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KEYWORD: A COURSE IN BEHAVIORAL ECONOMICS

SUMMARY: THIS GUIDE PROVIDES A COMPREHENSIVE OVERVIEW OF DESIGNING AND DELIVERING A SUCCESSFUL A COURSE IN
BEHAVIORAL ECONOMICS/” ADDRESSING KEY PEDAGOGICAL CONSIDERATIONS, COMMON CHALLENGES, AND BEST PRACTICES. IT
EMPHASIZES THE IMPORTANCE OF INCORPORATING PRACTICAL APPLICATIONS, INTERACTIVE LEARNING, AND CRITICAL THINKING TO
ENHANCE STUDENT ENGAGEMENT AND UNDERSTANDING OF THIS DYNAMIC FIELD.

|. DESIGNING A CoOURSE IN BEHAVIORAL EcoNoMmics: KEy CONSIDERATIONS

A SUCCESSFUL A COURSE IN BEHAVIORAL ECONOMICS” REQUIRES CAREFUL PLANNING AND CONSIDERATION OF VARIOUS
PEDAGOGICAL APPROACHES. THE COURSE SHOULD MOVE BEYOND SIMPLY PRESENTING THEORETICAL MODELS AND DELVE INTO
REAL-WORLD APPLICATIONS. HERE'S A BREAKDOWN OF CRUCIAL ELEMENTS:

1. DEFINING THE Scope: A “A COURSE IN BEHAVIORAL ECONOMICS” CAN FOCUS ON VARIOUS ASPECTS, FROM PROSPECT
THEORY AND LOSS AVERSION TO FRAMING EFFECTS AND COGNITIVE BIASES. | HE SCOPE SHOULD BE CLEARLY DEFINED
BASED ON THE TARGET AUDIENCE (UNDERGRADUATES, GRADUATES, PROFESSIONALS) AND THE AV AILABLE TIME.
CONSIDER SPECIALIZING IN A SPECIFIC AREA (E.G.l BEHAVIORAL FINANCE, BEHAVIORAL PUBLIC POLICY) OR OFFERING A
BROAD OVERVIEW.

1. CoUrSE STRUCTURE AND LEARNING OBJECTIVES: STRUCTURE THE COURSE LOGICALLY, PROGRESSING FROM
FUNDAMENTAL CONCEPTS TO MORE ADVANCED TOPICS. CLEARLY DEFINED LEARNING OBJECTIVES ARE ESSENTIAL.
STUDENTS SHOULD BE ABLE TO UNDERSTAND, EXPLAIN, AND APPLY KEY BEHAVIORAL ECONOMICS PRINCIPLES AT THE END
OF THE COURSE.

1. TEACHING METHODS: AVOID PASSIVE LECTURES. INCORPORATE INTERACTIVE ELEMENTS LIKE CASE STUDIES,
SIMULATIONS, EXPERIMENTS, GROUP DISCUSSIONS, AND ROLE-PLAYING EXERCISES. THESE METHODS SIGNIFICANTLY
ENHANCE ENGAGEMENT AND COMPREHENSION IN “A COURSE IN BEHAVIORAL ECONOMICS”.

1. ASSESSMENT STRATEGIES: EMPLOY A VARIETY OF ASSESSMENT METHODS, SUCH AS EXAMS, PRESENTATIONS, ESSAYS,



AND PROJECTS, TO EVALUATE STUDENTS' UNDERSTANDING OF THE MATERIAL. INCORPORATE REAL-WORLD CASE STUDIES
TO ASSESS THEIR ABILITY TO APPLY BEHAVIORAL ECONOMICS PRINCIPLES TO PRACTICAL PROBLEMS.

1. INCORPORATING TECHNOLOGY: UTILIZE ONLINE LEARNING PLATFORMS, INTERACTIVE SIMULATIONS, AND DATA
VISUALIZATION TOOLS TO ENHANCE THE LEARNING EXPERIENCE. THIS IS PARTICULARLY CRUCIAL FOR A DYNAMIC FIELD
LIKE BEHAVIORAL ECONOMICS, WHICH DRAWS UPON DATA FROM A \WIDE RANGE OF SOURCES.

Il. CoMMON PITFALLS TO AvolD IN A COURSE IN BEHAVIORAL EcoNoMICSs

\W/HILE DESIGNING A “A COURSE IN BEHAVIORAL ECONOMICS”, SEVERAL PITFALLS MUST BE AVOIDED:

1. OVEREMPHASIS ON THEORY: BALANCING THEORY WITH PRACTICAL APPLICATIONS IS CRUCIAL. THE COURSE SHOULD NOT
BECOME OVERLY THEORETICAL, STUDENTS NEED TO SEE HOW THESE CONCEPTS MANIFEST IN REAL-WORLD CONTEXTS.

1. LACK OF INTERACTION: PASSIVE LECTURES ARE INEFFECTIVE. INCORPORATE ACTIVE LEARNING TECHNIQUES TO ENGAGE
STUDENTS AND FACILITATE DEEPER UNDERSTANDING.

1. INSUFFICIENT CRITICAL THINKING: ENCOURAGE STUDENTS TO CRITICALLY EVALUATE THE EVIDENCE AND LIMITATIONS OF
BEHAVIORAL ECONOMICS MODELS. THIS PROMOTES A MORE NUANCED UNDERSTANDING OF THE FIELD.

1. NEGLECTING ETHICAL CONSIDERATIONS: BEHAVIORAL ECONOMICS CAN BE USED TO MANIPULATE INDIVIDUALS. THE
COURSE SHOULD ADDRESS THE ETHICAL IMPLICATIONS OF APPLYING BEHAVIORAL INSIGHTS.

1. IGNORING INTERDISCIPLINARY CONNECTIONS: BEHAVIORAL ECONOMICS INTERSECTS WITH OTHER DISCIPLINES LIKE
PSYCHOLOGY, SOCIOLOGY, AND NEUROSCIENCE. HIGHLIGHTING THESE CONNECTIONS ENRICHES THE LEARNING EXPERIENCE.

[ll. BEST PRACTICES FOR A SuccessFUL COURSE IN BEHAVIORAL EcoNoMICSs

1. ReAL-wORLD CASE STUDIES: INTEGRATE NUMEROUS REAL-WORLD EXAMPLES AND CASE STUDIES (MARKETING
CAMPAIGNS, PUBLIC HEALTH INTERVENTIONS, FINANCIAL DECISION-MAKING) TO ILLUSTRATE THE PRACTICAL
APPLICATIONS OF BEHAVIORAL ECONOMICS PRINCIPLES.

