ACCOUNTING FOR REWARDS PROGRAMS

ACCOUNTING FOR REWARDS PROGRAMS: A COMPREHENSIVE GUIDE

AUTHOR: Dr. EVELYN Reep, CPA, CMA, PROFESSOR OF ACCOUNTING, UNIVERSITY OF CALIFORNIA, BERKELEY.
PUBLISHER: THE JOURNAL OF ACCOUNTANCY (A LEADING PUBLICATION IN THE ACCOUNTING FIELD)

EpiTor: MARKk JoHNSON, CA, SENIOR EDITOR, THE JOURNAL OF ACCOUNTANCY (20+ YEARS EXPERIENCE IN ACCOUNTING
JOURNALISM)

KEYWORDS: ACCOUNTING FOR REWARDS PROGRAMS, LOYALTY PROGRAMS ACCOUNTING, REWARD PROGRAM LIABILITIES,
DEFERRED REVENUE, ACCRUAL ACCOUNTING, CUSTOMER RELATIONSHIP MANAGEMENT (CRM), REVENUE RECOGNITION, IFRS 15,
ASC 606

ABSTRACT: THIS ARTICLE DELVES INTO THE COMPLEXITIES OF ACCOUNTING FOR REW ARDS PROGRAMS, OFFERING PRACTICAL
GUIDANCE AND REAL-WORLD EXAMPLES. W/E EXPLORE THE VARIOUS ACCOUNTING METHODS, REGULATORY STANDARDS, AND
CHALLENGES FACED BY BUSINESSES OPERATING LOYALTY PROGRAMS. THE NARRATIVE INCORPORATES PERSONAL ANECDOTES AND
CASE STUDIES TO ILLUSTRATE KEY CONCEPTS, ENSURING A COMPREHENSIVE UNDERSTANDING OF THIS CRUCIAL ASPECT OF
FINANCIAL REPORTING.

THE PeRPLEXING W ORLD OF ACCOUNTING FOR REWARDS PROGRAMS

THE RISE OF CUSTOMER LOYALTY PROGRAMS HAS TRANSFORMED THE BUSINESS LANDSCAPE. FROM AIRLINE MILES TO COFFEE
SHOP REWARDS, THESE PROGRAMS INCENTIVIZE REPEAT BUSINESS AND BUILD BRAND LOYALTY. HOWEVER, THE ACCOUNTING
TREATMENT OF THESE PROGRAMS PRESENTS A UNIQUE CHALLENGE FOR BUSINESSES OF ALL SIZES. ACCOUNTING FOR REWARDS
PROGRAMS NECESSITATES A NUANCED UNDERSTANDING OF ACCRUAL ACCOUNTING PRINCIPLES, REVENUE RECOGNITION STANDARDS
(IFRS 15 anp ASC 606), AND THE PROPER VALUATION OF LIABILITIES.

| REMEMBER EARLY IN MY CAREER, CONSULTING FOR A SMALL COFFEE SHOP CHAIN. THEY WERE STRUGGLING TO UNDERSTAND HOW
TO ACCOUNT FOR THE POINTS ACCUMULATED BY THEIR LOYAL CUSTOMERS. THEIR INITIAL APPROACH WAS SIMPLY TO IGNORE
THE LIABILITY UNTIL THE POINTS \WERE REDEEMED, LEADING TO A SIGNIFICANT UNDERSTATEMENT OF THEIR LIABILITIES. THis
HIGHLIGHTS A CRUCIAL ASPECT OF ACCOUNTING FOR REW ARDS PROGRAMS: THE IMPORTANCE OF RECOGNIZING THE LIABILITY AS
POINTS ARE EARNED, NOT WHEN THEY ARE REDEEMED.

UNDERSTANDING THE LIABILITY: A CAse STuDY of “MiLEs HiGH AIRLINES”

CoNsIDER MILES HiGH AIRLINES, A HYPOTHETICAL AIRLINE WITH A POPULAR FREQUENT FLYER PROGRAM. W/HEN A CUSTOMER
EARNS MILES, MiLES HiGH AIRLINES DOESN'T HAVE AN IMMEDIATE OUTFLOW OF CASH. HO\X/EVER, THE AIRLINE INCURS A LIABILITY
BECAUSE IT HAS PROMISED FUTURE SERVICES (FLIGHTS) IN EXCHANGE FOR THOSE MILES. ACCOUNTING FOR REWARDS PROGRAMS
IN THIS INSTANCE REQUIRES ACCURATELY ESTIMATING THE REDEMPTION RATE AND THE VALUE OF THOSE FUTURE FLIGHTS. THIS
VALUATION OFTEN INVOLVES COMPLEX STATISTICAL MODELS AND ACTUARIAL ANALYSIS, PARTICULARLY FOR PROGRAMS WITH
MULTIPLE REWARD TIERS AND VARYING REDEMPTION OPTIONS. FAILURE TO PROPERLY ACCOUNT FOR THESE ESTIMATIONS CAN
SIGNIFICANTLY IMPACT A COMPANY'S FINANCIAL STATEMENTS. THE COMPANY MIGHT UNDERESTIMATE ITS LIABILITIES, IMPACTING
ITS DEBT-TO-EQUITY RATIO AND POTENTIALLY MISLEADING INVESTORS.

THe IMPACT oF IFRS 15 anp ASC 606

THe IMPLEMENTATION OF IFRS 15 (Revenue FRoM ConTRACTS wITH CusToMers) aND ASC 606 (REVENUE FROM
ConTRACTS WITH CUSTOMERS) SIGNIFICANTLY IMPACTED ACCOUNTING FOR REWARDS PROGRAMS. THESE STANDARDS



INTRODUCED A MORE PRINCIPLES-BASED APPROACH TO REVENUE RECOGNITION, EMPHASIZING THE TRANSFER OF CONTROL OF
GOODS OR SERVICES. UNDER THESE STANDARDS, COMPANIES MUST RECOGNIZE REVENUE FROM LOYALTY PROGRAMS OVER THE
PERIOD IN WHICH THE CUSTOMER EARNS AND REDEEMS THE POINTS, RATHER THAN SOLELY AT THE POINT OF REDEMPTION. THis
NECESSITATES A ROBUST SYSTEM FOR TRACKING POINT ACCRUAL, REDEMPTION, AND FORECASTING FUTURE REDEMPTIONS.

