputing is a comprehensive and critical reference book
that provides research on the latest advances of control flow and dataflow supercomputing and
highlights selected emerging big data applications needing high acceleration and/or low power.
Consequently, this book advocates the need for hybrid computing, where the control flow part
represents the host architecture and dataflow part represents the acceleration architecture. These
issues cover the initial eight chapters. The remaining eight chapters cover selected modern
applications that are best implemented on a hybrid computer, in which the transactional parts (serial
code) are implemented on the control flow part and the loops (parallel code) on the dataflow part.
These final eight chapters cover two major application domains: scientific computing and computing
for digital economy. This book offers applications in marketing, medicine, energy systems, and
library science, among others, and is an essential source for scientists, programmers, engineers,
practitioners, researchers, academicians, and students interested in the latest findings and
advancements in supercomputing.

15 examples of artificial intelligence in marketing: The Al Marketing Playbook Mark
Lamplugh, 2024-10-07 Explore the transformative world of Al-driven marketing by integrating
Artificial Intelligence into modern marketing strategies. This book is designed to help businesses
optimize their operations, personalize customer experiences, and harness the full potential of Al to
drive growth and innovation. You will learn the foundational concepts of Al and machine learning,
discover best practices for data hygiene, structuring, and optimization, and explore how Al tools can
transform customer data into actionable insights, enhancing your ability to create personalized and
effective marketing campaigns. The book is tailored for marketing professionals, business owners,
and digital strategists who are eager to integrate Al into their marketing practices. It is equally
valuable for beginners and experienced marketers who want to stay at the forefront of the rapidly
evolving digital marketing landscape. FEATURES Includes step-by-step guides for implementing Al
tools in SEO, social media, and email Covers the use of Al to analyze customer behavior, benefits of
chatbots, and Al-powered customer service Features real-world cases from leading companies like
Netflix, Amazon, and Spotify Uses Al tools to transform customer data into actionable insights for
more effective campaigns TABLE OF CONTENTS 1: Introduction to Al Marketing. 2: Understanding
Al and Machine Learning. 3: Preparing Your Data for Al. 4: Using Al to Analyze Customer Behavior.
5: Personalization with Al. 6: Chatbots and AI-Powered Customer Service. 7: Image and Video
Recognition with Al. 8: Using Al for Social Media Marketing. 9: Predictive Analytics with AI. 10:
Email Marketing with Al. 11: Search Engine Optimization with Al. 12: Using Al for Content
Marketing. 13: Marketing Automation with Al. 14: Using Al for Sales Enablement. 15: Ethical
Considerations and the Future of Al in Marketing.

15 examples of artificial intelligence in marketing: Electronic Commerce 2018 Efraim
Turban, Jon Outland, David King, Jae Kyu Lee, Ting-Peng Liang, Deborrah C. Turban, 2017-10-12
This new Edition of Electronic Commerce is a complete update of the leading graduate
level/advanced undergraduate level textbook on the subject. Electronic commerce (EC) describes the
manner in which transactions take place over electronic networks, mostly the Internet. It is the
process of electronically buying and selling goods, services, and information. Certain EC
applications, such as buying and selling stocks and airline tickets online, are reaching maturity,




some even exceeding non-Internet trades. However, EC is not just about buying and selling; it also is
about electronically communicating, collaborating, and discovering information. It is about
e-learning, e-government, social networks, and much more. EC is having an impact on a significant
portion of the world, affecting businesses, professions, trade, and of course, people. The most
important developments in EC since 2014 are the continuous phenomenal growth of social networks,
especially Facebook , LinkedIn and Instagram, and the trend toward conducting EC with mobile
devices. Other major developments are the expansion of EC globally, especially in China where you
can find the world's largest EC company. Much attention is lately being given to smart commerce
and the use of Al-based analytics and big data to enhance the field. Finally, some emerging EC
business models are changing industries (e.g., the shared economy models of Uber and Airbnb). The
2018 (9th) edition, brings forth the latest trends in e-commerce, including smart commerce, social
commerce, social collaboration, shared economy, innovations, and mobility.