1. GUEST SPEAKERS: INVITE PROFESSIONALS WORKING IN FIELDS THAT UTILIZE BEHAVIORAL ECONOMICS TO SHARE THEIR
EXPERIENCES AND INSIGHTS.



1. HANDS-ON PROJECTS: ASSIGN PROJECTS THAT REQUIRE STUDENTS TO APPLY BEHAVIORAL ECONOMICS PRINCIPLES TO
SOLVE REAL-WORLD PROBLEMS. THIS COULD INVOLVE DESIGNING INTERVENTIONS, ANALYZING DATA, OR CONDUCTING
EXPERIMENTS.

1. CURRENT RESEARCH: INCORPORATE CURRENT RESEARCH FINDINGS TO HIGHLIGHT THE DYNAMISM OF THE FIELD. ENCOURAGE
STUDENTS TO EXPLORE RECENT PUBLICATIONS AND DISCUSS EMERGING TRENDS.

1. EncoUrAGE DEBATE AND CRITICAL DISCUSSION: FOSTER A CLASSROOM ENVIRONMENT WHERE STUDENTS ARE
ENCOURAGED TO DEBATE DIFFERENT PERSPECTIVES AND CRITICALLY EVALUATE THE STRENGTHS AND WEAKNESSES OF
BEHAVIORAL ECONOMICS MODELS.

CoNcLUSION

A WELL-STRUCTURED “A COURSE IN BEHAVIORAL ECONOMICS” CAN BE IMMENSELY REWARDING FOR BOTH INSTRUCTORS AND
STUDENTS. BY CAREFULLY CONSIDERING THE SCOPE, STRUCTURE, TEACHING METHODS, AND ASSESSMENT STRATEGIES, AND BY
AVOIDING COMMON PITFALLS, EDUCATORS CAN CREATE A DYNAMIC AND ENGAGING LEARNING ENVIRONMENT THAT FOSTERS DEEP
UNDERSTANDING AND CRITICAL THINKING ABOUT THIS CRUCIAL FIELD.

FAQs

1. WHAT IS THE PREREQUISITE KNOWLEDGE REQUIRED FOR A COURSE IN BEHAVIORAL ECONOMICS? A BASIC UNDERSTANDING
OF MICROECONOMICS AND STATISTICS IS HELPFUL BUT NOT ALWAYS MANDATORY. SOME COURSES MIGHT ASSUME A
FAMILIARITY WITH BASIC PSYCHOLOGICAL CONCEPTS.

1. \WHAT ARE THE CAREER OPPORTUNITIES AFTER COMPLETING A COURSE IN BEHAVIORAL ECONOMICS? GRADUATES CAN
PURSUE CAREERS IN VARIOUS SECTORS LIKE CONSULTING, MARKET RESEARCH, PUBLIC POLICY, FINANCE, AND ACADEMIA.

1. ARE THERE ONLINE COURSES AVAILABLE IN BEHAVIORAL ECONOMICS? YES/ NUMEROUS ONLINE PLATFORMS LIKE
COURSERA/ EDX, AND UDEMY OFFER COURSES ON BEHAVIORAL ECONOMICS AT VARIOUS LEVELS.

1. WHAT ARE SOME POPULAR TEXTBOOKS USED IN BEHAVIORAL ECONOMICS COURSES? “THINKING, FAST AND SLow” BY
DANIEL KAHNEMAN, “PREDICTABLY IRRATIONAL” BY DAN ARIELY, AND “MISBEHAVING” BY RICHARD THALER ARE
POPULAR CHOICES.

1. How cAN | APPLY BEHAVIORAL ECONOMICS PRINCIPLES IN MY DAILY LIFE? BY UNDERSTANDING COGNITIVE BIASES AND
HEURISTICS, YOU CAN MAKE MORE INFORMED DECISIONS IN AREAS LIKE FINANCE, HEALTH, AND RELATIONSHIPS.



1. WHAT IS THE DIFFERENCE BETWEEN BEHAVIORAL ECONOMICS AND TRADITIONAL ECONOMICS? TRADITIONAL ECONOMICS
ASSUMES PERFECT RATIONALITY, WHILE BEHAVIORAL ECONOMICS ACKNOWLEDGES COGNITIVE LIMITATIONS AND BIASES
AFFECTING DECISION-MAKING.

1. |Is BEHAVIORAL ECONOMICS A GROWING FIELD? YES, IT IS A RAPIDLY EXPANDING FIELD WITH INCREASING APPLICATIONS IN
VARIOUS SECTORS.

1. WHAT ARE THE LIMITATIONS OF BEHAVIORAL ECONOMICS? SOME CRITICISMS INCLUDE THE LACK OF GENERALIZABILITY
ACROSS CONTEXTS AND THE DIFFICULTY IN PREDICTING INDIVIDUAL BEHAVIOR WITH HIGH ACCURACY.

1. W/HAT ARE SOME RESEARCH AREAS WITHIN BEHAVIORAL ECONOMICS? TOPICS LIKE DECISION-MAKING UNDER RISK AND
UNCERTAINTY, INTERTEMPORAL CHOICE, SOCIAL PREFERENCES, AND THE NEUROECONOMICS OF DECISION-MAKING ARE
ACTIVE RESEARCH AREAS.

ReLATED ARTICLES:

1. BeEHAVIORAL EcoNoMics AND FINANCIAL DECISION-MAKING: EXPLORES HOW COGNITIVE BIASES INFLUENCE INVESTMENT
CHOICES AND FINANCIAL WELL-BEING.

1. THE APPLICATION OF BEHAVIORAL ECONOMICS IN MARKETING: DISCUSSES THE USE OF BEHAVIORAL INSIGHTS TO DESIGN
MORE EFFECTIVE MARKETING CAMPAIGNS.

1. BeHAVIORAL EcoNomics AND PusLIC PoLicy: EXAMINES HOW BEHAVIORAL INSIGHTS CAN BE USED TO DESIGN MORE
EFFECTIVE PUBLIC POLICIES.

1. BEHAVIORAL GAME THEORY: AN OVERVIEW OF GAME THEORY MODELS THAT INCORPORATE BEHAVIORAL ASSUMPTIONS.

1. PROSPECT THEORY AND LOSS AVERSION: A DEEP DIVE INTO ONE OF THE FOUNDATIONAL CONCEPTS OF BEHAVIORAL
ECONOMICS.

1. THE ENDOWMENT EFFECT AND |TS IMPLICATIONS: AN ANALYSIS OF THE PSYCHOLOGICAL PHENOMENON OF VALUING
POSSESSIONS MORE HIGHLY ONCE THEY ARE OWNED.