ACCOUNTING FOR REWARDS PROGRAMS UNDER IFRS 15 AnD ASC 606 OFTEN INVOLVES A MULTI-STEP PROCESS:

1. IDENTIFYING THE PERFORMANCE OBLIGATIONS: THIS INCLUDES BOTH THE SALE OF THE INITIAL GOODS OR SERVICES AND
THE FUTURE RE\WW ARDS OFFERED.

2. DETERMINING THE TRANSACTION PRICE: THIS IS THE TOTAL CONSIDERATION RECEIVED FOR THE GOODS OR SERVICES,
INCLUDING THE VALUE OF THE REWARDS PROGRAM.

3. ALLOCATING THE TRANSACTION PRICE: THIS INVOLVES DIVIDING THE TRANSACTION PRICE BETWEEN THE PERFORMANCE
OBLIGATIONS.

4. RECOGNIZING REVENUE: THIS IS DONE OVER TIME AS THE PERFORMANCE OBLIGATIONS ARE FULFILLED.

PrACTICAL CONSIDERATIONS AND CHALLENGES IN ACCOUNTING FOR REWARDS
ProGrRAMS

ACCURATE ACCOUNTING FOR REWARDS PROGRAMS PRESENTS SIGNIFICANT CHALLENGES:

ESTIMATING REDEMPTION RATES: PREDICTING HOW MANY POINTS WILL BE REDEEMED AND WHEN REQUIRES SOPHISTICATED
MODELING. CHANGES IN CUSTOMER BEHAVIOR, MARKETING CAMPAIGNS, AND ECONOMIC CONDITIONS CAN SIGNIFICANTLY IMPACT
THESE ESTIMATES.

V/ ALUING REWARDS: DETERMINING THE FAIR VALUE OF THE REWARDS OFFERED CAN BE COMPLEX, ESPECIALLY FOR NON-MONETARY
REW ARDS.

DATA MANAGEMENT: TRACKING CUSTOMER ACTIVITY, POINT BALANCES, AND REDEMPTION PATTERNS REQUIRES A ROBUST AND
EFFICIENT DATA MANAGEMENT SYSTEM. THIS OFTEN INVOLVES INTEGRATING DATA FROM VARIOUS SOURCES, INCLUDING CRM
SYSTEMS AND POINT-OF-SALE SYSTEMS.

COMPLIANCE: ENSURING COMPLIANCE WITH RELEVANT ACCOUNTING STANDARDS (IFRS 15 ano ASC 606) REQUIRES A
THOROUGH UNDERSTANDING OF THESE STANDARDS AND THEIR APPLICATION TO SPECIFIC REWARD PROGRAMS.

CoNcLUSION

ACCOUNTING FOR REWARDS PROGRAMS IS A COMPLEX BUT CRUCIAL ASPECT OF FINANCIAL REPORTING. UNDERSTANDING THE
PRINCIPLES OF ACCRUAL ACCOUNTING, REVENUE RECOGNITION, AND LIABILITY VALUATION IS ESSENTIAL FOR ACCURATE AND
RELIABLE FINANCIAL STATEMENTS. THE IMPLEMENTATION OF IFRS 15 AnD ASC 606 HAS FURTHER EMPHASIZED THE NEED FOR A
ROBUST AND WELL-DEFINED APPROACH TO ACCOUNTING FOR THESE PROGRAMS. BY EMPLOYING ACCURATE FORECASTING
MODELS, IMPLEMENTING STRONG INTERNAL CONTROLS, AND STAYING ABREAST OF EVOLVING ACCOUNTING STANDARDS,
BUSINESSES CAN ENSURE THE ACCURATE REFLECTION OF THEIR REWARDS PROGRAMS ON THEIR FINANCIAL STATEMENTS,
FOSTERING TRANSPARENCY AND BUILDING TRUST WITH STAKEHOLDERS.

FAQs

1. W/HAT IS THE DIFFERENCE BETWEEN A LIABILITY AND AN EXPENSE RELATED TO REWARDS PROGRAMS? A LIABILITY
REPRESENTS THE FUTURE OBLIGATION TO PROVIDE REWARDS, WHILE AN EXPENSE RECOGNIZES THE COST OF PROVIDING
THOSE REWARDS WHEN THEY ARE REDEEMED.



1. How po | ESTIMATE THE FAIR VALUE OF REWARDS? THIS OFTEN INVOLVES ANALYZING HISTORICAL REDEMPTION RATES,
CONSIDERING THE COST OF PROVIDING THE REWARDS, AND POTENTIALLY USING MARKET-BASED VALUATIONS FOR SIMILAR
GOODS OR SERVICES.

1. WHAT ARE THE KEY ACCOUNTING STANDARDS RELEVANT TO REWARDS PROGRAMS? IFRS 15 anD ASC 606 ARE THE
PRIMARY STANDARDS.

1. How po | ACCOUNT FOR CHANGES IN REDEMPTION RATES? COMPANIES SHOULD ADJUST THEIR LIABILITY ESTIMATES
BASED ON UPDATED DATA AND INCORPORATE THIS INTO THEIR FINANCIAL REPORTING.

1. WHAT ARE THE POTENTIAL PENALTIES FOR INACCURATE ACCOUNTING OF REWARDS PROGRAMS? INACCURATE
ACCOUNTING CAN LEAD TO MISSTATED FINANCIAL STATEMENTS, POTENTIALLY RESULTING IN PENALTIES FROM
REGULATORY BODIES AND LEGAL ACTION FROM INVESTORS.

1. WHAT rROLE DOES THE CRM SYSTEM PLAY IN ACCOUNTING FOR REWARDS PROGRAMS? CRM SYSTEMS PROVIDE CRUCIAL
DATA ON CUSTOMER ACTIVITY, POINTS BALANCES, AND REDEMPTION PATTERNS, SUPPORTING ACCURATE LIABILITY
ESTIMATIONS.

1. CAN | USE A SIMPLIFIED ACCOUNTING METHOD FOR SMALLER REWARDS PROGRAMS? W/HILE SIMPLIFIED METHODS MAY BE
POSSIBLE FOR VERY SMALL PROGRAMS, IT'S CRUCIAL TO ENSURE COMPLIANCE WITH RELEVANT ACCOUNTING STANDARDS.