15 examples of artificial intelligence in marketing: Artificial Intelligence Harvard Business
Review, 2019 Companies that don't use Al to their advantage will soon be left behind. Artificial
intelligence and machine learning will drive a massive reshaping of the economy and society. What
should you and your company be doing right now to ensure that your business is poised for success?
These articles by Al experts and consultants will help you understand today's essential thinking on
what Al is capable of now, how to adopt it in your organization, and how the technology is likely to
evolve in the near future. Artificial Intelligence: The Insights You Need from Harvard Business
Review will help you spearhead important conversations, get going on the right Al initiatives for
your company, and capitalize on the opportunity of the machine intelligence revolution. Catch up on
current topics and deepen your understanding of them with the Insights You Need series from
Harvard Business Review. Featuring some of HBR's best and most recent thinking, Insights You
Need titles are both a primer on today's most pressing issues and an extension of the conversation,
with interesting research, interviews, case studies, and practical ideas to help you explore how a
particular issue will impact your company and what it will mean for you and your business.

15 examples of artificial intelligence in marketing: ARTIFICIAL INTELLIGENCE AND
MACHINE LEARNING AND MARKETING MANAGEMENT James Seligman, 2018-09-20
OBJECTIVES The book objectives provide a full delivery of information on the fields of artificial
intelligence (AI) and machine learning (ML) to educators, students and practitioners of marketing.
By explaining Al and ML terminology and its applications including marketing, the book is designed
to inform and educate. Marketing use of Al and ML has exploded in recent decades as marketers
have seen the considerable benefits of these two technologies. It is understood and explained that Al
deals with 'Intelligent behaviour' by machines rather than natural intelligence found in humans and
animals, it is the machine mimicking ' cognitive functions' that humans associate with the mind in
learning, expression and problem solving and much more.

15 examples of artificial intelligence in marketing: Using Artificial Intelligence in
Marketing Katie King, 2019-02-03 Artificial intelligence (Al) is paving the way for the future of
marketing and business transformation, yet many organizations struggle to know exactly how and
where to integrate it. This book is the ultimate guide to embracing the opportunity that Al can bring
for your marketing. With Al forecasted to boost global GDP by 14% by 2030, an efficient and
sustainable AI marketing strategy is now essential to avoid losing the competitive edge. Using
Artificial Intelligence in Marketing provides the definitive, practical framework needed for
marketers to identify, apply and embrace the opportunity to maximize the results and business
advancement that Al can bring. Streamlining efficiencies into every business practice, Al automates
simpler, repetitive tasks with unrivalled accuracy, allowing sales and marketing teams to return
their attention to where human interaction is most valuable: strategy, creativity and personal
connection. Using Artificial Intelligence in Marketing outlines key marketing benefits such as
accurate market research samples, immediate big data insights and brand-safe content creation,
right through to the on-demand customer service that is now expected 24/7. It also explores the
inevitable myths, concerns and ethical questions that can arise from the large-scale adoption of Al



This book is an essential read for every 21st century marketer.

15 examples of artificial intelligence in marketing: Artificial Intelligence For Dummies
John Paul Mueller, Luca Massaron, 2018-03-16 Step into the future with Al The term Artificial
Intelligence has been around since the 1950s, but a lot has changed since then. Today, Al is
referenced in the news, books, movies, and TV shows, and the exact definition is often
misinterpreted. Artificial Intelligence For Dummies provides a clear introduction to Al and how it’s
being used today. Inside, you'll get a clear overview of the technology, the common misconceptions
surrounding it, and a fascinating look at its applications in everything from self-driving cars and
drones to its contributions in the medical field. Learn about what Al has contributed to society
Explore uses for Al in computer applications Discover the limits of what Al can do Find out about the
history of AI The world of Al is fascinating—and this hands-on guide makes it more accessible than
ever!

15 examples of artificial intelligence in marketing: Trends and Innovations in Information
Systems and Technologies Alvaro Rocha, Hojjat Adeli, Luis Paulo Reis, Sandra Costanzo, Irena
Orovic, Fernando Moreira, 2020-06-07 This book gathers selected papers presented at the 2020
World Conference on Information Systems and Technologies (WorldCIST’20), held in Budva,
Montenegro, from April 7 to 10, 2020. WorldCIST provides a global forum for researchers and
practitioners to present and discuss recent results and innovations, current trends, professional
experiences with and challenges regarding various aspects of modern information systems and
technologies. The main topics covered are A) Information and Knowledge Management; B)
Organizational Models and Information Systems; C) Software and Systems Modeling; D) Software
Systems, Architectures, Applications and Tools; E) Multimedia Systems and Applications; F)
Computer Networks, Mobility and Pervasive Systems; G) Intelligent and Decision Support Systems;
H) Big Data Analytics and Applications; I) Human-Computer Interaction; J) Ethics, Computers &
Security; K) Health Informatics; L) Information Technologies in Education; M) Information
Technologies in Radiocommunications; and N) Technologies for Biomedical Applications.