1. FRAMING EFFECTS AND THEIR INFLUENCE ON CHOICE: EXAMINES HOW THE WAY INFORMATION IS PRESENTED AFFECTS
DECISION-MAKING.

1. NUDGING AND CHOICE ARCHITECTURE: EXPLORES THE USE OF SUBTLE INTERVENTIONS TO INFLUENCE BEHAVIOR.

1. BeEHAVIORAL EcoNoMICS AND HEALTH DECISIONS: FOCUSES ON HOW BEHAVIORAL INSIGHTS CAN BE APPLIED TO
PROMOTE HEALTHIER CHOICES.

course in behavioral economics: A Course in Behavioral Economics Erik Angner, 2020-11-27
This textbook looks at decisions - how we make them, and what makes them good or bad. In this
bestselling introduction, Erik Angner clearly lays out the theory of behavioral economics and
explains the intuitions behind it. The book offers a rich tapestry of examples, exercises, and
problems drawn from fields such as economics, management, marketing, political science, and
public policy. It shows how to apply the principles of behavioral economics to improve your life and
work - and to make the world a better place to boot. No advanced mathematics is required. This is
an ideal textbook for students coming to behavioral economics from various fields. It can be used on
its own in introductory courses, or in combination with other texts at advanced undergraduate and
postgraduate levels. It is equally suitable for general readers who have been captivated by
popular-science books on behavioral economics and want to know more about this intriguing
subject. New to this Edition: - An updated chapter on behavioral policy and the nudge agenda. -
Several new sections, for example on the economics of happiness. - Updated examples and exercises,
with an expanded answer key - Refreshed ancillary resources make for a plug and play experience
for instructors teaching behavioral economics for the first time.

a course in behavioral economics: A Course in Behavioral Economics Erik Angner,
2020-11-27 This textbook looks at decisions - how we make them, and what makes them good or
bad. In this bestselling introduction, Erik Angner clearly lays out the theory of behavioral economics
and explains the intuitions behind it. The book offers a rich tapestry of examples, exercises, and
problems drawn from fields such as economics, management, marketing, political science, and
public policy. It shows how to apply the principles of behavioral economics to improve your life and
work - and to make the world a better place to boot. No advanced mathematics is required. This is
an ideal textbook for students coming to behavioral economics from various fields. It can be used on
its own in introductory courses, or in combination with other texts at advanced undergraduate and
postgraduate levels. It is equally suitable for general readers who have been captivated by
popular-science books on behavioral economics and want to know more about this intriguing
subject. New to this Edition: - An updated chapter on behavioral policy and the nudge agenda. -
Several new sections, for example on the economics of happiness. - Updated examples and exercises,
with an expanded answer key - Refreshed ancillary resources make for a plug and play experience
for instructors teaching behavioral economics for the first time.

a course in behavioral economics: A Course in Behavioral Economics Erik Angner,
2016-01-04 A concise and reader-friendly textbook on one of the hottest developments in social and
behavioral science today. Covering all core areas of the subject, Erik Angner clearly lays out the
theory and explains the intuitions behind it. It is full of examples, exercises, and problems drawn



from fields such as economics, management, marketing, political science, and public policy. Among
other things, the book shows how to apply principles of behavioral economics to science, business,
medicine, and daily life. No advanced mathematics is required. An ideal introduction for students
coming to behavioral economics from various fields, at both undergraduate and postgraduate levels.
It is equally suitable for general readers who have been captivated by popular-science books on
behavioral economics and want to know more.

a course in behavioral economics: Behavioral Economics Masao Ogaki, Saori C. Tanaka,
2018-02-05 This book is intended as a textbook for a course in behavioral economics for advanced
undergraduate and graduate students who have already learned basic economics. The book will also
be useful for introducing behavioral economics to researchers. Unlike some general audience books
that discuss behavioral economics, this book does not take a position of completely negating
traditional economics. Its position is that both behavioral and traditional economics are tools that
have their own uses and limitations. Moreover, this work makes clear that knowledge of traditional
economics is a necessary basis to fully understand behavioral economics. Some of the special
features compared with other textbooks on behavioral economics are that this volume has full
chapters on neuroeconomics, cultural and identity economics, and economics of happiness. These
are distinctive subfields of economics that are different from, but closely related to, behavioral
economics with many important overlaps with behavioral economics. Neuroeconomics, which is
developing fast partly because of technological progress, seeks to understand how the workings of
our minds affect our economic decision making. In addition to a full chapter on neuroeconomics, the
book provides explanations of findings in neuroeconomics in chapters on prospect theory (a major
decision theory of behavioral economics under uncertainty), intertemporal economic behavior, and
social preferences (preferences that exhibit concerns for others). Cultural and identity economics
seek to explain how cultures and people’s identities affect economic behaviors, and economics of
happiness utilizes measures of subjective well-being. There is also a full chapter on behavioral
normative economics, which evaluates economic policies based on findings and theories of
behavioral economics.

a course in behavioral economics: Behavioral Economics and Its Applications Peter Diamond,
Hannu Vartiainen, 2012-01-12 In the last decade, behavioral economics, borrowing from psychology
and sociology to explain decisions inconsistent with traditional economics, has revolutionized the
way economists view the world. But despite this general success, behavioral thinking has
fundamentally transformed only one field of applied economics-finance. Peter Diamond and Hannu
Vartiainen's Behavioral Economics and Its Applications argues that behavioral economics can have a
similar impact in other fields of economics. In this volume, some of the world's leading thinkers in
behavioral economics and general economic theory make the case for a much greater use of
behavioral ideas in six fields where these ideas have already proved useful but have not yet been
fully incorporated--public economics, development, law and economics, health, wage determination,
and organizational economics. The result is an attempt to set the agenda of an important
development in economics--an agenda that will interest policymakers, sociologists, and psychologists
as well as economists. Contributors include Ian Ayres, B. Douglas Bernheim, Truman F. Bewley,
Colin F. Camerer, Anne Case, Michael D. Cohen, Peter Diamond, Christoph Engel, Richard G. Frank,
Jacob Glazer, Seppo Honkapohja, Christine Jolls, Botond Koszegi, Ulrike Malmendier, Sendhil
Mullainathan, Antonio Rangel, Emmanuel Saez, Eldar Shafir, Sir Nicholas Stern, Jean Tirole, Hannu
Vartiainen, and Timothy D. Wilson.