1. WHAT SOFTWARE SOLUTIONS ARE AVAILABLE TO HELP WITH ACCOUNTING FOR REWARDS PROGRAMS? SEVERAL
ACCOUNTING SOFTWARE PACKAGES OFFER MODULES SPECIFICALLY DESIGNED FOR MANAGING AND ACCOUNTING FOR
LOYALTY PROGRAMS.

1. How cAN | ENSURE COMPLIANCE WITH IFRS 15 AND ASC 606 REGARDING REWARDS PROGRAMS? SEEK PROFESSIONAL
ACCOUNTING ADVICE, IMPLEMENT ROBUST INTERNAL CONTROLS, AND METICULOUSLY DOCUMENT YOUR ACCOUNTING
PROCESSES.

RELATED ARTICLES

1. "REVENUE RECOGNITION UNDER IFRS 15: A PracTIcAL GUIDE”: PROVIDES A DETAILED EXPLANATION OF IFRS 15 AND
ITS IMPLICATIONS FOR REVENUE RECOGNITION.

2. "ASC 606: A CoMPREHENSIVE OVERVIEW: EXPLORES THE KEY ASPECTS oF ASC 606 AND ITS IMPACT oN US
GAAP REPORTING.



3. "ESTIMATING REDEMPTION RATES IN LOYALTY PrOGRAMS: A STATISTICAL APPROACH”: FOCUSES ON THE
STATISTICAL METHODS USED TO FORECAST REDEMPTION RATES ACCURATELY.

4. "\ ALUING NON-MONETARY REWARDS IN LOYALTY PROGRAMS”: DISCUSSES THE METHODS FOR DETERMINING THE FAIR
VALUE OF NON-MONETARY REW ARDS.

5. "DATA ANALYTICS AND ACCOUNTING FOR REWARDS PROGRAMS": EXPLORES THE ROLE OF DATA ANALYTICS IN
OPTIMIZING ACCOUNTING FOR REW ARDS PROGRAMS.

6. "INTERNAL CONTROLS FOR LOYALTY PROGRAM ACCOUNTING”: HIGHLIGHTS THE IMPORTANCE OF ESTABLISHING STRONG
INTERNAL CONTROLS TO PREVENT ERRORS AND FRAUD.

7. "THe IMPACT oF CUSTOMER BEHAVIOR ON LOYALTY PROGRAM ACCOUNTING”: EXAMINES HOW CHANGES IN CUSTOMER
BEHAVIOR AFFECT LIABILITY ESTIMATIONS.

8. "SOFTWARE SOLUTIONS FOR LOYALTY PROGRAM MANAGEMENT AND ACCOUNTING”: REVIEWS VARIOUS SOFTWARE
PACKAGES THAT ASSIST WITH LOYALTY PROGRAM ACCOUNTING.

9. "CASE STUDIES IN REWARDS PROGRAM ACCOUNTING: LESSONS LEARNED”: PRESENTS REAL-WORLD EXAMPLES OF
SUCCESSFUL AND UNSUCCESSFUL APPROACHES TO ACCOUNTING FOR REW ARDS PROGRAMS.

glccounting for rewards programs: Improvements to IFRSs International Accounting Standards
Board, 2010

accounting for rewards programs: The WorldatWork Handbook of Compensation, Benefits
and Total Rewards WorldatWork, 2015-03-05 Praise for The WorldatWork Handbook of
Compensation, Benefits & Total Rewards This is the definitive guide to compensation and benefits
for modern HR professionals who must attract, motivate, and retain quality employees. Technical
enough for specialists but broad in scope for generalists, this well-rounded resource belongs on the
desk of every recruiter and HR executive. An indispensable tool for understanding and implementing
the total rewards concept, the WorldatWork Handbook of Compensation, Benefits, and Total
Rewards is the key to designing compensation practices that ensure organizational success.
Coverage includes: Why the total rewards strategy works Developing the components of a total
rewards program Common ways a total rewards program can go wrong Designing and implementing
a total rewards program Communicating the total rewards vision Developing a compensation
philosophy and package FLSA and other laws that affect compensation Determining and setting
competitive salary levels And much more

accounting for rewards programs: Accounting Principles, Volume 2 Jerry J. Weygandt, Donald
E. Kieso, Paul D. Kimmel, Barbara Trenholm, Valerie Warren, Lori Novak, 2019-04-01 Our top selling
introductory accounting product Accounting Principles helps students succeed with its proven
pedagogical framework, technical currency and an unparalleled robust suite of study and practice
resources. It has been praised for its outstanding visual design, excellent writing style and clarity of
presentation. The new eighth edition provides more opportunities to use technology and new
features that empower students to apply what they have learned in the classroom to the world
outside the classroom.

accounting for rewards programs: Understanding Financial Accounting Christopher D.
Burnley, 2022-01-10 Understanding Financial Accounting, 3rd Canadian Edition presents a fresh
approach to teaching introductory financial accounting through a blended conceptual and technical
perspective that demonstrates how to apply course information to students' everyday lives and
future careers. To develop a deeper understanding of course concepts, students work through
high-quality assessment at varying levels, helping them learn more efficiently and create
connections between topics and real-world application. There are also a variety of hands-on Excel




and data analytics activities that help students learn how to solve business problems within the
accounting context. With Understanding Financial Accounting, students will remain engaged, on
track, and develop the key skills they need for future academic and career success.

accounting for rewards programs: Who Gains and Who Loses from Credit Card Payments?
Scott Schuh, 2010-11 Merchant fees and reward programs generate an implicit monetary transfer to
credit card users from non-card (or ¢cashé) users because merchants generally do not set
differential prices for card users to recoup the costs of fees and rewards. On average, each
cash-using household pays $151 to card-using households and each card-using household receives
$1,482 from cash users every year. The payment instrument transfer also induces a regressive
transfer from low-income to high-income households in general. The authors build and calibrate a
model of consumer payment choice to compute the effects of merchant fees and card rewards on
consumer welfare. Reducing merchant fees and card rewards would likely increase consumer
welfare.

accounting for rewards programs: Intermediate Accounting, Volume 2 Donald E. Kieso, Jerry
J. Weygandt, Terry D. Warfield, Irene M. Wiecek, Bruce J. McConomy, 2019-04-08 Intermediate
Accounting, 12th Edition, Volume 2, continues to be the number one intermediate accounting
resource in the Canadian market. Viewed as the most reliable resource by accounting students,
faculty, and professionals, this course helps students understand, prepare, and use financial
information by linking education with the real-world accounting environment. This new edition now
incorporates new data analytics content and up-to-date coverage of leases and revenue recognition.