15 examples of artificial intelligence in marketing: Al for Marketing and Product
Innovation A. K. Pradeep, Andrew Appel, Stan Sthanunathan, 2018-11-26 Get on board the next
massive marketing revolution Al for Marketing and Product Innovation offers creatives and
marketing professionals a non-tech guide to artificial intelligence (AI) and machine learning
(ML)—twin technologies that stand poised to revolutionize the way we sell. The future is here, and
we are in the thick of it; Al and ML are already in our lives every day, whether we know it or not.
The technology continues to evolve and grow, but the capabilities that make these tools
world-changing for marketers are already here—whether we use them or not. This book helps you
lean into the curve and take advantage of Al's unparalleled and rapidly expanding power. More than
a simple primer on the technology, this book goes beyond the “what” to show you the “how”: How do
we use Al and ML in ways that speak to the human spirit? How to we translate cold technological
innovation into creative tools that forge deep human connections? Written by a team of experts at
the intersection of neuroscience, technology, and marketing, this book shows you the ins and outs of
these groundbreaking technological tools. Understand Al and ML technology in layman’s terms
Harness the twin technologies unparalleled power to transform marketing Learn which skills and
resources you need to use Al and ML effectively Employ Al and ML in ways that resonate
meaningfully with customers Learn practical examples of how to reinvest product innovation, brand
building, targeted marketing and media measurement to connect with people and enhance ROI
Discover the true impact of Al and ML from real-world examples, and learn the thinking, best
practices, and metrics you need to capture this lightning and take the next massive leap in the
evolution of customer connection. Al for Marketing and Product Innovation shows you everything
you need to know to get on board.

15 examples of artificial intelligence in marketing: Artificial Intelligence, Medical
Engineering and Education Z.B. Hu, Q. Zhang, M. He, 2024-02-28 Artificial Intelligence (Al) is a
rapidly developing field of computer science which now plays an increasingly important role in many




disciplines. A catalyst for significant change, research into Al is of particular importance in fields
such as medicine and education, and as such has become an area to watch for many people
worldwide. This book presents the proceedings of AIMEE 2023, the 7th International Conference on
Artificial Intelligence, Medical Engineering and Education, held on 9 and 10 November 2023 in
Guangzhou, China. The conference brought together top international researchers from around the
world to exchange research results and address open issues in Al, medical engineering and
education. A total of 238 submissions were received for AIMEE 2023, of which 89 papers were
selected for presentation and publication after a rigorous international peer review process. The
book is divided into 3 sections, covering artificial intelligence and scientific methodology; systems
engineering and analysis: concepts, methods, and applications; and education reform and
innovation. Presenting papers which explore and discuss many novel concepts and methodologies
contributing to the rapid evolution of artificial intelligence and its applications, the book will be of
interest to all those working in the relevant fields.

15 examples of artificial intelligence in marketing: Computational Intelligence for Modern
Business Systems Sandeep Kautish, Prasenjit Chatterjee, Dragan Pamucar, N. Pradeep, Deepmala
Singh, 2023-12-05 This book covers the applications of computational intelligence techniques in
business systems and advocates how these techniques are useful in modern business operations. The
book redefines the computational intelligence foundations, the three pillars - neural networks,
evolutionary computation, and fuzzy systems. It also discusses emerging areas such as swarm
intelligence, artificial immune systems (AIS), support vector machines, rough sets, and chaotic
systems. The other areas have also been demystified in the book to strengthen the range of
computational intelligence techniques such as expert systems, knowledge-based systems, and
genetic algorithms. Therefore, this book will redefine the role of computational intelligence
techniques in modern business system operations such as marketing, finance & accounts,
operations, personnel management, supply chain management, and logistics. Besides, this book
guides the readers through using them to model, discover, and interpret new patterns that cannot
be found through statistical methods alone in various business system operations. This book reveals
how computational intelligence can inform the design and integration of services, architecture,
brand identity, and product portfolio across the entire enterprise. The book will provide insights into
research gaps, open challenges, and unsolved computational intelligence problems. The book will
act as a premier reference and instant material for all the users who are contributing/practicing the
adaptation of computational intelligence modern techniques in business systems.