a course in behavioral economics: Behavioral Economics and Public Health Christina A.
Roberto, Ichiro Kawachi, 2016 Behavioral economics has potential to offer novel solutions to some of
today's most pressing public health problems: How do we persuade people to eat healthy and lose
weight? How can health professionals communicate health risks in a way that is heeded? How can
food labeling be modified to inform healthy food choices? Behavioral Economics and Public Health is
the first book to apply the groundbreaking insights of behavioral economics to the persisting
problems of health behaviors and behavior change. In addition to providing a primer on the



behavioral economics principles that are most relevant to public health, this book offers details on
how these principles can be employed to mitigating the world's greatest health threats, including
obesity, smoking, risky sexual behavior, and excessive drinking. With contributions from an
international team of scholars from psychology, economics, marketing, public health, and medicine,
this book is a trailblazing new approach to the most difficult and important problems of our time.

a course in behavioral economics: An Introduction to Behavioral Economics Nick
Wilkinson, 2008 This book compares and contrasts the neo-classic standard economics model with
the behavioural economics model and shows how the latter attempts to explain the anomalies found
in empirical research.

a course in behavioral economics: Dishonesty in Behavioral Economics Alessandro Bucciol,
Natalia Montinari, 2019-06-04 Dishonesty in Behavioral Economics provides a rigorous and
comprehensive overview of dishonesty, presenting state-of-the-art research that adopts a behavioral
economics perspective. Throughout the volume, contributors emphasize the effects of psychological,
social, and cognitive factors on the decision-making process. In contrast to related titles, Dishonesty
in Behavioral Economics emphasizes the importance of empirical research methodologies. Its
contributors demonstrate how various methods applied to similar research questions can lead to
different results. This characteristic is important because, of course, it is difficult to obtain reliable
measures of dishonesty. - Reviews many key issues in the literature around lying, cheating,
fraudulence, and deception - Covers both state-of-the-art methods and data collection mechanisms
(e.g., laboratory experiments, field experiments, online surveys) - Discusses novel interdisciplinary
research findings and from them proposes new avenues of research

a course in behavioral economics: An Introduction to Behavioral Economics Nick Wilkinson,
Matthias Klaes, 2017-12-16 The third edition of this successful textbook is a comprehensive,
rigorous survey of the major topics in the field of behavioral economics. Building on the strengths of
the second edition, it offers an up-to-date and critical examination of the latest literature, research,
developments and debates in the field. Offering an inter-disciplinary approach, the authors
incorporate psychology, evolutionary biology and neuroscience into the discussions. And, ultimately,
they consider what it means to be 'rational’, why we so often indulge in ‘irrational' and self-harming
behavior, and also why 'irrational' behavior can sometimes serve us well. A perfect book for
economics students studying behavioural economics at higher undergraduate level or Master's level.
This new edition features: - Extended material on heuristics and biases, and new material on
neuroeconomics and its applications - A wealth of new topical case studies, such as voting behavior
in Brexit and the Trump election and the current obesity epidemic - More examples and review
questions to help cement understanding

a course in behavioral economics: Behavioral Economics and Nuclear Weapons Anne I.
Harrington, Jeffrey W. Knopf, 2019 Recent discoveries in psychology and neuroscience have
improved our understanding of why our decision making processes fail to match standard social
science assumptions about rationality. As researchers such as Daniel Kahneman, Amos Tversky, and
Richard Thaler have shown, people often depart in systematic ways from the predictions of the
rational actor model of classic economic thought because of the influence of emotions, cognitive
biases, an aversion to loss, and other strong motivations and values. These findings about the limits
of rationality have formed the basis of behavioral economics, an approach that has attracted
enormous attention in recent years. This collection of essays applies the insights of behavioral
economics to the study of nuclear weapons policy. Behavioral economics gives us a more accurate
picture of how people think and, as a consequence, of how they make decisions about whether to
acquire or use nuclear arms. Such decisions are made in real-world circumstances in which rational
calculations about cost and benefit are intertwined with complicated emotions and subject to human
limitations. Strategies for pursuing nuclear deterrence and nonproliferation should therefore, argue
the contributors, account for these dynamics in a systematic way. The contributors to this collection
examine how a behavioral approach might inform our understanding of topics such as deterrence,
economic sanctions, the nuclear nonproliferation regime, and U.S. domestic debates about ballistic




missile defense. The essays also take note of the limitations of a behavioral approach for dealing
with situations in which even a single deviation from the predictions of any model can have dire
consequences.

a course in behavioral economics: Advances in Behavioral Economics Colin F. Camerer,
George Loewenstein, Matthew Rabin, 2004 Today, behavioral economics has become virtually
mainstream.

a course in behavioral economics: Behavioural Economics: A Very Short Introduction
Michelle Baddeley, 2017-01-19 Traditionally economists have based their economic predictions on
the assumption that humans are super-rational creatures, using the information we are given
efficiently and generally making selfish decisions that work well for us as individuals. Economists
also assume that we're doing the very best we can possibly do - not only for today, but over our
whole lifetimes too. But increasingly the study of behavioural economics is revealing that our lives
are not that simple. Instead, our decisions are complicated by our own psychology. Each of us makes
mistakes every day. We don't always know what's best for us and, even if we do, we might not have
the self-control to deliver on our best intentions. We struggle to stay on diets, to get enough exercise
and to manage our money. We misjudge risky situations. We are prone to herding: sometimes peer
pressure leads us blindly to copy others around us; other times copying others helps us to learn
quickly about new, unfamiliar situations. This Very Short Introduction explores the reasons why we
make irrational decisions; how we decide quickly; why we make mistakes in risky situations; our
tendency to procrastination; and how we are affected by social influences, personality, mood and
emotions. The implications of understanding the rationale for our own financial behaviour are huge.
Behavioural economics could help policy-makers to understand the people behind their policies,
enabling them to design more effective policies, while at the same time we could find ourselves
assaulted by increasingly savvy marketing. Michelle Baddeley concludes by looking forward, to see
what the future of behavioural economics holds for us. ABOUT THE SERIES: The Very Short
Introductions series from Oxford University Press contains hundreds of titles in almost every subject
area. These pocket-sized books are the perfect way to get ahead in a new subject quickly. Our expert
authors combine facts, analysis, perspective, new ideas, and enthusiasm to make interesting and
challenging topics highly readable.