accounting for rewards programs: Intermediate Accounting, Volume 2 Jerry J. Weygandet,
Donald E. Kieso, Irene M. Wiecek, Terry D. Warfield, Bruce J. McConomy, 2022-03-14 Intermediate
Accounting, 13th Canadian Edition has always been, and continues to be, the gold standard that
helps connect students to the what, the why, and the how of accounting information. Through new
edition updates, you will be able to spark efficient and effective learning and inspire and prepare
students to be the accounting professionals of tomorrow. To help develop a deeper understanding of
course concepts and move beyond basic understanding, students work through a high-quality
assessment at varying levels, helping them learn more efficiently and create connections between
topics and real-world application. This course also presents an emphasis on decision-making through
Integrated Cases and Research and Analysis questions that allow students to analyze business
transactions, apply both IFRS and ASPE, and explore how different accounting standards impact
real companies. Throughout the course, students also work through a variety of hands-on activities
including Data Analytics Problems, Analytics in Action features, Excel templates, and a new
emphasis on sustainability, all within the chapter context. These applications help students develop
an accounting decision-making mindset and improve the professional judgement and communication
skills needed to be successful in the evolving accounting world.

accounting for rewards programs: Handbook of Research on Customer Loyalty Keeling,
Debbie 1., de Ruyter, Ko, Cox, David, 2022-07-19 Identifying customer loyalty as a crucial success
factor in contemporary marketing thinking and practice, this innovative Handbook incorporates a
rich collection of perspectives on the current topics and research-driven practices in the field.
Leading scholars offer an insightful reimagining of the research methods, metrics, and designs for
the future of measuring and predicting customer loyalty.

accounting for rewards programs: The Complete CPA Reference Nick A. Dauber, Jae K.
Shim, Joel G. Siegel, 2013-01-10 The newly updated fast-reference problem solver The Complete
CPA Desk Reference—the convenient, comprehensive reference professionals have relied on for
nearly fifteen years—is now updated in a new Fifth Edition to give today's busy executives and
accountants the helpful information they need in a quick-reference format. Packed with practical
techniques and rules of thumb for solving day-to-day accounting issues, the new edition helps you
quickly pinpoint what to look for, what to watch out for, what to do, and how to do it. In an
easy-to-use Q & A format, it covers such useful topics as IFRS standards, internal control over
financial reporting financial measures, ratios, and procedures. Includes complete coverage of the



Risk Assessment Auditing Standards and Standards of the PCAOB Incorporates Accounting
Standards Codification (ASC) throughout the book Adds new chapters on professional ethics and
quality controls for CPA firms Features a new section on International Financial Reporting
Standards (IFRS) Packed with checklists, samples, and worked-out solutions to a variety of
accounting problems, this reliable reference tool is a powerful companion for the complex,
ever-changing world of accounting.

accounting for rewards programs: Building Models for Marketing Decisions Peter S.H.
Leeflang, Dick R. Wittink, Michel Wedel, Philippe A. Naert, 2013-06-29 This book is about marketing
models and the process of model building. Our primary focus is on models that can be used by
managers to support marketing decisions. It has long been known that simple models usually
outperform judgments in predicting outcomes in a wide variety of contexts. For example, models of
judgments tend to provide better forecasts of the outcomes than the judgments themselves (because
the model eliminates the noise in judgments). And since judgments never fully reflect the
complexities of the many forces that influence outcomes, it is easy to see why models of actual
outcomes should be very attractive to (marketing) decision makers. Thus, appropriately constructed
models can provide insights about structural relations between marketing variables. Since models
explicate the relations, both the process of model building and the model that ultimately results can
improve the quality of marketing decisions. Managers often use rules of thumb for decisions. For
example, a brand manager will have defined a specific set of alternative brands as the competitive
set within a product category. Usually this set is based on perceived similarities in brand
characteristics, advertising messages, etc. If a new marketing initiative occurs for one of the other
brands, the brand manager will have a strong inclination to react. The reaction is partly based on
the manager's desire to maintain some competitive parity in the mar keting variables.

accounting for rewards programs: Financial Accounting Paul D. Kimmel, Jerry J. Weygandt,
Donald E. Kieso, 2020 The new eighth edition of Financial Accounting: Tools for Decision-Making,
Canadian Edition by Kimmel, Weygandt, Kieso, Trenholm, Irvine and Burnley continues to provide
the best tools for both instructors and students to succeed in their introductory financial accounting
class. It helps students understand the purpose and use of financial accounting, whether they plan to
become accountants or whether they simply need it for their personal life or career. The book's
unique, balanced procedural and conceptual (user-oriented) approach, proven pedagogy and
breadth of problem material has made Financial Accounting the most popular introductory text in
Canada. This hands-on text, paired with a powerful online teaching and learning environment offers
students a practical set of tools for use in making business decisions based on financial information.

accounting for rewards programs: Corporate Financial Reporting and Analysis S. David
Young, Jacob Cohen, Daniel A. Bens, 2018-11-28 Corporate Financial Reporting Analysis combines
comprehensive coverage and a rigorous approach to modern financial reporting with a readable and
accessible style. Merging traditional principles of corporate finance and accepted reporting
practices with current models enable the reader to develop essential interpretation and analysis
skills, while the emphasis on real-world practicality and methodology provides seamless coverage of
both GAAP and IFRS requirements for enhanced global relevance. Two decades of classroom testing
among INSEAD MBA students has honed this text to provide the clearest, most comprehensive
model for financial statement interpretation and analysis; a concise, logically organized pedagogical
framework includes problems, discussion questions, and real-world case studies that illustrate
applications and current practices, and in-depth examination of key topics clarifies complex concepts
and builds professional intuition. With insightful coverage of revenue recognition, inventory
accounting, receivables, long-term assets, M&A, income taxes, and other principle topics, this book
provides both education and ongoing reference for MBA students.