15 examples of artificial intelligence in marketing: Al in Marketing, Sales and Service
Peter Gentsch, 2018-10-22 AI and Algorithmics have already optimized and automated production
and logistics processes. Now it is time to unleash Al on the administrative, planning and even
creative procedures in marketing, sales and management. This book provides an easy-to-understand
guide to assessing the value and potential of Al and Algorithmics. It systematically draws together
the technologies and methods of Al with clear business scenarios on an entrepreneurial level. With
interviews and case studies from those cutting edge businesses and executives who are already
leading the way, this book shows you: how customer and market potential can be automatically
identified and profiled; how media planning can be intelligently automated and optimized with Al
and Big Data; how (chat)bots and digital assistants can make communication between companies
and consumers more efficient and smarter; how you can optimize Customer Journeys based on
Algorithmics and Al; and how to conduct market research in more efficient and smarter way. A
decade from now, all businesses will be Al businesses - Gentsch shows you how to make sure yours
makes that transition better than your competitors.

15 examples of artificial intelligence in marketing: The AI Marketing Canvas Raj
Venkatesan, Jim Lecinski, 2021-05-18 This book offers a direct, actionable plan CMOs can use to
map out initiatives that are properly sequenced and designed for success—regardless of where their
marketing organization is in the process. The authors pose the following critical questions to
marketers: (1) How should modern marketers be thinking about artificial intelligence and machine



learning? and (2) How should marketers be developing a strategy and plan to implement Al into
their marketing toolkit? The opening chapters provide marketing leaders with an overview of what
exactly Al is and how is it different than traditional computer science approaches. Venkatesan and
Lecinski, then, propose a best-practice, five-stage framework for implementing what they term the
Al Marketing Canvas. Their approach is based on research and interviews they conducted with
leading marketers, and offers many tangible examples of what brands are doing at each stage of the
Al Marketing Canvas. By way of guidance, Venkatesan and Lecinski provide examples of
brands—including Google, Lyft, Ancestry.com, and Coca-Cola—that have successfully woven Al into
their marketing strategies. The book concludes with a discussion of important implications for
marketing leaders—for your team and culture.

15 examples of artificial intelligence in marketing: Artificial Intelligence David Sweenor,
2022-04-02 In the business world, the very term artificial intelligence (Al) is shrouded in mystery.
For some, it’s the brains behind a robotic apocalypse. For others, it provides hope for a better
society with self-driving cars, food security, and medical breakthroughs. But what about for
businesses? For most executives , the term “Al” is vague, confusing, and although intriguing, it
seems unapproachable. Artificial Intelligence: An Executive Guide to Make AI Work for Your
Business is designed for non-experts—it’s for business teams, business leaders, and executives who
never seem to have enough time in the day to learn about the latest technology trends.
TinyTechGuides™ are meant to be read in under two hours and focus on the application of
technologies in business, government, and educational settings. This book covers the fundamentals
of Al: data, analytic, and automation technologies—from modern data management techniques to
chatbots, machine learning, natural language processing (NLP), robotic process automation (RPA),
and computer vision. It discusses the business benefits of Al, the importance of Al ethics, MLOps,
and provides real steps on how to start your Al journey. With real-world examples of businesses
applying Al, you'll learn how to use Al within Accounting & Finance, Marketing & Sales, Research &
Development, Supply Chain, IT, Human Resources, and Service and Support. There are practical
industry examples across Banking & Finance, Energy & Utilities, Insurance, Government,
Healthcare, Life Sciences, Manufacturing, Retail, Telecom, and Transportation & Logistics. If you
want to know how Al can be applied to improve your business, this TinyTechGuide™ is for you!
Remember, It’s not the tech that’s tiny, just the book!™

15 examples of artificial intelligence in marketing: Advances in Digital Marketing in
the Era of Artificial Intelligence Moez Ltifi, 2024-07-12 This book highlights the technological
advances that are transforming the future of digital marketing and covers important areas of
research in this field. The book demonstrates advances in digital marketing as well as tools,
techniques, methods and strategies based on artificial intelligence. It also identifies gaps in research
into effective digital marketing tools, techniques and methods, and it bridges the interaction
between digital marketing strategies and organisations’ business plans, on the one hand, and
customer relations, on the other, in the age of artificial intelligence. This book presents the concepts
and applications of digital marketing in the age of artificial intelligence to readers in a
comprehensive manner. The book highlights the major breakthroughs and technologies in digital
marketing for effective interaction, analysis, prediction and design to formulate the best strategy for
a business by using artificial intelligence solutions. This enables specialists to apply advances in
digital marketing in the age of artificial intelligence in the right way to serve customers and solve
business problems in this competitive age. Covering the intersection of marketing and artificial
intelligence, this book is a first-rate reference and an indispensable resource for business leaders,
academics, salespeople, marketing professionals, managers, business owners, researchers,
practitioners, instructors, college and university libraries, students, consultants, businesspeople,
computer scientists, and customer-focused institutions.