a course in behavioral economics: The Foundations of Behavioral Economic Analysis
Sanjit Dhami, 2019-02-14 Taken from the first definitive introduction to behavioral economics, The
Foundations of Behavioral Economic Analysis: Other-Regarding Preferences is an authoritative and
cutting edge guide to this essential topic for advanced undergraduate and postgraduate students. It
considers the evidence from experimental games on human sociality, and gives models and
applications of inequity aversion, intention based reciprocity, conditional cooperation, human
virtues, and social identity. This updated extract from Dhami's leading textbook allows the reader to
pursue subsections of this vast and rapidly growing field and to tailor their reading to their specific
interests in behavioural economics.

a course in behavioral economics: Behavioral Economics FABRIZIO. CHANG GHISELLINI
(BERYLY.), Beryl Y. Chang, 2019-08-06 This book sets the agenda to turn behavioral economics,
which has long been considered a subordinate discipline, into mainstream economics. Ghisellini and
Chang expose the conceptual and empirical inadequacy of conventional economics using
illustrations of real world decision-making in a dynamic environment, including evidence from the
global financial crisis. With a rigorous yet accessible style, they give a comprehensive overview of
behavioral economics and of the current state of play in the field across different schools of thought.
Seven major conceptual problems still affecting the development of behavioral economics are
identified and the authors propose research avenues to address these issues and allow the discipline
to receive its long-awaited recognition. Crucial reading for researchers and students looking for
insights into the many unsolved problems of economics.

a course in behavioral economics: The Last Mile Dilip Soman, 2015-07-27 Most
organizations spend much of their effort on the start of the value creation process: namely, creating




a strategy, developing new products or services, and analyzing the market. They pay a lot less
attention to the end: the crucial “last mile” where consumers come to their website, store, or sales
representatives and make a choice. In The Last Mile, Dilip Soman shows how to use insights from
behavioral science in order to close that gap. Beginning with an introduction to the last mile
problem and the concept of choice architecture, the book takes a deep dive into the psychology of
choice, money, and time. It explains how to construct behavioral experiments and understand the
data on preferences that they provide. Finally, it provides a range of practical tools with which to
overcome common last mile difficulties. The Last Mile helps lay readers not only to understand
behavioral science, but to apply its lessons to their own organizations’ last mile problems, whether
they work in business, government, or the nonprofit sector. Appealing to anyone who was fascinated
by Dan Ariely’s Predictably Irrational, Richard Thaler and Cass Sunstein’s Nudge, or Daniel
Kahneman'’s Thinking, Fast and Slow but was not sure how those insights could be practically
applied, The Last Mile is full of solid, concrete advice on how to put the lessons of behavioral science
to work.

a course in behavioral economics: Misbehaving: The Making of Behavioral Economics
Richard H. Thaler, 2015-05-11 Winner of the Nobel Prize in Economics Get ready to change the way
you think about economics. Nobel laureate Richard H. Thaler has spent his career studying the
radical notion that the central agents in the economy are humans—predictable, error-prone
individuals. Misbehaving is his arresting, frequently hilarious account of the struggle to bring an
academic discipline back down to earth—and change the way we think about economics, ourselves,
and our world. Traditional economics assumes rational actors. Early in his research, Thaler realized
these Spock-like automatons were nothing like real people. Whether buying a clock radio, selling
basketball tickets, or applying for a mortgage, we all succumb to biases and make decisions that
deviate from the standards of rationality assumed by economists. In other words, we misbehave.
More importantly, our misbehavior has serious consequences. Dismissed at first by economists as an
amusing sideshow, the study of human miscalculations and their effects on markets now drives
efforts to make better decisions in our lives, our businesses, and our governments. Coupling recent
discoveries in human psychology with a practical understanding of incentives and market behavior,
Thaler enlightens readers about how to make smarter decisions in an increasingly mystifying world.
He reveals how behavioral economic analysis opens up new ways to look at everything from
household finance to assigning faculty offices in a new building, to TV game shows, the NFL draft,
and businesses like Uber. Laced with antic stories of Thaler’s spirited battles with the bastions of
traditional economic thinking, Misbehaving is a singular look into profound human foibles. When
economics meets psychology, the implications for individuals, managers, and policy makers are both
profound and entertaining. Shortlisted for the Financial Times & McKinsey Business Book of the
Year Award

a course in behavioral economics: What Your Customer Wants and Can't Tell You Melina
Palmer, 2021-05-13 Why do people buy? A behavioral economist explains the science of consumer
behavior in “the most important business book to come out in years” (Michael F. Schein, author and
columnist for Inc., Forbes, and Psychology Today). What Your Customer Wants and Can’t Tell You
explains the neuroscience of consumer behavior. Learn exactly why people buy—and how to use that
knowledge to improve pricing, increase sales, create better “brain-friendly” brand messaging, and
be a more effective leader. Behavioral economics is the marketing research future of brands and
business. This book goes beyond an academic understanding of behavioral economics and into
practical applications. Learn how real businesses and business professionals can use science to
make their companies better. Business owner, consultant, and behavioral economics expert Melina
Palmer helps leaders like you use the psychology of the consumer, innovation, and truly impactful
branding to achieve real, bottom-line benefits. Discover information and tools you can actually use to
influence consumers. Go beyond data science and learn how the consumer brain works. Dramatically
improve your effectiveness as a leader and marketer with: - Real-world examples that bring a
concept to life and make it stick - Ideas to help you with problem solving for your business - Ways to



hack your brain into coming up with innovative programs, products, and initiatives “A stand-out
guide for anyone fascinated by customer behavior and the science of decision-making.” —Madeline
Quinlan, cofounder of Salient Behavioral Consultants

a course in behavioral economics: Behavioral Economics Philip J. Corr, Anke C. Plagnol,
2018 What is behavioral economics and why is it important? -- The ascent and dissent of economics
-- Econ: homo economicus -- Human: more homer (simpson) than homo economicus -- Manners,
monkeys and moods -- Nudge: whys, ways and weasels -- Sell! the commercial (and political) world
of persuasion

a course in behavioral economics: Escaping Paternalism Mario J. Rizzo, Glen Whitman,
2019-12-05 A powerful critique of nudge theory and the paternalist policies of behavioral economics,
and an argument for a more inclusive form of rationality.