accounting for rewards programs: IFRS and US GAAP Steven E. Shamrock, 2012-03-08 A
practical comparison of—and expert guidance on—IFRS and GAAP written by a practicing controller
International Financial Reporting Standards (IFRS) are used in over 120 countries. US companies
will inevitably encounter IFRS when evaluating the financial health of suppliers and customers. IFRS



and US GAAP: A Comprehensive Comparison provides instruction in accounting under IFRS within
the context of US accounting standards. Practical and easy-to-use, this book includes a case study of
a first time IFRS adoption, emphasizing the much greater degree of professional judgment that is
needed for IFRS. Provides a heavy emphasis on practical examples Includes an online companion
website with downloadable spreadsheets and templates Reflects current financial reporting trends
Addresses accounting requirements of which today's auditors, accountants and preparers of
financial reports need to be aware Clarifying IFRS, its impact on US companies, and where to start
in understanding it, IFRS and US GAAP prepares US accountants to be knowledgeable with day to
day financial accounting issues using IFRS's substantial similarity with US GAAP as a context.

accounting for rewards programs: Accounting Trends and Techniques: U.S. GAAP Financial
Statements--Best Practices in Presentation and Disclosure AICPA, 2017-12-04 Updated for new
accounting and auditing guidance issued, this valuable tool provides hundreds of high quality
disclosure examples from carefully selected U.S. companies of different sizes, across industries such
as banking, credit and insurance, communication services, and healthcare from such organizations
as Scotts Miracle-Gro, Coca-Cola, Caterpillar, and BB&T. Illustrations of the most important,
immediate, and challenging disclosures, such as derivatives and hedging, consolidations, and fair
value measurement are provided. Hot topics include statement of cash flows, going concern, and
business combinations and intangibles. This edition also provides clear, direct guidance to help you
understand and comply with all significant reporting requirements and detailed indexes to help you
quickly find exactly what you need.

accounting for rewards programs: The Theory and Practice of Revenue Management Kalyan
T. Talluri, Garrett J. van Ryzin, 2006-02-21 Revenue management (RM) has emerged as one of the
most important new business practices in recent times. This book is the first comprehensive
reference book to be published in the field of RM. It unifies the field, drawing from industry sources
as well as relevant research from disparate disciplines, as well as documenting industry practices
and implementation details. Successful hardcover version published in April 2004.

accounting for rewards programs: InfoWorld , 1982-05-10 InfoWorld is targeted to Senior IT
professionals. Content is segmented into Channels and Topic Centers. InfoWorld also celebrates
people, companies, and projects.

accounting for rewards programs: Advances in Soft and Hard Computing Jerzy Pejas,
Imed El Fray, Tomasz Hyla, Janusz Kacprzyk, 2018-12-12 The book presents a collection of carefully
selected, peer-reviewed papers from the 21st International Multi-Conference on Advanced Computer
Systems 2018 (ACS 2018), which was held in Miedzyzdroje, Poland on September 24th-26th, 2018.
The goal of the ACS 2018 was to bring artificial intelligence, software technologies, biometrics, IT
security and distance learning researchers in contact with the ACS community, and to give ACS
attendees the opportunity to exchange notes on the latest advances in these areas of interest. The
primary focus of the book is on high-quality, original and unpublished research, case studies, and
implementation experiences. All of the respective papers are of practical relevance to the
construction, evaluation, application or operation of advanced systems. The topics addressed are
divided into five major groups: artificial intelligence, software technologies, information technology
security, multimedia systems, and information system design.

accounting for rewards programs: Foundations of Airline Finance Bijan Vasigh, Ken
Fleming, Liam Mackay, 2010 Foundations of Airline Finance: Methodology and Practice is a textbook
that comprehensively covers, at a basic level, all aspects of the subject, bringing together many of
the numerous and informative articles and institutional developments that have characterized the
field of airline finance in the previous two decades.The book is of greatest value to students who are
contemplating entering financial management in the air transportation industry; however, the text
also serves as an accessible and comprehensive reference for industry professionals.

accounting for rewards programs: Official Gazette of the United States Patent and
Trademark Office , 2005

accounting for rewards programs: ISCONTOUR 2018 Tourism Research Perspectives



Barbara Neuhofer, 2018-04-26 The International Student Conference in Tourism Research
(ISCONTOUR) offers students a unique platform to present their research and establish a mutual
knowledge transfer forum for attendees from academia, industry, government and other
organisations. The annual conference, which is jointly organized by the IMC University of Applied
Sciences Krems and the Salzburg University of Applied Sciences, takes place alternatively at the
locations Salzburg and Krems. The conference research chairs are Prof. (FH) Mag. Christian Maurer
(University of Applied Sciences Krems) and Prof. (FH) Dr. Barbara Neuhofer (Salzburg University of
Applied Sciences). The target audience include international bachelor, master and PhD students,
graduates, lecturers and professors from the field of tourism and leisure management as well as
businesses and anyone interested in cutting-edge research of the conference topic areas. The
conference topics include marketing and management, tourism product development and
sustainability, information and communication technologies, finance and budgeting, and human
resource management.

accounting for rewards programs: Replacing the Rainmaker: Business Development
Tools, Techniques and Strategies for Accountants Ian Tonks, 2015-03-17 Replacing the
Rainmaker is a practical guide to business development for accountants. It offers an array of tools,
techniques and strategies to help accountants win more work. It gives you everything you need to
launch a successful firm-wide business development effort. Each topic in the book culminates with
three key takeaways and many topics include step-by-step processes to help put the ideas into
action. The book is supplemented by additional resources, including online workshops, templates,
spreadsheets and any other materials needed to jump-start your business development efforts. The
book is written for any CPA, whether you're a sole practitioner, staff accountant or partner at a large
firm. If you have an open mind and a desire to grow your business through calculated business
development strategies, this book is for you.

accounting for rewards programs: Administrative Changes Could Strengthen IRS'
Claims for Rewards Program United States. General Accounting Office, 1985

accounting for rewards programs: Strategy in Airline Loyalty Evert R. de Boer, 2017-10-09
This book offers the first comprehensive exploration of frequent flyer programs. By combining
academic research with extensive insights and examples from the actual business world, it explores
the key drivers and strategies of airline loyalty marketing today in an unprecedented manner.
Strategy in Airline Loyalty also explores how the programs have evolved over time from marketing
programs to financial powerhouses, identifying both the catalysts for change, as well as the strategic
options and underlying trade-offs available to airlines. Covering diverse angles ranging from
behavioral economics, to accounting, and structural design, the book reviews every core aspect of
frequent flyer programs and offers extensive frameworks and definitions. The book provides a useful
and complete reference for researchers, and helps those interested in frequent flyer programs to
develop a better understanding of their past, present and future.