15 examples of artificial intelligence in marketing: Harnessing Al for Business
Development and Sales Rick Spair, In an era defined by rapid technological advancements,
businesses are increasingly turning to Artificial Intelligence (AI) to drive growth, innovation, and



competitive advantage. From automating routine tasks to providing deep insights into customer
behavior, Al has the potential to transform every aspect of business development and sales.
However, the journey to integrating Al effectively into business processes is fraught with challenges,
requiring a comprehensive understanding of Al technologies, strategic planning, and a commitment
to ethical practices. This book, Harnessing Al for Business Development and Sales, is a
comprehensive guide designed to help businesses navigate the complexities of Al adoption. It
explores the transformative potential of Al, providing insights into how businesses can leverage Al to
enhance their operations, engage customers more effectively, and drive sustainable growth. Each
chapter delves into critical aspects of Al in business, from foundational concepts and advanced
applications to ethical considerations and future trends. Why This Book? As Al continues to evolve,
its applications in business development and sales are becoming more sophisticated and
far-reaching. However, many businesses struggle to understand where to begin, how to implement
Al effectively, and how to measure its impact. This book aims to bridge that gap by offering practical
insights, real-world examples, and actionable strategies. What You'll Learn Foundational Concepts:
The book starts with an introduction to Al, its historical evolution, and its relevance to business
development and sales. It provides a solid foundation for understanding Al technologies and their
applications. Practical Applications: Each chapter explores specific applications of Al in business,
such as market research, lead generation, customer relationship management, sales forecasting, and
personalized marketing. Detailed examples and case studies illustrate how leading companies are
leveraging Al to achieve remarkable results. Ethical Considerations: With great power comes great
responsibility. The book addresses the ethical implications of using Al in business, offering
guidelines for responsible Al implementation. Topics such as fairness, transparency, data privacy,
and bias mitigation are thoroughly discussed. Future Trends: The final chapters look ahead to the
future of Al in business development and sales, exploring emerging trends and technologies that will
shape the landscape. Readers will gain insights into how to stay ahead of the curve and prepare for
the next wave of Al innovations. Who Should Read This Book? This book is for business leaders,
sales professionals, marketers, and anyone interested in understanding and leveraging Al for
business success. Whether you are a seasoned executive looking to integrate Al into your strategic
planning or a newcomer eager to explore the potential of Al, this book provides valuable insights
and practical advice. How to Use This Book Each chapter is structured to be both informative and
actionable. Key concepts are explained clearly, and practical examples and case studies provide
real-world context. The book also includes checklists, frameworks, tools, resources, and best
practices that you can apply directly to your business. Conclusion By harnessing the power of Al,
businesses can unlock new opportunities, drive innovation, and achieve sustainable growth. This
book is your guide to navigating the Al landscape, understanding its potential, and implementing it
effectively in your business development and sales strategies.Welcome to Harnessing Al for Business
Development and Sales.

15 examples of artificial intelligence in marketing: MKTG4 Charles W. Lamb, Joseph F.
Hair, Jr, Carl McDaniel, Jr., Jane Summers, Michael Gardiner, 2018-09-01 MKTG4 continues to offer
a unique blended solution for lecturers and students in introductory marketing subjects, in both
University and Vocational sectors. Continuing to pave a new way to both teach and learn, MKTG4 is
designed to truly connect with today's busy, tech-savvy student. Students have access to online
interactive quizzing, videos, flashcards, games and more. An accessible, easy-to-read text with
tear-out review cards completes a package that helps students to learn important concepts faster.

15 examples of artificial intelligence in marketing: Handbook of Artificial Intelligence
Applications for Industrial Sustainability Vikas Garg, Richa Goel, Pooja Tiwari, Esra S. Dongtl,
2024-01-30 The subject of Artificial Intelligence (Al) is continuing on its journey of affecting each
and every individual and will keep on this path in the times to come. This handbook is a collection of
topics on the application of artificial intelligence applications for sustainability in different areas. It
provides an insight into the various uses of concepts and practical examples for different domains all
in one place, which makes it unique and important for the potential reader. Handbook of Artificial



Intelligence Applications for Industrial Sustainability: Concepts and Practical Examples examines
the influence of Al and how it can be used in several industries to improve corporate performance,
reduce security concerns, improve customer experience, and ultimately generate value for
customers and maximize profits. The handbook offers practical examples, concepts, and applications
that provide an easy understanding and implementation process. It provides Al applications in many
fields, such as sustainable credit decisions, cyber security and fraud prevention, warehouse
management, and much more. This handbook will provide insight to customers, managers,
professionals, engineers, researchers, and students on the various uses of Al and sustainability in
different domains. All of this needed information compiled into one handbook makes it unique and
important for the engineering, business, and computer science communities.