a course in behavioral economics: Behavioral Economics For Dummies Morris Altman,
2012-02-28 A guide to the study of how and why you really make financial decisions While classical
economics is based on the notion that people act with rational self-interest, many key money
decisions—like splurging on an expensive watch—can seem far from rational. The field of behavioral
economics sheds light on the many subtle and not-so-subtle factors that contribute to our financial
and purchasing choices. And in Behavioral Economics For Dummies, readers will learn how social
and psychological factors, such as instinctual behavior patterns, social pressure, and mental
framing, can dramatically affect our day-to-day decision-making and financial choices. Based on
psychology and rooted in real-world examples, Behavioral Economics For Dummies offers the sort of
insights designed to help investors avoid impulsive mistakes, companies understand the mechanisms
behind individual choices, and governments and nonprofits make public decisions. A friendly
introduction to the study of how and why people really make financial decisions The author is a
professor of behavioral and institutional economics at Victoria University An essential component to
improving your financial decision-making (and even to understanding current events), Behavioral
Economics For Dummies is important for just about anyone who has a bank account and is
interested in why—and when—they spend money.

a course in behavioral economics: New Perspectives for Environmental Policies Through
Behavioral Economics Frank Beckenbach, Walter Kahlenborn, 2015-09-25 This book presents
essential insights on environmental policy derived from behavioral economics. The authors
demonstrate the potential of behavioral economics to drive environmental protection and to
generate concrete proposals for the efficient design of policy instruments. Moreover, detailed
recommendations on how to use “nudges” and related instruments to move industry and society
toward a sustainable course are presented. This book addresses the needs of environmental
economists, behavioral economists and environmental policymakers, as well as all readers interested
in the intersection between behavioral economics and environmental policy.

a course in behavioral economics: Why Smart People Make Big Money Mistakes and How to
Correct Them Gary Belsky, Thomas Gilovich, 2010-01-12 Protect and grow your finances with help
from this definitive and practical guide to behavioral economics—revised and updated to reflect new
economic realities. In their fascinating investigation of the ways we handle money, Gary Belsky and
Thomas Gilovich reveal the psychological forces—the patterns of thinking and decision
making—behind seemingly irrational behavior. They explain why so many otherwise savvy people
make foolish financial choices: why investors are too quick to sell winning stocks and too slow to sell
losing shares, why home sellers leave money on the table and home buyers don’t get the biggest
bang for their buck, why borrowers pay too much credit card interest and savers can’t sock away as
much as they’d like, and why so many of us can’t control our spending. Focusing on the decisions we
make every day, Belsky and Gilovich provide invaluable guidance for avoiding the financial faux pas
that can cost thousands of dollars each year. Filled with fresh insight; practical advice; and lively,
illustrative anecdotes, this book gives you the tools you need to harness the powerful science of
behavioral economics in any financial environment.

a course in behavioral economics: Behavioural Economics and Policy Design Donald Low,



2012 This book aims to demonstrate how successful policies in Singapore have integrated
conventional economic principles with insights from the emerging field of behavioural economics
even before the latter became popular. Using examples from various policy domains, it shows how
good policy design often requires a synthesis of insights from economics and psychology. Policies
should not only be compatible with economic incentives, but should also be sensitive to the cognitive
abilities, limitations and biasesof citizens. Written by policy practitioners in the Singapore
government, this book is an introduction to how behavioural economics and the findings from
cognitive psychology can be intelligently applied to the design of public policies.--Publisher's
description.

a course in behavioral economics: The Why Axis Uri Gneezy, John List, 2013-10-08 Can
economics be passionate? Can it center on people and what really matters to them day-in and
day-out. And help us understand their hidden motives for why they do what they do in everyday life?
Uri Gneezy and John List are revolutionaries. Their ideas and methods for revealing what really
works in addressing big social, business, and economic problems gives us new understanding of the
motives underlying human behavior. We can then structure incentives that can get people to move
mountains, change their behavior -- or at least get a better deal. But finding the right incentive can
be like looking for a needle in a haystack. Gneezy and List's pioneering approach is to embed
themselves in the factories, schools, communities, and offices where people work, live, and play.
Then, through large-scale field experiments conducted in the wild, Gneezy and List observe people
in their natural environments without them being aware that they are observed. Their randomized
experiments have revealed ways to close the gap between rich and poor students; to stop the
violence plaguing inner-city schools; to decipher whether women are really less competitive than
men; to correctly price products and services; and to discover the real reasons why people
discriminate. To get the answers, Gneezy and List boarded planes, helicopters, trains, and
automobiles to embark on journeys from the foothills of Kilimanjaro to California wineries; from
sultry northern India to the chilly streets of Chicago; from the playgrounds of schools in Israel to the
boardrooms of some of the world's largest corporations. In The Why Axis, they take us along for the
ride, and through engaging and colorful stories, present lessons with big payoffs. Their revelatory,
startling, and urgent discoveries about how incentives really work are both revolutionary and
immensely practical. This research will change both the way we think about and take action on big
and little problems. Instead of relying on assumptions, we can find out, through evidence, what
really works. Anyone working in business, politics, education, or philanthropy can use the approach
Gneezy and List describe in The Why Axis to reach a deeper, nuanced understanding of human
behavior, and a better understanding of what motivates people and why.

a course in behavioral economics: Advances in Behavioral Finance Richard H. Thaler,
1993-08-19 Modern financial markets offer the real world's best approximation to the idealized price
auction market envisioned in economic theory. Nevertheless, as the increasingly exquisite and
detailed financial data demonstrate, financial markets often fail to behave as they should if trading
were truly dominated by the fully rational investors that populate financial theories. These markets
anomalies have spawned a new approach to finance, one which as editor Richard Thaler puts it,
entertains the possibility that some agents in the economy behave less than fully rationally some of
the time. Advances in Behavioral Finance collects together twenty-one recent articles that illustrate
the power of this approach. These papers demonstrate how specific departures from fully rational
decision making by individual market agents can provide explanations of otherwise puzzling market
phenomena. To take several examples, Werner De Bondt and Thaler find an explanation for superior
price performance of firms with poor recent earnings histories in the tendencies of investors to
overreact to recent information. Richard Roll traces the negative effects of corporate takeovers on
the stock prices of the acquiring firms to the overconfidence of managers, who fail to recognize the
contributions of chance to their past successes. Andrei Shleifer and Robert Vishny show how the
difficulty of establishing a reliable reputation for correctly assessing the value of long term capital
projects can lead investment analysis, and hence corporate managers, to focus myopically on short




term returns. As a testing ground for assessing the empirical accuracy of behavioral theories, the
successful studies in this landmark collection reach beyond the world of finance to suggest, very
powerfully, the importance of pursuing behavioral approaches to other areas of economic life.
Advances in Behavioral Finance is a solid beachhead for behavioral work in the financial arena and a
clear promise of wider application for behavioral economics in the future.