accounting for rewards programs: Paying for Performance Peter T. Chingos, 2002-10-15 An
up-to-date, revised edition of the complete, practical guide to designing and implementing effective
compensation plans A compensation package should be more than just the means to attract and
retain talented executives. The right kind of plan can give your company a powerful strategic
advantage. In Paying for Performance, Second Edition, consultants at Mercer Human Resource
Consulting, Inc., one of the world's leading human resources consulting firms, give you the tools and
techniques you need to design and implement a highly effective compensation program that will
sharpen your company's competitive edge for years to come. The book also shows you how to
understand shareholder expectations, government regulation, and a host of business and human
resources issues. Paying for Performance, Second Edition: * Describes best practices used at
America's top-performing companies * Offers proven pay-for-performance tools for addressing
current and future pay issues * Uses case studies drawn from extensive Mercer Human Resource
Consulting, Inc. research * Addresses the special issues affecting pay-for-performance in
not-for-profits * Presents expert advice on managing talent and competencies to maximize



performance * Addresses the regulatory issues that affect executive compensation * Covers
everything from base pay to annual and long-term compensation

accounting for rewards programs: Brands and Brand Management Barbara Loken, Rohini
Ahluwalia, 2023-04-28 Very few books exist that meaningfully integrate the rich and vast body of
scientific research and theories that have accumulated in the field, relating to both traditional and
contemporary topics in branding. This book accomplishes that task, with contributions from leading
experts in the science of branding, national and international. The book should appeal to all
students, faculty, and marketing professionals with an interest in research findings about brands,
and an interest in deepening their understanding of how consumers view brands.

accounting for rewards programs: Front Office Management for the Veterinary Team
E-Book Heather Prendergast, 2018-12-20 - NEW! Strategic Planning chapter discusses how to
strategically plan for the successful future of the veterinary hospital, and will include details on
growing the practice, planning the workforce, meeting consumer needs, and increasing the value of
the practice. - NEW! The Leadership Team chapter discusses how leadership affects the
paraprofessional staff, provides suggestions for effective leadership strategies, and methods to set
expectations for employees, including attracting and retaining employees, leveraging, empowering
and driving employee engagement. - NEW! Standard Operating Procedures provides a checklist of
important tasks associated with that chapter that must be addressed/completed in the veterinary
practice setting.

accounting for rewards programs: Financial Reporting under IFRS Wolfgang Dick, Franck
Missonier-Piera, 2011-02-25 The International Financial Reporting Standards are quite different
from other sets of accounting standards, and are fundamentally different from US-GAAP, in that they
are based on principles, and not on detailed rules. Financial Reporting under IFRS:A topic-based
approach offers a global perspective on IFRS by presenting the prescribed rationale and principles
and illustrating them through numerous examples from large international companies. It aims to
develop the fundamental skills necessary to read and use the information contained in all types of
financial statements, through examples, activities, questions and answers. The book is broadly
divided into three sections. Section one examines the structure of the Balance Sheet and the Income
Statement, their links and the accounting mechanisms used to prepare them. Section two deals with
the identification, evaluation and reporting of Balance Sheet items. Section three covers the use of
financial statements to analyze a firm’s performance and its risks. Throughout the book special
topics are covered, including Derivatives and Hedge accounting (IAS 39), Business Combination
(IFRS 3) and Operating Segments (IFRS 8). Financial Reporting under IFRS is ideally suited to the
needs of students of accounting and financial reporting, but all users of financial statements, from
creditors and investors to suppliers, customers, employees and governments will benefit from its
concise, topic-based approach.

accounting for rewards programs: Loyalty Myths Timothy L. Keiningham, Terry G. Vavra,
Lerzan Aksoy, Henri Wallard, 2005-10-10 In Loyalty Myths, the authors have assembled53 of the
most common beliefs about customer loyalty - all ofthem wrong or misconceived! Each of the beliefs
in this book isdebunked with real-world examples. While other books speak inplatitudes; this book is
the only one to validate each propositionwith real data. Granted unprecedented access to customer
records from a varietyof multi-national corporations. Through these records, IpsosLoyalty was able
to precisely track the impact of thiscustomer-centric construct on actual purchasing behavior.
Theauthors’ findings and conclusions will stun business leadersaround the world. The lessons
learned from these provide a trueguide for the proper use of customer loyalty.

accounting for rewards programs: Loyalty Schemes in Retailing Nicolas Hoffmann, 2013 To
test the impact of stand-alone vs. multi-partner programs on customer loyalty, management
interviews were conducted and a survey with 1,150 German customers of two fuel station chains was
carried out. Stand-alone programs were found to excel at generating behavioral and attitudinal
loyalty, as well as positive word-of-mouth.

accounting for rewards programs: Fiscal Year 2000 Foreign Affairs Budget and



Embassy Security for a New Millennium United States. Congress. Senate. Committee on Foreign
Relations, 1999

accounting for rewards programs: International Encyclopedia of Hospitality Management
Abraham Pizam, 2012-06-25 * 25% updated with significant revisions and 20 new entries ensuring
that students have the most up-to-date Hospitality Management information on the market * An
academically credible source of core information written by experts from around the world to help
students clarify basic concepts and ensure their understanding is correct * User friendly and
accessible so that students can quickly and easily locate the information that they require

accounting for rewards programs: Board of Directors Governance & Rewards Michael Dennis
Graham, 2013-03-25 This book provides new perspectives on board governance and rewards
practices that include the relationships between director's roles, contributions, and firm
performance. Through these insights readers can reconsider the complexity and interconnectivity of
board governance and rewards. This book is founded on extensive research of a 1,000 company
sample that uniquely replicates the publicly traded companies in the United States. It is the largest
single representative sample aggregated to study board of director governance and pay. Using the
insights contained in this book companies, CEO, and boards can effectively restructure board
governance and director compensation to promote business strategy resulting in improved company
performance.