15 examples of artificial intelligence in marketing: Artificial Intelligence in Education
Matthew N.O. Sadiku, Sarhan M. Musa, Uwakwe C. Chukwu, 2022-01-27 The quest for building an
artificial brain developed in the fields of computer science and psychology. Artificial intelligence
(AI), sometimes called machine intelligence, refers to intelligence demonstrated by machines, while
the natural intelligence is the intelligence displayed by humans and animals. Typically, Al systems
demonstrate at least some of the following human behaviors: planning, learning, reasoning, problem
solving, knowledge representation, perception, speech recognition, decision-making, language
translation, motion, manipulation, intelligence, and creativity. Artificial intelligence is an emerging
technology which the educational sector can benefit from. In this book, we consider the applications
of Al in key areas of education. Artificial intelligence in education (AIED) refers to the application of
Al technologies in educational settings to facilitate teaching, learning, or decision making. Al will
impact the education field in the areas of administration, instruction, and personalized, and
individualized learning applications. In this book, Al is specifically applied in the following key
educational sectors: education, natural sciences, social sciences, computer science, engineering,
business, and medicine.

15 examples of artificial intelligence in marketing: Mastering Al for Marketing: A
Comprehensive Guide Colin Tandy, 2024-03-31 Unleash the Power of Al to Transform Your
Marketing Mastering Al for Marketing: A Comprehensive Guide by Colin Tandy equips you with the
knowledge and strategies to leverage the transformative power of Artificial Intelligence in today's
dynamic marketing landscape. This book is your one-stop shop for: Understanding the Fundamentals
of Al: Demystify Al concepts and explore its potential applications in marketing. Building a Winning
Al Marketing Strategy: Learn how to identify the most impactful Al use cases for your brand and
craft a data-driven roadmap for success. Harnessing the Power of Al Tools: Discover a practical
toolkit of Al-powered marketing technologies and platforms to streamline your campaigns and
optimize results. Unlocking Customer Insights with Al: Leverage Al for deep customer
understanding, hyper-personalization, and creating targeted marketing campaigns. Staying Ahead of
the Curve: Explore the latest advancements and future trends in Al marketing to ensure you remain
competitive. Mastering Al for Marketing empowers you to: Boost campaign effectiveness and ROL.
Personalize customer experiences at scale. Make data-driven marketing decisions for smarter
resource allocation. Gain a competitive edge in the ever-evolving marketing landscape. Embrace the
future of marketing. Download your copy of Mastering Al for Marketing today!

15 examples of artificial intelligence in marketing: Machine Learning and Artificial
Intelligence in Marketing and Sales Niladri Syam, Rajeeve Kaul, 2021-03-10 Machine Learning
and Artificial Intelligence in Marketing and Sales explores the ideas, and the statistical and
mathematical concepts, behind Artificial Intelligence (AI) and machine learning models, as applied
to marketing and sales, without getting lost in the details of mathematical derivations and computer
programming.

15 examples of artificial intelligence in marketing: Intelligent Support Systems for
Marketing Decisions Nikolaos F. Matsatsinis, Yannis Siskos, 2003 The implementation discussion
is illustrated with a real-world example of the methods and system in use.

15 examples of artificial intelligence in marketing: Machine Learning and Its



Applications Georgios Paliouras, Vangelis Karkaletsis, Constantine D. Spyropoulos, 2003-06-29 In
recent years machine learning has made its way from artificial intelligence into areas of
administration, commerce, and industry. Data mining is perhaps the most widely known
demonstration of this migration, complemented by less publicized applications of machine learning
like adaptive systems in industry, financial prediction, medical diagnosis and the construction of
user profiles for Web browsers. This book presents the capabilities of machine learning methods and
ideas on how these methods could be used to solve real-world problems. The first ten chapters
assess the current state of the art of machine learning, from symbolic concept learning and
conceptual clustering to case-based reasoning, neural networks, and genetic algorithms. The second
part introduces the reader to innovative applications of ML techniques in fields such as data mining,
knowledge discovery, human language technology, user modeling, data analysis, discovery science,
agent technology, finance, etc.