a course in behavioral economics: Behavioral Game Theory Colin F. Camerer, 2011-09-05
Game theory, the formalized study of strategy, began in the 1940s by asking how emotionless
geniuses should play games, but ignored until recently how average people with emotions and
limited foresight actually play games. This book marks the first substantial and authoritative effort
to close this gap. Colin Camerer, one of the field's leading figures, uses psychological principles and
hundreds of experiments to develop mathematical theories of reciprocity, limited strategizing, and
learning, which help predict what real people and companies do in strategic situations. Unifying a
wealth of information from ongoing studies in strategic behavior, he takes the experimental science
of behavioral economics a major step forward. He does so in lucid, friendly prose. Behavioral game
theory has three ingredients that come clearly into focus in this book: mathematical theories of how
moral obligation and vengeance affect the way people bargain and trust each other; a theory of how
limits in the brain constrain the number of steps of I think he thinks . . . reasoning people naturally
do; and a theory of how people learn from experience to make better strategic decisions. Strategic
interactions that can be explained by behavioral game theory include bargaining, games of bluffing
as in sports and poker, strikes, how conventions help coordinate a joint activity, price competition
and patent races, and building up reputations for trustworthiness or ruthlessness in business or life.
While there are many books on standard game theory that address the way ideally rational actors
operate, Behavioral Game Theory stands alone in blending experimental evidence and psychology in
a mathematical theory of normal strategic behavior. It is must reading for anyone who seeks a more
complete understanding of strategic thinking, from professional economists to scholars and students
of economics, management studies, psychology, political science, anthropology, and biology.

a course in behavioral economics: The Behavioral Economics of Inflation Expectations
Tobias F. Rotheli, 2020 The notion that expectations play a key role in economic decision making is a
very old one. Over the past 100 years, major advances in the application of this insight in the
formulation of economic models have been made in various subfields of economics. The concept of
extrapolation, the idea that past observations of a series are the basis for making projections into the
future, was present from the start of the modeling of dynamic economic processes--

a course in behavioral economics: Advanced Introduction to Behavioral Economics John F.
Tomer, 2017-09-29 Leading researcher John F. Tomer presents an invigorating and concise
introduction to behavioral economics that offers essential behavioral theories, perspectives, trends
and developments within this ever-evolving discipline.

a course in behavioral economics: 50 Great Myths of Popular Psychology Scott O. Lilienfeld,
Steven Jay Lynn, John Ruscio, Barry L. Beyerstein, 2011-09-15 50 Great Myths of Popular
Psychology uses popular myths as a vehicle for helping students and laypersons to distinguish
science from pseudoscience. Uses common myths as a vehicle for exploring how to distinguish
factual from fictional claims in popular psychology Explores topics that readers will relate to, but
often misunderstand, such as 'opposites attract', '‘people use only 10% of their brains', and
'handwriting reveals your personality' Provides a 'mythbusting kit' for evaluating folk psychology
claims in everyday life Teaches essential critical thinking skills through detailed discussions of each
myth Includes over 200 additional psychological myths for readers to explore Contains an Appendix
of useful Web Sites for examining psychological myths Features a postscript of remarkable
psychological findings that sound like myths but that are true Engaging and accessible writing style
that appeals to students and lay readers alike

a course in behavioral economics: Is Behavioral Economics Doomed? David K. Levine,
2012 In this book, David K. Levine questions the idea that behavioral economics is the answer to
economic problems. He explores the successes and failures of contemporary economics both inside



and outside the laboratory, and asks whether popular behavioral theories of psychological biases are
solutions to the failures. The book not only provides an overview of popular behavioral theories and
their history, but also gives the reader the tools for scrutinizing them.

a course in behavioral economics: New Perspectives on Industrial Organization Victor J.
Tremblay, Carol Horton Tremblay, 2012-07-20 This book covers the main topics that students need
to learn in a course on Industrial Organization. It reviews the classic models and important empirical
evidence related to the field. However, it will differ from prior textbooks in two ways. First, this book
incorporates contributions from behavioral economics and neuroeconomics, providing the reader
with a richer understanding of consumer preferences and the motivation for many of the business
practices we see today. The book discusses how firms exploit consumers who are prone to making
mistakes and who suffer from cognitive dissonance, attention lapses, and bounded rationality, for
example and will help explain why firms invest in persuasive advertising, offer 30-day free trials,
offer money-back guarantees, and engage in other observed phenomena that cannot be explained by
the traditional approaches to industrial organization. A second difference is that this book achieves a
balance between textbooks that emphasize formal modeling and those that emphasize the history of
the field, empirical evidence, case studies, and policy analysis. This text puts more emphasis on the
micro-foundations (i.e., consumer and producer theory), classic game theoretic models, and recent
contributions from behavioral economics that are pertinent to industrial organization. Each topic will
begin with a discussion of relevant theory and models and will also include a discussion of concrete
examples, empirical evidence, and evidence from case studies. This will provide students with a
deeper understanding of firm and consumer behavior, of the factors that influence market structure
and economic performance, and of policy issues involving imperfectly competitive markets. The book
is intended to be a textbook for graduate students, MBAs and upper-level undergraduates and will
use examples, graphical analysis, algebra, and simple calculus to explain important ideas and
theories in industrial organization.

a course in behavioral economics: Hayek and Natural Law Erik Angner, 2007-04-05
Providing a radical new reading of Hayek's life and work, this new book, by an important Hayekian
scholar, dispels many of the mysteries surrounding one of the most prominent economists and
political philosophers of the twentieth century. Angner argues that Hayek's work should be seen as
continuous with the Natural Law tradition, going on to analyze the response to his work and explain
why some have found his ideas so attractive and why others have found them so unpersuasive. The
book develops novel accounts of his thought on: spontaneous order information and coordination
cultural evolution. This fresh and incisive analysis is the perfect introduction to Hayek's thought for
academics involved with philosophical economics and the history of economic ideas as well as for
scholars of all levels seeking a new interpretation or deeper understanding of the origins of his
work.

a course in behavioral economics: The Oxford Handbook of Behavioral Economics and
the Law Eyal Zamir, Doron Teichman, 2014 'The Oxford Handbook of Behavioral Economics and
Law' brings together leading scholars of law, psychology, and economics to provide an up-to-date
and comprehensive analysis of this field of research, including its strengths and limitations as well
as a forecast of its future development. Its twenty-nine chapters are organized into four parts.