accounting for rewards programs: Handbook of Service Marketing Research Roland T.
Rust, Ming-Hui Huang, 2014-02-28 The Handbook of Service Marketing Research brings together an
all-star team of leading researchers in service marketing to explore many of the hottest topics in
service marketing today. Cutting-edge topics include: customer relationships and loy

accounting for rewards programs: The Executive Handbook on Compensation Charles H.
Fay, 2001 For more than fifty years, human resources departments have turned to HayGroup for
concrete, practical advice on how to structure compensation programs. Also the authority behind
leading books on compensation, HayGroup renders all others obsolete with this publication -- the
new last word on compensation. The Executive Handbook on Compensation speaks directly to
businesses' most important concerns, highlighting dramatic changes in the world of business over
the past decade -- changes caused by the globalization of the economy, the diversification of the
workforce, new work habits including flexible time and telecommuting, and organizational shifts that
require that compensation packages maximize employee-employer partnerships like never before.
The Executive Handbook on Compensation shows managers how to: -- Reward and retain key people
-- Determine affordable, appropriate pay scales -- Evaluate employee expectations and boost morale
-- Develop nontraditional and contingency-based compensation -- Use the latest electronic media to
improve the way businesses document, evaluate, price, and plan jobs

accounting for rewards programs: Who Pays for Your Rewards? Redistribution of the
Credit Card Market Sumit Agarwal, Mr. Andrea F Presbitero, Andre Silva, Carlo Wix, 2023-03-10
We study credit card rewards as an ideal laboratory to quantify redistribution between consumers in
retail financial markets. Comparing cards with and without rewards, we find that, regardless of
income, sophisticated individuals profit from reward credit cards at the expense of naive consumers.
To probe the underlying mechanisms, we exploit bank-initiated account limit increases at the card
level and show that reward cards induce more spending, leaving naive consumers with higher
unpaid balances. Naive consumers also follow a sub-optimal balance-matching heuristic when
repaying their credit cards, incurring higher costs. Banks incentivize the use of reward cards by
offering lower interest rates than on comparable cards without rewards. We estimate an aggregate
annual redistribution of $15 billion from less to more educated, poorer to richer, and high to low
minority areas, widening existing disparities.

accounting for rewards programs: International Dictionary of Hospitality Management
Abraham Pizam, Judy Holcomb, 2010-05-14 The International Dictionary of Hospitality Management
is the must have companion for all those working or studying in the field of hospitality management.
With over 728 entries, it covers everything you need to know, from a concise definition of back office



systems, to management accounting and yield management. It covers all of the relevant issues in the
field of hospitality management from both a sectoral level: * Lodging * Restaurants and Food service
* Time-share * Clubs * Events As well as a functional one: * Accounting and Finance * Marketing *
Strategic Management * Human Resources * Information Technology * Facilities Management An
abridged version of the successful International Encyclopedia of Hospitality Management, its user
friendly layout provides readers with quick and concise answers across this diverse area of industry.

accounting for rewards programs: Retailing in the 21st Century Manfred Krafft, Murali K.
Mantrala, 2009-12-17 With crisp and insightful contributions from 47 of the world’s leading experts
in various facets of retailing, Retailing in the 21st Century offers in one book a compendium of
state-of-the-art, cutting-edge knowledge to guide successful retailing in the new millennium. In our
competitive world, retailing is an exciting, complex and critical sector of business in most developed
as well as emerging economies. Today, the retailing industry is being buffeted by a number of forces
simultaneously, for example the growth of online retailing and the advent of ‘radio frequency
identification’ (RFID) technology. Making sense of it all is not easy but of vital importance to
retailing practitioners, analysts and policymakers.

accounting for rewards programs: Management Accounting , 1995

accounting for rewards programs: Casino Accounting and Financial Management E. Malcolm
Greenlees, 2008 Biologist Michael Collins has been studying wild silk moths since he was a boy. This
family--which includes the largest and most colorful of the North American moths--led Collins into a
long career as a scientist, and has provided him with significant insights into the process by which
new species evolve. Moth Catcher is Collins's engaging account of his development as a scientist and
of his groundbreaking research. The canyon and pass environments of the American West offer a
setting in which, since the last Ice Age, organisms have adapted to new surroundings and where
many have formed new species. Collins has discovered in the Sierra Nevada what geneticists call a
hybrid zone where two species interbreed. This hybrid zone is unusual because both sexes are
fertile, unlike lab-bred hybrids between the same silk moth species. Collins explains how such hybrid
populations serve as laboratories in nature where the process of speciation can be observed and
studied. This book offers a fascinating view into the work of a field scientist and the ways that
evolution continues to operate around us. Collins's colorful accounts of his fieldwork will delight any
reader who loves the outdoors and is captivated by the diversity and interrelations of the life forms
found there. And his passion for his research and the fragile, exquisite creatures that he studies will
inspire a new appreciation of the wonders of the natural world and the myriad life forms that occupy
it.

accounting for rewards programs: Harvard Business Review on Increasing Customer Loyalty
Harvard Business Review, 2011-02-24 How do you keep your customers coming back-and get them
to bring others? If you need the best practices and ideas for making your customers loyal and
profitable--but don't have time to find them--this book is for you. Here are nine inspiring and useful
perspectives, all in one place. This collection of HBR articles will help you: - Turn angry customers
into loyal advocates - Get more people to recommend you - Boost customer satisfaction by satisfying
your employees - Focus on profitable customers--whether they're loyal or not - Invest in the right
CRM technology for your business - Mine customer data for more effective marketing - Increase your
customers' lifetime value
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THE BEST 10 ACCOUNTANTS NEAR ASHBURN, VVA 20147 - YELP
\W/HAT ARE THE BEST ACCOUNTANTS WHO OFFER INDIVIDUAL TAX RETURN PREPARATION?

Home - Nova TAax §& ACCOUNTING SERVICES | ASHBURN, VVA
\WEe ARE A LEADING CERTIFIED PUBLIC ACCOUNTING (CPA) FIRM DEDICATED TO DELIVERING A COMPREHENSIVE RANGE OF
PROFESSIONAL SERVICES TO MEET ALL YOUR FINANCIAL NEEDS.



ASHBURN, VA ACCOUNTING FirM, DONOVAN TAX & ACCOUNTING, LLC
DoNovaN TAx § ACCOUNTING, LLC IS A FULL SERVICE TAX, ACCOUNTING AND BUSINESS CONSULTING FIRM LOCATED IN
AsHBURN, VA.