15 examples of artificial intelligence in marketing: The Customer of the Future Blake
Morgan, 2019-10-29 With emerging technology transforming customer expectations, it's important
to keep a laser focus on the experience companies provide their customers. Tomorrow's customers
need to be targeted today! Customer experience futurist Blake Morgan outlines ten easy-to-follow
customer experience guidelines that integrate emerging technologies with effective strategies to
combat disconnected processes, silo mentalities, and a lack of buyer perspective. The Customer of
the Future explains how today's customers are already demanding frictionless, personalized,
on-demand experiences from their products and services, and companies that don't adapt to these
new expectations won't last. This book prepares your organization for these increasing demands by
helping you do the following: Learn the ten defining strategies for a customer experience-focused
company. Implement new techniques to shift the entire company from being product-focused to
being customer-focused. Gain insights through case studies and examples on how the world's most
innovative companies are offering new and compelling customer experiences. Tomorrow's customers
will insist on experiences that make their lives significantly easier and better. Craft a leadership
development and culture plan to create lasting change at your organization!

15 examples of artificial intelligence in marketing: Artificial intelligence in Pharmaceutical
Sciences Mullaicharam Bhupathyraaj, K. Reeta Vijaya Rani, Musthafa Mohamed Essa, 2023-11-23
This cutting-edge reference book discusses the intervention of artificial intelligence in the fields of
drug development, modified drug delivery systems, pharmaceutical technology, and medical devices
development. This comprehensive book includes an overview of artificial intelligence in
pharmaceutical sciences and applications in the drug discovery and development process. It
discusses the role of machine learning in the automated detection and sorting of pharmaceutical
formulations. It covers nanosafety and the role of artificial intelligence in predicting potential
adverse biological effects. FEATURES Includes lucid, step-by-step instructions to apply artificial
intelligence and machine learning in pharmaceutical sciences Explores the application of artificial
intelligence in nanosafety and prediction of potential hazards Covers application of artificial
intelligence in drug discovery and drug development Reviews the role of artificial intelligence in
assessment of pharmaceutical formulations Provides artificial intelligence solutions for experts in
the pharmaceutical and medical devices industries This book is meant for academicians, students,
and industry experts in pharmaceutical sciences, medicine, and pharmacology.

15 examples of artificial intelligence in marketing: Augmentation Technologies and
Artificial Intelligence in Technical Communication Ann Hill Duin, Isabel Pedersen, 2023-06-01
This book enables readers to interrogate the technical, rhetorical, theoretical, and socio-ethical
challenges and opportunities involved in the development and adoption of augmentation
technologies and artificial intelligence. The core of our human experience and identity is forever
affected by the rise of augmentation technologies that enhance human capability or productivity.
These technologies can add cognitive, physical, sensory, and emotional enhancements to the body or
environment. This book demonstrates the benefits, risks, and relevance of emerging augmentation
technologies such as brain-computer interaction devices for cognitive enhancement; robots




marketed to improve human social interaction; wearables that extend human senses, augment
creative abilities, or overcome physical limitations; implantables that amplify intelligence or
memory; and devices, Al generators, or algorithms for emotional augmentation. It allows scholars
and professionals to understand the impact of these technologies, improve digital and Al literacy,
and practice new methods for their design and adoption. This book will be vital reading for students,
scholars, and professionals in fields including technical communication, UX design, computer
science, human factors, information technology, sociology of technology, and ethics. Artifacts and
supplemental resources for research and teaching can be found at https://fabricofdigitallife.com and
www.routledge.com/9781032263755.

15 examples of artificial intelligence in marketing: The Triumph of Artificial
Intelligence Gunter Cisek, 2021-10-25 The book demonstrates to readers interested in social life in
an understandable way how Al works and how it will dramatically change all areas of life. From the
history of Al to its techniques and its diverse fields of application to its ethical-philosophical
implications, all relevant aspects are presented in detail. The author does not remain descriptive,
but also takes a critical stance on Al development in clear words. For the reader, the explanations
are designed as a professional support corset, in order to be able to act as a knowledgeable
counterpart to the Al experts. The last two chapters take the reader into the future of life with super
Al. With daring scenarios, the author alerts the reader in an enjoyable way to the breathtaking and
socially highly explosive perspectives associated with Al and the ethical and philosophical questions
that arise from it. This book is a translation of the original German 1st edition Machtwechsel der
Intelligenzen by Gunter Cisek, published by Springer Fachmedien Wiesbaden GmbH, part of
Springer Nature in 2021. The translation was done with the help of artificial intelligence (machine
translation by the service DeepL.com). A subsequent human revision was done primarily in terms of
content, so that the book will read stylistically differently from a conventional translation. Springer
Nature works continuously to further the development of tools for the production of books and on
the related technologies to support the authors.