a course in behavioral economics: General Theory Of Employment , Interest And Money
John Maynard Keynes, 2016-04 John Maynard Keynes is the great British economist of the twentieth
century whose hugely influential work The General Theory of Employment, Interest and * is
undoubtedly the century's most important book on economics--strongly influencing economic theory
and practice, particularly with regard to the role of government in stimulating and regulating a
nation's economic life. Keynes's work has undergone significant revaluation in recent years, and
Keynesian views which have been widely defended for so long are now perceived as at odds with
Keynes's own thinking. Recent scholarship and research has demonstrated considerable rivalry and
controversy concerning the proper interpretation of Keynes's works, such that recourse to the
original text is all the more important. Although considered by a few critics that the sentence



structures of the book are quite incomprehensible and almost unbearable to read, the book is an
essential reading for all those who desire a basic education in economics. The key to understanding
Keynes is the notion that at particular times in the business cycle, an economy can become
over-productive (or under-consumptive) and thus, a vicious spiral is begun that results in massive
layoffs and cuts in production as businesses attempt to equilibrate aggregate supply and demand.
Thus, full employment is only one of many or multiple macro equilibria. If an economy reaches an
underemployment equilibrium, something is necessary to boost or stimulate demand to produce full
employment. This something could be business investment but because of the logic and individualist
nature of investment decisions, it is unlikely to rapidly restore full employment. Keynes logically
seizes upon the public budget and government expenditures as the quickest way to restore full
employment. Borrowing the * to finance the deficit from private households and businesses is a
quick, direct way to restore full employment while at the same time, redirecting or siphoning

a course in behavioral economics: Drive Daniel H. Pink, 2011-04-05 The New York Times
bestseller that gives readers a paradigm-shattering new way to think about motivation from the
author of When: The Scientific Secrets of Perfect Timing Most people believe that the best way to
motivate is with rewards like money—the carrot-and-stick approach. That's a mistake, says Daniel H.
Pink (author of To Sell Is Human: The Surprising Truth About Motivating Others). In this provocative
and persuasive new book, he asserts that the secret to high performance and satisfaction-at work, at
school, and at home—is the deeply human need to direct our own lives, to learn and create new
things, and to do better by ourselves and our world. Drawing on four decades of scientific research
on human motivation, Pink exposes the mismatch between what science knows and what business
does—and how that affects every aspect of life. He examines the three elements of true
motivation—autonomy, mastery, and purpose-and offers smart and surprising techniques for putting
these into action in a unique book that will change how we think and transform how we live.

a course in behavioral economics: Predictably Irrational Dan Ariely, 2008-02 Intelligent,
lively, humorous, and thoroughly engaging, The Predictably Irrational explains why people often
make bad decisions and what can be done about it.

a course in behavioral economics: Handbook of Research on Sustainable Supply Chain
Management for the Global Economy Akkucuk, Ulas, 2020-06-26 Many fields are beginning to
implement developing practices that prove to be more efficient and environmentally friendly
compared to traditional practices. This holds true for the realm of business, as organizations are
redesigning their operations through the incorporation of sustainable methods. Research is needed
on the specific techniques companies are using to promote efficiency and improved effectiveness
using sustainability. Handbook of Research on Sustainable Supply Chain Management for the Global
Economy is an essential reference source that discusses the incorporation of sustainability in various
facets of business management. Featuring research on topics such as disruptive logistics, production
planning, and renewable energy sources, this book is ideally designed for researchers, practitioners,
students, managers, policymakers, academicians, economists, scholars, and educators seeking
coverage on sustainable practices in supply chains to ensure a cleaner environment.

a course in behavioral economics: Adaptive Markets Andrew W. Lo, 2019-05-14 A new,
evolutionary explanation of markets and investor behavior Half of all Americans have money in the
stock market, yet economists can’t agree on whether investors and markets are rational and
efficient, as modern financial theory assumes, or irrational and inefficient, as behavioral economists
believe. The debate is one of the biggest in economics, and the value or futility of investment
management and financial regulation hangs on the answer. In this groundbreaking book, Andrew Lo
transforms the debate with a powerful new framework in which rationality and irrationality
coexist—the Adaptive Markets Hypothesis. Drawing on psychology, evolutionary biology,
neuroscience, artificial intelligence, and other fields, Adaptive Markets shows that the theory of
market efficiency is incomplete. When markets are unstable, investors react instinctively, creating
inefficiencies for others to exploit. Lo’s new paradigm explains how financial evolution shapes
behavior and markets at the speed of thought—a fact revealed by swings between stability and



crisis, profit and loss, and innovation and regulation. An ambitious new answer to fundamental
questions about economics and investing, Adaptive Markets is essential reading for anyone who
wants to understand how markets really work.

a course in behavioral economics: A Guide to Behavioral Economics Hugh H. Schwartz, 2010
A Guide to Behavioral Economics provides an introduction to the field for those who are not
economists and for students of the social sciences, business administration and law. It should help
readers get more out of the increasing number of publications that emphasize various aspects of
behavioral economics, and enable them to better recognize some of the limitations of this important
but still relatively new approach.

a course in behavioral economics: How to Change Katy Milkman, 2021-05-06
'‘Game-changing. Katy Milkman shows in this book that we can all be a super human' Angela
Duckworth, bestselling author of Grit How to Change is a powerful, groundbreaking blueprint to
help you - and anyone you manage, teach or coach - to achieve personal and professional goals, from
the master of human nature and behaviour change and Choiceology podcast host Professor Katy
Milkman. Award-winning Wharton Professor Katy Milkman has devoted her career to the study of
behaviour change. An engineer by training, she approaches all challenges as problems to be solved
and, with this mind-set, has drilled into the roadblocks that prevent us from achieving our goals and
breaking unwanted behaviours. The key to lasting change, she argues, is not to set ever more
audacious goals or to foster good habits but to get your strategy right. In How to Change Milkman
identifies seven human impulses, or '‘problems’, that commonly sabotage our attempts to make
positive personal and professional change. Then, crucially, instead of getting you to do battle with
these impulses she shows you how to harness them and use these as driving forces to help instil
new, positive behaviours - better, faster and more efficiently than you could imagine. Drawing her
own original research, countless engaging case studies and practical tools throughout to help you
put her ideas into action, Milkman reveals a proven, inspiring path that can take you - once and for
all - from where you are today to where you want to be.
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