VirGiNia CPA Firm | Home PaGe | RAVIBCPA ¢ COMPANY, LLC.
\W/E OFFER A BROAD RANGE OF SERVICES TO HELP OUR CLIENTS. COUNT ON US TO TAKE THE WORRY OUT OF YOUR SMALL
BUSINESS ACCOUNTING. \WE HELP YOU TAKE CHARGE OF YOUR FINANCES TO ENSURE A SECURE ...

WHAT Is ACCOUNTING? THE BAsics OF ACCOUNTING — FORBES ADVISOR
JUN 1 2, 2024 ‘ ACCOUNTING IS THE PROCESS OF RECORDING, CLASSIFYING AND SUMMARIZING FINANCIAL TRANSACTIONS. [T
PROVIDES A CLEAR PICTURE OF THE FINANCIAL HEALTH OF YOUR ORGANIZATION AND ITS...

AsHeURN, VA ACCOUNTING FIrM | HoME PAGE | NOV A Tax Group

NOVA Tax GROUP IS A TAX § ACCOUNTING FIRM COMPRISED OF SMALL GROUP OF EXPERIENCED PROFESSIONALS INCLUDING
CPAS AND ATTORNEYS. WE OFFER A BROAD RANGE OF SERVICES FOR INDIVIDUALS, ...

9 BesT AsHBURN, VA ACCOUNTANTS | EXPERTISE.COM
4 DAYS AGO * WE SCORED ASHBURN ACCOUNTANTS ON MORE THAN 25 VARIABLES ACROSS FIVE CATEGORIES, AND ANALYZED
THE RESULTS TO GIVE YOU A HAND-PICKED LIST OF THE BEST. LEARN ABOUT OUR SELECTION ...

AsHeURN, VA ACCOUNTING FIRM | HOME PAGE | KHEIRE & ASSOCIATES, ...

FIND COMFORT IN KNOWING AN EXPERT IN ACCOUNTING IS ONLY AN EMAIL OR PHONE-CALL AWAY. (703)724-9406. WE wiLL
HAPPILY OFFER YOU A FREE CONSULTATION TO DETERMINE HOW WE CAN BEST SERVE YOU. ...

ASHBURN, VA ACCOUNTING § BOOKKEEPING SERVICES | 1 ...
BOOKKEEPING: BUILD A STRONG FINANCIAL FOUNDATION FOR YOUR ASHBURN ENTERPRISE WITH PRECISE, RELIABLE BOOKKEEPING.
OUR SERVICE SAVES YOU TIME AND PROVIDES CLEAR INSIGHTS TO GUIDE YOUR BUSINESS ...

ASHBURN ACCOUNTING
ASHBURN ACCOUNTING PROVIDES FULL CHARGE BOOKKEEPING SERVICES.

THE BEST 10 ACCOUNTANTS NEAR ASHBURN, VVA 20147 - YELP
\W/HAT ARE THE BEST ACCOUNTANTS WHO OFFER INDIVIDUAL TAX RETURN PREPARATION?

Home - Nova Tax § ACCOUNTING SERVICES | AsHBURN, VA
\WE ARE A LEADING CERTIFIED PUBLIC ACCOUNTING (CPA) FIRM DEDICATED TO DELIVERING A COMPREHENSIVE RANGE OF
PROFESSIONAL SERVICES TO MEET ALL YOUR FINANCIAL NEEDS.

AsHrURN VA AcCOUNTING FIrM, DoNovaN TAX § AcCounTing, | | C

DoNovAN TAx § ACCOUNTING, LLC IS A FULL SERVICE TAX, ACCOUNTING AND BUSINESS CONSULTING FIRM LOCATED IN
AsSHBURN, VA.

VIRGINIA CPA FirM | HoMe PaGe | RAVIBCPA § COMPANY, LLC.
\W/E OFFER A BROAD RANGE OF SERVICES TO HELP OUR CLIENTS. COUNT ON US TO TAKE THE WORRY OUT OF YOUR SMALL
BUSINESS ACCOUNTING. \WE HELP YOU TAKE CHARGE OF YOUR FINANCES TO ENSURE A SECURE ...

WHAT Is AcCoOUNTING? THE BAsics OF ACCOUNTING — FORBES ADVISOR
JUN 1 2, 2024 + ACCOUNTING IS THE PROCESS OF RECORDING, CLASSIFYING AND SUMMARIZING FINANCIAL TRANSACTIONS. [T
PROVIDES A CLEAR PICTURE OF THE FINANCIAL HEALTH OF YOUR ORGANIZATION AND ITS...

AsHaURN, VA AcCOUNTING FIrM | HoME Pace [NOVA Tax Group

NOVA Tax GROUP IS A TAX § ACCOUNTING FIRM COMPRISED OF SMALL GROUP OF EXPERIENCED PROFESSIONALS INCLUDING
CPAs AND ATTORNEYS. WE OFFER A BROAD RANGE OF SERVICES FOR INDIVIDUALS, ...

Q BesT AsHeURN, VA ACCOUNTANTS | EXPERTISE.COM

4 pAYS AGO * WE SCORED ASHBURN ACCOUNTANTS ON MORE THAN 25 VARIABLES ACROSS FIVE CATEGORIES, AND ANALYZED
THE RESULTS TO GIVE YOU A HAND-PICKED LIST OF THE BEST. LEARN ABOUT OUR SELECTION ...

AsHeURN, VA ACCOUNTING FIRM | HOME PAGE | KHEIRE & ASSOCIATES, ...



FIND COMFORT IN KNOWING AN EXPERT IN ACCOUNTING IS ONLY AN EMAIL OR PHONE-CALL AWAY. (703)724-9406. WE wiLL
HAPPILY OFFER YOU A FREE CONSULTATION TO DETERMINE HOW WE CAN BEST SERVE YOU. ...

AsHaURN, VA ACCOUNTING § BOOKKEEPING SERVICES | 1 ...
BOOKKEEPING: BUILD A STRONG FINANCIAL FOUNDATION FOR YOUR ASHBURN ENTERPRISE WITH PRECISE, RELIABLE BOOKKEEPING.
OUR SERVICE SAVES YOU TIME AND PROVIDES CLEAR INSIGHTS TO GUIDE YOUR BUSINESS ...

ASHBURN ACCOUNTING
ASHBURN ACCOUNTING PROVIDES FULL CHARGE BOOKKEEPING SERVICES.
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