15 examples of artificial intelligence in marketing: Marketing Artificial Intelligence Paul
Roetzer, Mike Kaput, 2022-06-28 Artificial intelligence is forecasted to have trillions of dollars of
impact on businesses and the economy, yet many marketers struggle to understand what it is and
how to apply it in their marketing efforts. The truth is, Al possesses the power to change everything.
While Al-powered marketing technologies may never achieve the sci-fi vision of self-running,
self-improving autonomous systems, a little bit of AI can go a long way toward dramatically
increasing productivity, efficiency, and performance. Marketing Al Institute’s Founder & CEO, Paul
Roetzer, and Chief Content Officer, Mike Kaput, join forces to show marketers how to embrace Al
and make it their competitive advantage. Marketing Artificial Intelligence draws on years of
research and dozens of interviews with Al marketers, executives, engineers, and entrepreneurs.
Roetzer and Kaput present the current potential of Al, as well as a glimpse into a near future in
which marketers and machines work seamlessly to run personalized campaigns of unprecedented
complexity with unimaginable simplicity. As the amount of data exponentially increases, marketers’
abilities to filter through the noise and turn information into actionable intelligence remain limited.
Roetzer and Kaput show you how to make breaking through that noise your superpower. So, come
along on a journey of exploration and enlightenment. Marketing Artificial Intelligence is the
blueprint for understanding and applying Al, giving you just the edge in your career you've been
waiting for.

15 examples of artificial intelligence in marketing: Introduction to Information Systems
R. Kelly Rainer, Brad Prince, 2022 Introduction to Information Systems, 9th Edition delivers an
essential resource for undergraduate business majors seeking ways to harness information
technology systems to succeed in their current or future jobs. The book assists readers in developing
a foundational understanding of information systems and technology and apply it to common
business problems. This International Adaptation covers applications of the latest technologies with
the addition of new cases from Europe, Middle East, Africa, Australia, and Asia-Pacific countries. It




focuses on global business environment for students to understand the norms of using technology
while operating on online platforms for exploring new avenues in different geographical locations.
The book includes real business scenarios of how latest technologies such as Big Data, Cloud
Computing, Blockchain, and IoT are perceived and adopted across countries. New cases highlight
key technology issues faced by organizations such as designing and implementing IT security
policies, dealing with ethical dilemma of securing customer data, moving IT infrastructure to cloud,
and identifying how AI can be used to improve the efficiency of business operations.

15 examples of artificial intelligence in marketing: Strategic Social Media L. Meghan
Mahoney, Tang Tang, 2024-02-27 Learn to utilize social media strategies that inspire behavior
change in any landscape Strategic Social Media: From Marketing to Social Change, Second Edition
combines best social media marketing practices with the application of traditional communication,
behavior change, and marketing theories. More than a basic how-to guide, this innovative resource
balances social media theory and real-world practice in a variety of areas, including advocacy, public
health, entertainment, and education. With a clear and readable style, the authors explain the power
and possibilities of social media to influence personal relationships and social change. The media
environment of today is more mobile, visual, and personalized than ever before. In the second
edition of Strategic Social Media, the authors incorporate advances in the field such as enhanced
visual communication, digital experience sharing, omnichannel marketing, 10T, artificial intelligence,
mass personalization, and social e-commerce. An entirely new chapter on utilizing social media for
personal branding efforts is accompanied by new and updated examples, action plans, business
models, and international case studies throughout. Covers all key aspects of strategic social media:
landscape, messages, marketing and business models, social change, and the future Highlights
opportunities to break down barriers with institutions of power, achieve greater transparency, and
mobilize users through social media Contains social media strategies readers can apply to any past,
present, or future social media platform Helps practitioners make better decisions about brand
objectives and evaluate and monitor social media marketing efforts Provides clear guidance on
crafting social media messages that reach intended audiences and ignite dialogue and behavior
change Offering comprehensive coverage of both the theory and practice of facilitating behavior
change in social media audiences, Strategic Social Media: From Marketing to Social Change, Second
Edition, is essential reading for undergraduate and graduate students in digital and social media
marketing courses, social media practitioners, entrepreneurs, digital content creators, journalists,
activists, and marketing and public relations professionals.
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